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Abstract

With the continuous development of the Internet and self media technology in China, fully leve-
raging the educational function of network culture is of great practical significance for the devel-
opment of university education work. The construction of online cultural education brands has
become a key path for universities to showcase their educational characteristics and promote the
construction of cultural education systems. The brand of online cultural education in universities
has initially emerged, but there is still a lack of in-depth research and wide coverage. Universities
should strengthen the construction of online cultural platforms, improve the management me-
chanism of online culture, enrich the creation of online cultural works, and build an online ideo-
logical and political team, in order to better enhance the effectiveness of online cultural education.
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