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Abstract

With its characteristics of personalized adaptation and precise information distribution, algorithm
recommendation technology has become a technical force in shaping youth values. As an emerging
field of information communication, algorithm recommendation poses practical challenges to the
formation of youth values: advertising marketing has led to the alienation of youth consumption
views, information cocoons have resulted in the simplification of youth cognition, and vulgar con-
tent has triggered irrationality in youth value judgments. In response, it is necessary to adjust algo-
rithm recommendation from four aspects: technology, institution, subject and platform, and study
the optimization strategies of algorithm recommendation technology, so as to better help youth
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establish correct values.
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