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Abstract

This paper takes the provincial-level quality engineering project “Ideological and Political Construc-

SCEF| WA, G E ) AR B i B R AR TED]. AR, 2025, 15(8): 1099-1104.
DOI: 10.12677/ae.2025.1581551


https://www.hanspub.org/journal/ae
https://doi.org/10.12677/ae.2025.1581551
https://doi.org/10.12677/ae.2025.1581551
https://www.hanspub.org/

WA

o

tion for the Course ‘New Media Marketing Planning’” at Anhui Institute of Information Technology
as its research subject. It systematically elaborates on a curriculum-based political education model
characterized by “four dimensions, two platforms, and one guarantee.” The course content is re-
structured through four dimensions: optimizing course objectives, refining ideological-political el-
ements, innovating teaching models, and improving the evaluation system. The extension of ideo-
logical-political education scenarios is achieved by leveraging the “Second Classroom” and the
“Teachers’ New Media Platform.” Faculty team development serves as the guarantee, forming a rep-
licable educational model. Practice demonstrates that this model effectively resolves the “discon-
nection” between specialized courses and ideological-political education, providing a new para-
digm for integrating ideological-political education into application-oriented courses.
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Figure 1. Innovative paths for integrating ideological and political education into the course

“New Media Marketing Planning”
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Table 1. Curriculum-based ideological elements by chapter
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Figure 2. “Online-offline” blended instructional model
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