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Abstract

The popularization of Marxism is an inevitable need for the practice of Marxist theory in my coun-
try, and it is an important test for the party and the government in the new era. However, in the
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age of new media, due to the fast information dissemination, fast updating, and fast forgetting in the
new media era, the authenticity of the content cannot be guaranteed, and the application of algo-
rithm technology leads to aggravating the phenomenon of circles, etc., the popularization of Marx-
ism is facing difficulties. At present, measures should be taken to improve the people’s ability to
identify wrong ideology and stay away from negative online public opinion, and constantly improve
the prevention and control technology of online public opinion and optimize the algorithm tech-
nology to resolve the crisis faced by the mass communication of Marxism in the new media era, to
create a harmonious and safe Marxist mass communication domain full of mainstream ideolog-
ical melody.
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