Advances in Education #{HH/E, 2025, 15(6), 515-522 Hans X
Published Online June 2025 in Hans. https://www.hanspub.org/journal/ae
https://doi.org/10.12677/ae.2025.1561024

3
y
<

-

b
<

7= BIFTREND

BRERR

RO b, TR AL

HEHRERFUERE

Weks H . 20254F5 120 FHER: 20254F6 120 KA H: 20254F619H

wm B

REE R EHAT LR R R UL RAFESHNGE, FAMAERRELETRES R XEU
ZRHHEEB K BEETR B OAKIE, ARG RAFTRAMEEHRESENBCERE. B
WEEHTILRRIVR . RESEFENFE, HRTHRAFRARES AN LEE. AN TR
HEBTR Ebn. WR. T5iE. RRE R R EEZR R, TR BARBRRMHE I E#ET T
o, BEEANEEHRERERERBANSE.

Xiid
TRAlE, MEEHRRE, #PUE, SREE

Exploration of Integrating Scenario
Innovation into the Teaching Reform
of Online Marketing Courses

Yuying Shao

School of Business, Anhui Xinhua University, Hefei Anhui

Received: May 12, 2025; accepted: Jun. 12", 2025; published: Jun. 19%, 2025

Abstract

With the rapid development of the online marketing industry and the rise of the innovation concept
on the scene, traditional online marketing course teaching is facing many challenges. Based on the
teaching reform project of Anhui Xinhua University, this paper deeply explores the reform path of
integrating scene innovation into online marketing course teaching. By analyzing the current situ-
ation of the online marketing industry development and the existing problems in course teaching,
the necessity of integrating scene innovation into course teaching is expounded. The research goals,
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contents, methods, problems to be solved, and main features of the project are introduced in detail,
and the expected effects, specific achievements, and promotion value are analyzed, aiming to pro-
vide a useful reference for the reform of online marketing course teaching.
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