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Abstract

In the post pandemic era, the younger generation choosing to pursue an MBA degree is closely re-
lated to their intrinsic factors such as self-improvement and emotional needs, as well as external
factors such as family and work environment. Through a survey and analysis of 500 students
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studying, graduating, and preparing for MBA programs at Xinjiang University of Finance and Eco-
nomics and Xinjiang University, the following conclusions were drawn: 1) in the post pandemic
era, the younger generation has two attitudes: one is “lying flat” and the other is “winning the ex-
am”. 2) Choosing to pursue an MBA is more about adding icing on the cake to one’s career devel-
opment, rather than providing timely assistance. 3) Middle and grassroots managers urgently
need to break through the bottleneck of insufficient knowledge reserves and narrow “circle of
friends” during their career advancement. 4) Full time MBA students face prominent engineering
and academic conflicts. 5) Employment in provincial capital cities and second and third tier cities
remains the preferred choice for MBA students.
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1. 5|8

L2, SRRETHE MBI KW, Sl 2o e b K RN EARR G, W E 40K,
Vi bk, BATEEE AR WIE N, A E BRI, st K EA S, mE L
YRR BB U TE /D, bt A i 2 SRR &, X R R R AR H MO LA RAE TR
B AR, SRR IR, — RS R — 0 NERIUIR, &8 977, A—MERIRTZ A
AR NS I AR R S5 )y, Ik HE “EW .

WRIEHE 0 E B SN, 2021, 2022 £EF1 2023 R4 NE 58 377 Ji 457 JI AR 474 75
N, 2023 G4 E K K IR Lk A5, 2024 SEEHFANEON B HEBL R %, B — b T
36 TN, 3L 438 Ji N, HriEMhIX HrE oK 2E MBA FIHTEEIM 4 K% MBA L =FE# N E R Bk 0N,
FrEEKE 2021 4 160 43, 2022 4F 160 43, 2023 4F 175 435 BB 24 K2 2021 44 165 43, 2022 4 160
531 2023 R 157 4o BB, SHU B I E B, 5L, B LR R A
Wi R R, ARFRIEDS 2 A ) EUOR R oK &, B SGER &1 (WFR AR R 2R R H 5% (2022))
T I =72 22 VASS Tl <57 N= 22 (VAR S 710 < LK AP  62) TR 710 s =2 vy <0 52/ SO A = = R /1B e 2 A3
FRELBIE BTk . &R T MBA B AL 7 A ), bRk R, 1 BRI 7 vE
AP R YT o I, HTERIV K TR A A BE(MBA 2Bt )il i sk AL 5 Al 2 [ Ve, R
XA A R S 538 FRE T IR I, W HEEAT T RIS CF 00, SR TSR e, IORBE, T3k
SR AR BEER, N LR E E B AN A B 7 0 AR 2 7 e s . MM R
IS RE, £ TAEZEZ G, HEMRIEELEE MBA, AMUAEHE % BB AR, e EI0
BOVERT, dReig @i —ME e B, FRECHRREM, FREZRKESN, ikECR%
SR B TAE AL A VS, 4 5 & 1A fe 78 4 R AR, X 4k 2 FI 0% 1) R A B 22 19 D ik«

2. BEXIFR

EH VAR S, A B 45 A A 7 2O 5 DR SRV 42 RS AT SRR 22 I it MBA 4734 e
MIFEEE . DA R AT TR, SR G B USRS B2t A8
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SR R E S 500 43 A BRSPS, BB R B R A UL MBA 2
AATNFFHE, 28 “RHGRIGE MBA AT BNl Priih @ Hh, SASCH RIE H 2 ZA WA
“HEXT I MBA SRR ” A« SRS MBA B9 E 2 H AT A7 18 “HEX ST MBA %
PRI R Bt T KM . AR MRE L IR . I M CHO” FENG A
“UERERE MBA MEZEHKRAMAA” it 7 “RIEN7 . CRIVERIR. ERNT . A
W . CHEBHRITAE” . “RSEFRAE. B . C“GMENkE ST o ORI
AR NDGHBAIRANER "« “RERG” AN “BoRl” BRIl 55 =0y MBA EERJTSURIUIR, 55 DU
HRMP RN A b 7 1]

ASCHEL I ERAE K M, H— T DURGFHHERE s RN A R IR AL S R ARG B AHDLHE; o2
AT UASE ey i R BE A A B3R« Ll AN 2 B BT =52 AT NG N A (R B SR 4 R SR A 4 5
wJa NG| AR ) MBA BTSSR SRR, I B 2 B IRIR 2. A
74 R T 5 1] e

3. BESRNML T

(—) BB MBA 1T A KB R 2

1) A7 LR Hr

AR MBA AT AR 1 P, WU AR ER AT 0, F AU TR AR S H
2, s RT . RRURESR EE TSR, AN E R RN R, WxE. ST, [
H MARZIMAFR S ST, A AT RSB BB AR, Horshpl=4, Mim sl
PR EARTRIITHN, WNAEN, SMBRFTH, REERBTHRLI, T 7RIS L,
HAZIr BAT N RESE B, R0 HE A 55— B BOE e 2RI /R Wb h .
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Figure 1. Incentive process model

B 1. M IERN

2) T MBA ZhHLA K5 51

WA T MBA AL R 2 R AAMRL, R 25 SR hilE ] 2 FronigiE . 15 1 FeT L
B, WERZE “BO” BONBEE MBA EAMEERFE, HRRFERD . SUSMEF. KL LE
ITEEAMER R . W T NAER R RIS A E T MBA FIUSSR AT BR Ay, AR R . AR & A ) Bl ik
MAMRZR, EWEERS, ERER, TEER, AU EUE &R =R mIER.
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Figure 2. Analysis of internal and external factors of MBA motivation

2. % MBA S#LRSMNE 5347

(Z) ik MBA 1T REARSFEHT

T MBA A FEARFAE R R W72 1 FT7R, TG MBA (12528 K55 204 2 £ UL B TR
200, I HTAERIAE 2~10 XA AHE i R, AT K280k A E A RAFITEE LR
£, 90%JE T A E A AP ZEHE, SRR G CRES, A AP H TR —
Pl iR B 2 A H ELORS JI R AT e 2 T et 7 B R R AR AP IO T IX — B . IR AN A
T B NERRE, o TE, MRS, SEFE, MARLIHEE, Fk, EXAERER L,
THE ANTE TORAP FBEAREM T E, WK 3 for, XEAREE=MBRS M. SNSRI
JE R T AT LA A7, (H A RZ IR AR 25, B2 R E A R R AR N AT A
IER[1]. B MBA FI2EAMATTI EBEEGERIER TAEIRON, OB B B B2 SAUE N TS, ik
FEYIIE MBA 22 A ER G AAT S RZ R AR B TR R 2 A R B O B A M 2, (2K MBA
ITAMESTRE RS KRR E, KA, KREMEREIFEEE SRR E K — R 2 M
TEMHA, R Z0 M .

Table 1. Basic characteristics of MBA students
< 1. BUE MBA S5 B ARHHE

ER(B4L )54 AR AL 5 it EHRN i b L FORIE it

2~5 4F 35.20% A 44.60% £ 58.80% ER (PN 75.60%
6~10 £ 38.80% KA 26% 2 32.20% SRR 16.20%
11~15 ¢ 18.80% AT B AL 19% [ 4.20% K4 3.20%
16 LA 7.20% HoAh 10.40% Hofth 4.80% HoAh 5%
it 100% St 100% M 100% St 100%
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Figure 3. Maslow needs hierarchy

E 3. DHNERERR

1) i MBA EE LT

WAL RWE 4 For, HFHE—RBEE MBA MEZEINAE =4, HESE MR REFIED, 5
LIk 86.2%, HEEGN RN RFFAAN NLLERETT, HIUE 53.6% 115 4 4 Hilid B MBA 45
AT EAL IR FAE T, DUA R B AR IR A — AN R AR ZE, HEESE = A0 N2 44.6%
(22N T R B F A B AT A L2 . FINER TR AERE. fe. NIk =54
NG R R B 7 IR AR o 22 LUBOR B “He i 7 A0 “Bil” I, o5 EL o il AR 3.6%F1 4.6%,
KR MBA % 0 VG AR T e TAESCE R B I AL, AT IR BT N AT, Ak
BT RUTER AL IR E AN, RELEIRGNET G, MITNETWE T —2 T, TR ML
A1 HEIEW AL, ELARAR AN B S, BE 2 IR SRR B AR SR TAE RO FERE . FniRfE
2 LR N K G545 7 THAEAE RN AN /2, 38 U] (1 A L SR MR P4 $9A o T s 194 AR 20 ] R
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Figure 4. Analysis of the main purpose of studying for MBA
4. TUE MBA TZBM S
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2) B MBA 17 MU = 7 i

PR 5 [ O B 22 AR RAAAS T 1959 SR H DR R BRI [2], AT ARLLF (15 B B A 052 MBA 22 51K
T4 G0 LK RF S5 ) 2 B 3807 LA v IR 280 I TR 46 2 i PR IR e RS BRI R AR A 1] 4 BT,
B MBA EZHIH “BRK” HEE3.6%, “BE” EE 4.6%, a2 B4 K2 MBA 22 AR B
FTER AR, B AT DA MBA 2 G0 B ATATAL 00 TAERREE, BFEEHHIE . AKX ABRK
. FHAE . BRSO S E R R R IE AT S MBA RO FR I, M BRI NI R
B WG SBORNR AT, RBRRESOGRINER, Mg AEERS 5 5B
RIBA RIS K& EFERRZGLE IR, (ENF= AR KT A

) MeEFRES

F 2 R TAEFIR AT B MBA S22 R A 36 T A, p EN 0, /T 0.05, F{H N 94.688, 2
REWZES, HIRE, ME TEFRAGM, ER% 2 4~10 40 MBA ¥4, MbA1EARE T 81T
AR R B, W IEAAER Y EFH, )R EE I Bus: MBA ATTA BT H G ARG & A 2
“CHRARE” B A I N

Table 2. Analysis of the difference between working years and studying for MBA
2. TIEERM UL MBA ITANER S

TiH EVEFY 3 t 5 pfE VIF
WA 1.40 19.90 0.000"
S TAEA 52 0.31 9.73 0.000" 1.00
A= 500
R? 0.160
T R? 0.158
F F(1,498) = 94.688, p =0.000

p<0.05, “p<0.0l,

3¢ 3 2 ROy SURMBE S 2 A 1 22 AR G T DATS WU 1.38, B R EM(p < 0.05), £
Kb EVRISHA 2 R BN 0.45, BAREME@p < 0.05). XREIRE A 28 S EIREVES 2 A AEAE IE
HIHKFER, FAHN5.584 (p=0.019), il AEAR | HA B EME.

Table 3. Analysis of differences between class style and absenteeism

3. ERBFAMREFR ZBHNERE D

TiH EVEER s t fH p VIF
WA 1.38 4.15 0.000"
T 1) 485 L UR AN ) 2 HE (Bl S A RO ) ? 0.45 2.36 0.019" 1.00
FEA G 500
R? 0.011
B R’ 0.009
F F(1,498)=5.584, p=0.019

'p<0.05, “p<0.0L,
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PR [T AT 45 5, R R 22 HE A2 R — 22 3 R S i R R 2 — . e A W] RE
I 138 S A E I R TR e, ot s A AR, 2R BURRRAE . fn X b A e HE 5 2Rk 0 R Bl
FEETEM S, TIRESFBUFAMELIZ 23 Bk, dEmusgnsEhR. thoh, MR, RN A
JELE R WA REXT R UREREN G DL AR R . DR, B BRI LE I E B BLBURRT, N4 X
SRR 2R, DARRCZEAR I R E %,

"y EFEFS

AR 7 25 35 =30 2 B 7 30 S DR B B S B HE S B R A5 4 o, BB BRZEBR 22 2 NH0 T
70.4%, AHR )N 29.6%, FZNHIER EERAE 7 L EE 57.6%, 55.6%, = HUCE RAFAE B IREREN )
THoL, P05 0 A5 MBA IR RE R BRI, X R AR BN i) —— T 7 & .

Table 4. Class mode
F4. ERANERE

| 20.60% ToHriR 61.20%
TEHRE ] 70.40% (73S 28.80%

BRI BB BRI, FERA - E 5 B EEA H A4 B i MBA B 70 AL B DORIARIAT — 223
FEMARL . HHREN A, MBA IRE L2 4 HElie 2 HE], WEaehdk EREALT, EX
AN TARRIE I ot 20, Hake: B IEREE — U HAE SR TR HIRER, 22 AT DS
AT TAE, T4 H R — 2 TR, ORE 2 T2Aor i A AR, e HHI R R, B
Boo VK. BIVEATE ARG TIE, LA ER e B, SE—#o2H# MBA %
ANBEMA S el s BRI, AR S AT BETT TRk, AR 4 H IR0 AT BE A A 4 H v, JCHRAE
—EAT R AL, A H IR A A I EOR . R WGRTTTHRE , e H ] MBA 22 B AE 2R K
KITMNER & E %, AEa Hfl2: R — e G200, BIDAIAE e r sy, i SRAE N KA & B3
e EEGR, FaHHRmRBIN & E K.

BMEZ, MEREARRS, ERF e ISR HEE— 2 Zolh A i —FREMf 4,
W ol B o107 K

4. MBA E G XIS 54

L LTS E E - RIBE MBA 195 —HRHIR. SRR R G & 5 PURBEER gk i 55 0wl
MR BT il R WF 7T T 1] S5 DO A i BB o EE R DY A I As SR RA% IR 5 B, AR S T
DA, B MBA 2 0BV 777 [ KA B rhAE SO A B A BRI s B AN 55 DY AN Ty
[, il B 5 A AR —, AT AL, RE A AN B Ak S5 =B . X T
AP B, R I A RS R A — T R, M U AR ke B, S4Bl L
0T SRR R L AT AR R . X — 4 RWIIE T MBA A S 2 Wi k% T HA L. A7BEE
BT REE AL LR AP B AL AN RIERGE AR ], 10X L8 20 SR X S e A Sl A — =2y, T
B BT X0 MBA A #I 5] J1 AN K.

Table 5. Employment direction and prospects

=5 mltsERERIRSITER
BT EAS O i e Bl A TR A g H Bkt E i e BFT7 &k
FEWHEL  35.60% [ES R4 72.40% — 2RI 20.60% R 28.8%%
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R
HIFEL 51% RE 27% ) i) 36% ANFTBIR - 27.60%
AKEFL 12% A Ak 26.80% =R 29.80% THES  20.20%
WAHBL 1.40% AT B AT 37.20% TR 11.40% WEEE  16.60%

BRI IR BRI, — 07 T RO R A 2 IR AL, Bk, BT, #E . STk,
AL A TET T A A R R AR SRS E T A RO A w Rl
BT, L CEmpkE]” . R T HEANESE, BERBAZEN T AU AiE. RS R
WA M=V E 33X — MR ARG BRI MBA 17 83001, BIZIHL M A5 7351 5 %5 v Ay
BH E BUEMRRR, B &Ik 2 BTt ax il fmTagtk, DAL EJHE Ptk — R A EKI5E T
BRI & A, BT ORRR . ARAIARE . BIBOE T, BORMIREL D ARKSER L, R E R A 5%
D122 BRI TR, AR IR S SR BORIRIS A A IR R R A R RIRZ 1, Y
HR T BOR WSRO SO, 74 1 BRI BB, AT A HE st N B 5 5l 7

5. &ig

MR EAE A A MBA 5K KB HL Aol LA Y, MBA 5% 45V R LR U E A LA, 77
FEMI R Z AR . H oG, U3 MBA “£ 5% “[BljP” RRAERI N, X0k MBA %7 55 20 2 4R L 1
LA, FRXEIRRRE Y2, DA AR SIS . Ik, 000 MBA B krA> N
EARL AT B EAAE AR CF AR o BRI SRR SRR MBA 22 GO T SRR
IS SRR, ML MBA LA 22 AL RS T 22 P S8 38 8 BAITRAR R L #h NIk B,
M AN A SR T &, KORFRAR T O A R R A, KOst SRR ReERE. B,
s SRR N B MBA AT SR IE A B2 . ST, ST RNL R SHE, B MBA 2 Rkt
MEFER ) SN e — 2RIk . BE U, RS, XS T AT, “WEERT ABLSE, M
FTOAEEG MBS “BT HE, DN ARG R s, ToBER —MRAFRIH H . XA VI ZIEY
B m g o I, s mewdil, EHF RERGC, BIRRSBIERXAT. @t E.

&E ik
[11 R BHSEMM] 287 . bl S5%E0E B, 2021: 161-164.
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