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Abstract

Student activities are an important carrier for campus cultural education in colleges and universi-
ties. By creating campus brand activities, cultural education in colleges and universities can be pro-
moted, and a large number of students can become the new generation capable of shouldering the
great rejuvenation of the nation. Based on educational ecology and cultural capital theory, this
study constructs a three-dimensional theoretical model of “activity characteristics - cultural immer-
sion - quality formation”, systematically explaining the path through which campus brand activities
influence humanistic quality through three mechanisms: cognitive development, emotional reso-
nance, and practical cultivation. A mixed research method was adopted. In the quantitative stage,
stratified cluster sampling was used (covering 5 grades x 3 discipline directions, n = 910), and the
structural equation model was used to verify the theoretical hypotheses. In the qualitative stage, in-
depth interviews were conducted with 12 typical participants. The research on the “National Medi-
cine Day” of Chengde Medical University shows that the cultural perception of 83.96% of the partic-
ipants has significantly improved (§ = 0.42, p < 0.01), and 73.52% of the respondents have accumu-
lated cultural capital through the activities. Among them, the understanding of traditional Chinese
medicine classics (M = 4.23) is significantly positively correlated with the recognition of humanistic
values (r = 0.67). The research shows that brand activities can effectively promote the coordinated
development of medical students’ professional ethics (t = 5.32) and humanistic care ability (A =
13.7%) by building an ecological cycle system of “professional education - cultural practice - value
internalization”. It can be concluded that the students of the Traditional Chinese Medicine Depart-
ment of Chengde Medical University have a high participation rate in campus brand activities. At
the same time, the construction of campus brand activities in colleges and universities has a pro-
found impact on the improvement of college students’ humanistic quality.
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Table 1. Student basic information

=1L FHEERER

EES L EA07]
1451
5 271 29.78
% 639 70.22
SRR
2019 % 76 8.35
2020 % 240 26.37
2021 % 142 15.61
2022 %% 191 20.99
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Table 2. The impact of the National Medicine Day series of activities on enhancing participants’ humanistic literacy and the
promotion of their physical and mental health
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Table 3. A study on the specific impact of traditional Chinese medicine day activities on participants’ quality education
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Table 4. Survey on the design of related brand activities for the national medicine day series
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