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Abstract

Currently, China is in a stage of transition towards a consumer society. With the deepening devel-
opment of reform and opening up, the deepening development of economic globalization, and the
influence of unhealthy consumption habits in society, college students, as an important group in
today’s consumer market, inevitably deviate to a certain extent in terms of psychological level,
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structural layout, consumption purpose, etc., driven by capital and desire, that is, there is a problem
of consumption alienation. This consumption alienation is mainly driven by group anxiety, goal im-
balance, and identity crisis, which poses severe challenges to the ideological and political education
of college students. How to solve the problem of consumer alienation among college students has
become an important task in ideological and political education work. In order to address this chal-
lenge, ideological and political education workers need to adopt various strategies, including but
not limited to deepening the foundation of theoretical guidance, enriching the wings of practical
activities, leveraging the trend of new media platforms, strengthening the bridge of home school co-
education, and actively breaking down the consumption alienation of college students.
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