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Abstract

With the rapid strengthening of China’s international influence, more and more people are in-
terested in learning Chinese, and the demand for videos related to Chinese culture is gradually
increasing. This paper analyzes the online videos related to Chinese culture, mainly investigat-
ing the Chinese cultural videos on YouTube and TikTok. We try to find the problems in these
videos and put forward some suggestions for them. Finally, we design a project “Teaching Chi-
nese and Understanding China” systemetic self-media, to provide a better learning platform for
Chinese learners.
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N REiE — E bR 5, REWRAT S EEN. SN m i easycid 7 Rt o T e E
RAGF AL SRS+ — AN HEMRIFEED ,  CRED Sey kit b ZERNITE R i, #EshH
AL E It S BRI AR LE S B K EAE 7 RL (s B RR A 2 32 SR OREIR . D3R B4 T
BNRA 2 RN A 28 AR, RS TR BN S ST, TR AL T SO R, 3
SRRSO E BRI s SR U R AR A SR R E A, RIS R4S B AE T AR T
2020 4F 11 A 3 HAARR) (r3dr gode 1 s B &G Akt 2 & 8 55+ DU FAELRIA — O = HAFE 5t
EARMIE , B4 H 3] 2035 42 B g
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AL FE 75 AN & CABURAL G 1) 155 R0 R 52 AR 3 7 SO e R S — N E KB T R — N E X
MEEFB. UHRENILVE, ZREEEm, ES5EZ RN RRIED, FHi—P il 74
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2 P AR RSO S — Fa I RR R, AR TP R R . i 2 F O r Oy ok A R
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ko [2]

B2, HAETTES KIELMAT & EE BIRA o B ST, (FAER 2 Mm@, an 25 b1 i
NBARG . JR LR EROAT . WA P, X8 ) B R E S A
RAMERG . RSl BRSO EEWNANERRRRE, EXARNRBAEIRN, F
MG RE i, WEREER, MNUECYE R, TETHEREMRNE. fEraiEE .
BRI AP, (EM IR IR T 0 hEE . [3]F B S M IE I oA s bR B B
FERRIRIE . ZIBE GARERA [E . e, T 5 5 i, A\ g B 1) [ o 49 7 1238817 |6
PRAGIR R AL R, HREm ). R, B, FHtE. vhRM. NIEWRSEHIRME, FNE
AP E, HEEANFMEREM. [4]

FET I, ARTUHRZ EP S STBUEEIIUIR AT 5T, IR S AFAE R R, 50 1)
R ATAT IR, IFRE AR BN IR I E RAM CHDLEE T E” B8 AR EAE.
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