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Abstract

In the digital age, digital literacy plays an important role in promoting adults to adapt to the digital
world. In essence, adult education is a kind of integrated education that needs multi-party cooperation,
and itis closely related to all walks of life. The particularity of adult digital literacy education determines
that the stakeholders of adult digital literacy are composed of government, community, adult education
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institutions, enterprises and other subjects, and the promotion of adult digital literacy requires mu-
tual cooperation and coordination among all stakeholders. On the basis of stakeholder theory, this
paper discusses the difficulties faced by government, community, adult education institutions, enter-
prises, and other subjects in improving adult digital literacy and puts forward corresponding counter-
measures.
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Figure 1. Stakeholder relationship framework for adult digital literacy education
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