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Abstract

In the modern society dominated by consumerism, "free choice", as the core propaganda slogan of
consumer culture, is actually a discourse illusion woven by the logic of capital. From the perspective
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of Sartre’s existentialism, consumer society alienates individual consumption into a tool for capital
appreciation through the three dimensions of symbolic system, technical rationality and ideology.
Symbolic consumption constructs pseudo-personalized identity, technical algorithms limit the
boundaries of choice, and consumerist ideology distorts the connotation of freedom, jointly shaping
the appearance of false freedom. This alienation leads to the replacement of individual self-essence
with consumption symbols, free will dissolved under the manipulation of algorithms and advertise-
ments, and the sense of responsibility diminished in external attribution. In order to break through
this dilemma, individuals need to establish critical thinking, return to true self-choice, and rely on
society to build a rational consumption cultural ecology, so as to break through the dilemma of con-
sumption alienation and realize true freedom and self-worth.
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