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Abstract

With the rapid development of Artificial Intelligence Generated Content (AIGC), teaching practices
in media and communication majors in higher education are undergoing profound transformations.
At present, challenges such as the lag in smart classroom construction and insufficient technological
competence among teachers have constrained the progress of digital transformation in these pro-
grams. To promote the deep integration of AIGC and media education, this study takes junior un-
dergraduate students majoring in Network and New Media at Anhui University of Science and Tech-
nology as the research sample. Using a combination of literature review, questionnaire survey, and
Importance-Performance Analysis (IPA), this study constructs a measurement scale comprising five
dimensions and fifteen indicators to assess the application of AIGC technologies in media and com-
munication teaching and conducted a survey on the perceived experiences in its teaching applica-
tions. Based on the results of the IPA quadrant analysis, four strategic directions are identified—
advantage consolidation, resource optimization, potential development, and priority improvement—
aiming to provide empirical evidence and practical insights for the digital transformation and qual-
ity enhancement of media and communication education in local universities.
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Table 1. Results of the analysis of the importance and perceived experience of “Application of AIGC Technology in Media-Related
Majors in Higher Education Institutions” and its reliability and validity
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Figure 1. IPA analysis of influencing factors for “Application of AIGC technology in media-related ma-
jors in colleges and universities”
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