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Abstract

Marcuse takes capitalist society as the object and conducts a deep analysis of consumer alienation,
discussing the manifestations, causes, harms, and ways to get rid of consumer alienation. Consumer
alienation is manifested as the alienation of consumption purposes and consumption concepts. In
his view, the control of science and technology, the induction of false needs, and the manipulation
of mass media are important reasons for consumer alienation. Marcuse’s research and criticism of
consumer alienation are conducive to guiding people to establish a correct view of happiness, ad-
vocating a green consumption concept, and establishing a civilized ecological concept, thereby achiev-
ing the healthy development of humans, society, and nature.
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