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Abstract

In the context of “Great Ideology and Politics”, how to integrate political content into classroom
teaching has become a real problem. Public service announcements (PSAs) are an ideal genre for
ideological and political propaganda and education because they can carry political and cultural
contents. In this paper, the political and cultural significance of public service announcements is
sorted out, and the possibility of using public service announcements to realize the natural en-
trance of “Great Ideology and Politics” in Japanese language courses is obtained. Through a ques-
tionnaire survey and a feasibility study, we obtained a teaching design for a major Japanese lan-
guage course using public service announcements. In the end, it was confirmed that the program
was effective in teaching Civics and Politics. Based on the above discussion and practice, we finally
summarized a set of operational methods to realize the curriculum design of the major course of
Japanese language for large Civics and Politics based on public service announcements.
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Table 1. People’s understanding of TV commercials without subtitles
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Table 2. The importance of various elements of public service advertising
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Table 3. The effect of TV advertisement teaching on Japanese listening, speak-

ing, reading and writing
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Table 4. The use of television advertising in teaching to help Japanese social
and cultural learning

F 4. FIRBRIT SHNHFES HAM SR ZFE B HEE

bl /Nt b1
e A ) 48 48%
HHH 38 38%
—f& 13 13%
NEA 1 1%

W% 4 WL, KE FISAANIE HA 2 2 ) & AT DAERE Rl =00 B AT 1. DN IR A AT14E
WA AR A H I, XTSRRI R H ARSI WU SRR L33, IR TS BRAL I 152
RERE PR G T B SO BRI IRRG . BOMATBAES & A ad ) S TR H A A, 2ATUEREZ LT
RSN, AT DUt 2 A0+ A A 2 3O R0 5 152 21(10].

Nad) R RN RIS S 1, TR ATER T, RIREE, AREAXTE, AT L
HH RPN ARRIE N . i E G AL R EEE R, A LS4 TN &,

(™). FrEHEREE

PO R4 A ERRIOA 28 ) 5 S A, kA A R Wy 5 5 e et AR O SR AR R 2N 2 75 P B I

BRI

@  AgEAEmmE, HRRE 2~3

@ WrJER A A L B, b A I I P9

@ F bR A AR

@ KK [ml & i)

© LA AR R LRI

B HIR: ARSI RE MR L, YRR AT T — Waks, B2 STERahil
FLR I A REIRTR e o 15 WIARLE TR AE AT — I b sl Jm AN AT ok A B friz .

<HI>—WppE

4o RARA, ERDNRFTE,

E

JER . Fdo—T D H?
doo TAR? AFT &,
JER: TEE.

B BEKIKG, KT E%.
JER: CARERMRA LR,

F. R, e, RAIXTE — AP HER.

DOI: 10.12677/ae.2023.13101164 7491 HHHRE


https://doi.org/10.12677/ae.2023.13101164

FRHERE, RAEW

XA DL, BRI .

HIREERESESR T a7 2 ARNEREERERE “Ea”? ZELEEGNERIT,
g sE k.

e R -

© HE—TRA 4 HETH?

@ JTEEERAA?

@ WLARSRIE A BRI 2500 ?

()~ OBk X [EIZ a5

M A 5 O X R ZUM & 14 ), X T EESEERNRERN T RE S, TUES
RO A (O B AR, FERRAA RS AT PR A B

BRI

@© B o) R L A, LR AT AR A RE i P 2

@ LA B 2~3

@ FHERBEAI NEIEE, 5 ERNAE—HOA—HX;

@ KRE—WE B S E

© 455 A R IHA AR BT H B DA K R I

BB W REV 4], BiREREARE, TR R AR R T R
I NR I —TH, AR IEFRRAE B

<HI>—ihTfE

[&RR-R—2ZIA, P23 7 RE, LAERROR %S T/, SALLTRARE. ]
[HER—% THk, DINE EE—aFEZKRA—L I/, ]
[REZKIFOIA, 48— AN WHRET—ATHELZREHT]
HEN—103G 9T FEE i — 8 TAE IR AR

[Ep

1) TASTREANE—OER L TR,

2) LHi R A J5 RERLAET B fFn T4

3) LT AIEFESE N —10va 7 i s — i TAE IR AR.

(2. BB
FEMVE a5 )5 (B 2 R 0 1)
BRI

O KA EHOHER SRR N, JFE RN AT IASE R A

@ ARERT A 5

© AgpAAmEmE, R 2~3

@ SRR T A (R ] (A 25 B 3 )

® KEEUWE B HHAE R,

BEBPR: ARSI ELARE M LSRRI RE RO EAS b, TR E BRI BT AL E, dtikF
WP 2 AR AN E B T e LR F

<HI>UEBIALE FHIH—E LK

DOI: 10.12677/ae.2023.13101164 7492 HHHRE


https://doi.org/10.12677/ae.2023.13101164

FRHERR, R

DR ZARAVART, H — A48 E S T RRAR, b — AN RAF K E—m—F Bk, TANEmm8E
ST, A2RINE— FRTE L EEIA AT

——FEBAABAFFNT ., 1

s

© ZYWLERAAT A2

@ ZURE L EN A

@ ZHYIA AN H?

(M) PNABHE

EWEA W) 5, BN — A, AT DA R R KR A

g EbR: REEAET B R IR b, T RE S e AR Ul s, 5 S AR IER A T
, BiibiEE &I,

<BI>—4)E, BTH

(528 A AR RIEBIRA, A RIEE SRS EAMMAEG, TAIE, &L vl T 6B L iE
IS

(R TR NP S U IR VIR X LWNH RS

4. FIRAEIENEEHR

N T B VSBPE ABT TR B BOR, BATR HiEL Ak 21 9% 20 A seia g At T 7RG HE, 15
AR AT HCE R R A

Tk

AR
()~ TEERIRE U RCR . A 72 T o AT BRI 15 W] DA SR 51 2 AR T, ORI G,
11 V7 B R L AU o

() R IS 2RI . A SRR TREONRA, AAERMHER S, TRUEEWE &
a ) I L [ R 3R e H BT i RE

(S R RESUANR . At SRR RAEF NS, Hiihs riF2 DA, 244
B 2 g ) i B[R B R 52 BUAN R SCAR B R [ 1]

(W) BARR . a5 e L HMEL S BB & B AT A B m 22k, 24

LB A BV -
LA b e VR U A AN 1) 26 R RS I R R
5. B&%&

AT B AAERR HIE L IRE S BB S8, DUtosts T, mTRUMRE i = iR fE e it A
IR 2d) 5 R ENE B AE S, KA SR FIRE IR . an SR X A% 2R g 24 9 H
TEALT YA RB T 20 AT 20, T AR e 22 S0 3 s SO e B e 70 TR N R HAR A 28 ) BAR T
AHEY Wy B BROKT, AT E HIERIT R SRR EE R, e IR HEE R, JE AT B
e T H A 530, EBAES 5T, GET IR NS ot iR A fE

MR BB, A#d) & SRR ACRIE T A R B5H 8, AT AN BE A LB i A 7%, KT
CLAf DR A BE s AT 27 2] BT IR U 7, O FE AT RE UlTiigts, AAEmaTBUNEF 1. B
T30 TR 2 A BB R, JCH AR B % eSO DL S B AR BE, AA T B At

DOI: 10.12677/ae.2023.13101164 7493 HHHRE


https://doi.org/10.12677/ae.2023.13101164

FRHERE, RAEW

SRS E RS A TR S, IR 51 S M SRR E L. ORI AR BN i S R0 7 e 2%
5.
E&mHE

AN B AR BT I H R BB =T HIE iR S BB & BT i —— LA 285 Y
AR WETERR -

SEHk
[11 H2w, Wme. < &M IR B S 1 SRR IR A2 M QU TR, BRI 20E (G 8 5 5 1EAE), 2022(7):
63-65.

(2] FROA CRRBECERT SN A S RIS ] R SR ), 20209): 128-131.
https:/doi.org/10.16129/j.cnki.mysds.2020.09.046

[3] Langton, K.P. (1969) Political Socailization. Oxford University Press, New York, 4.

[4] R MZIARRIBOR KRBT M]. dEat: WS A, 2015: 9.

(5] ZEk. RMABBUAHE S AHLEAE S []. REATECEBER, 2008(4): 27-30.

[6] VREENE, ATAFEE, G, mERREA) T & SR BB IR B A 7 RS 5 SBR[ RARCE,

2022(16): 144-146.

[7] k%, A5 RASTIRIER L], A, 2020(13): 109-112.
https://doi.org/10.16583/j.cnki.52-1014/1.2020.13.026

[8] JREH. Az &N IS BB SAEHT]. B bk, 2017(16): 135-136.
[9]1 EfTF. MWL R B 2 AR PUENT 17K P38 1 SRR S [C1/ i ST DAL 2 & B B UE #Eit R 5
WAk bRt EHRKFH A, 2008: 166-174.

[10] mhk, B5KH, sKEHl Am) SRR BBUCER B B BAERT [T 5 2Rk, 2022(3): 88-90.
https://doi.org/10.13867/j.cnki.1674-5442.2022.03.002

(111 XUmd, #1)7 & BARA SEP ENSINT & MR D] |5 RRERRIR), 2018(2): 49-55.

DOI: 10.12677/ae.2023.13101164 7494 HHHRE


https://doi.org/10.12677/ae.2023.13101164
https://doi.org/10.16129/j.cnki.mysds.2020.09.046
https://doi.org/10.16583/j.cnki.52-1014/j.2020.13.026
https://doi.org/10.13867/j.cnki.1674-5442.2022.03.002

	大思政背景下日语专业课程与思政融合模式研究
	摘  要
	关键词
	Research on the Integration Mode of Japanese Language Courses and Civic Science in the Context of Greater Civic Science
	Abstract
	Keywords
	1. 思政背景
	2. 公益广告的思政效果
	3. 公益广告融入日语教学的可行性
	3.1. 公益广告的特征
	3.2. 公益广告与课程思政的结合
	3.3. 教学用公益广告的选材注意点
	3.4. 利用公益广告的教学方案

	4. 利用公益广告的教学效果
	5. 总结
	基金项目
	参考文献

