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Abstract

Since the 20th National Congress of the Communist Party of China, in order to adapt to the new
historical orientation of China’s development, accelerating digital construction is an important
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way to develop Chinese path to modernization. Among them, digital reading plays a pivotal role in
the construction of digital China. As a subdivision of digital reading, audiobooks are of great signi-
ficance to promote reading for all and meet the needs of mass spiritual culture. Therefore, through
a questionnaire survey of 459 permanent residents in Guangzhou, this paper studies the use of
audiobooks of Guangzhou residents, systematically analyzes the reasons for listening to audio-
books, and puts forward several suggestions to improve and promote the development of audio-
books.
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Table 1. Cronbach’s alpha reliability
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Figure 1. Audiobook selection preferences of Guangzhou residents
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Figure 2. Purpose of audiobooks for Guangzhou residents
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Figure 3. Usage period of audio books in Guangzhou residents

3. M ERAR SRR E MR

2.2.5. W AF 1 /MR R E

AUCRALE RN, Wl 4 FoR, WOV T 1 /0N A e 3 B R I P e b o T, o
P TR AN BN, TGRS IBIT T, H SRR 32%. 28%. 23%. TEMLIRREH R, &4
filuisk A P A 0 N S NEL) 16%, X — S5 F T R B2 5 8 T 700 I S A FIAE s 2
T R ik 1) ELA W 2 4 IR Bl S R 8 F A SR B8 M T B

2.3. AEEYRRHT

RKTA A IS S, AUGHEARSEA A A SRR 5, 20 3 WO 5 oW A J2 s vt
TN EZERHTT A, WERZVH NS P EE. TR 2R, RN R DU R A
NEAGHBUTR 4R

DOI: 10.12677/ae.2023.135384 2432 HHHRE


https://doi.org/10.12677/ae.2023.135384

FRG 5

RS/ ULk
8%

S mEmEtiE
14%

T

e

B JE 2/ 25/
19%

[CATEGORY
NAME]

= AN R/ = AR 2N IS = FEES AL R
= BBt = [ () AR FLAB T T = AN IR 53 = i

Figure 4. The use duration of audiobook by Guangzhou residents and the reasons for listening
less than 1 hour
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Figure 5. Respondents’ views on improving audiobooks
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Figure 6. Selection preference of audiobook listening platform for college students in Guangzhou
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Figure 7. Guangzhou college students’ willingness to pay on audiobook platforms

7. TN RFERAFEMFEMHENER

2.4.3. BESEENRTF

VR R X G AT SR AR Sk BRI [ 8 . HA AT 89% Ik I £ 2 s A ) Tk
PRCUT I8 A A, A AR 10% 8% & #8505 5 A 3, A2 2% &% 2 F
MBVE 5 A e XYL T DR 2 AR A il B YRR e [ T 028 4% A 1S VR L, (HEA R
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Figure 8. Language preferences of audio books for college students in Guangzhou
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Figure 9. Voice dubbing preference of audiobook of college students in Guangzhou
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