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Abstract

Against the backdrop of economic globalization and the growing importance of brand value, the
reform of the Brand Management course in higher education has become increasingly urgent. This
study introduces Multiple Intelligences Theory and explores its application in curriculum reform,
with a focus on its role in updating teaching concepts, promoting interdisciplinary integration, re-
sponding to digitalization and globalization trends, and improving talent evaluation. The research
adopts a combination of literature review and teaching case analysis. Findings indicate that the cur-
rent course still suffers from an overemphasis on knowledge transmission, insufficient competence
development, and relatively limited assessment methods. To address these issues, the paper pro-
poses several reform strategies, including personalized instruction, progressive curriculum design,
and diversified evaluation mechanisms, aiming to enhance students’ practical and innovative capa-
bilities in branding. The research findings provide valuable insights for the innovation of talent cul-
tivation models in the context of emerging business education.
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Table 1. Instructional design for brand management course
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