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Abstract

The course of “Marketing” is a very important subject in the field of modern business, which plays
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an important role in cultivating students’ practical operation ability and innovation ability. How-
ever, there are some problems in the teaching of traditional “Marketing” course, such as the dis-
connection between theory and practice, the lack of interaction and participation, the lack of prac-
tical cases and real data support, the lack of innovative thinking training, the lack of contact with
the industry and so on. Based on this, this study discusses the application of the integrated teach-
ing mode of “Industry-University-Research-Practice” in the course of “Marketing”, hoping to pro-
mote the cultivation of students’ practical ability and innovative thinking, and improve their com-
prehensive quality and employment competitiveness.
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