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Abstract

This study aims to address the problems of lack of learning initiative, insufficient innovation in
teaching content, inadequate training in marketing planning ability, single course assessment
method, and insufficient application of digital tools in “Tourism Marketing”, a core course of tour-
ism management major in local colleges and universities. Guided by the concept of new liberal arts,
innovative reforms are carried out from five aspects: optimizing teaching design, reconstructing
teaching content, innovating teaching paths, applying digital tools, and constructing comprehensive
assessment models, which effectively promote the quality improvement of talent cultivation in
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tourism management major.
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Figure 1. Course assessment methods
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