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Abstract

In response to the common issues in current industrial design education, such as the disconnect
between theory and practice and the insufficient innovative practical abilities of students, as well
as the need for revitalization faced by time-honored Chinese brands in the new era, this study ex-
plores a teaching reform path centered on the integration of industry and education. The paper es-
tablishes an industrial design teaching model driven by real projects of “revitalizing time-honored
brands” and supported by a “dual mentorship system of school and enterprise”, covering the entire
process of “research-insight-co-creation-implementation”. It takes the innovative design project of
Tianjin Changlu Hanyan Enterprise as a specific practical case, detailing the implementation pro-
cess of this model and the students’ achievements. Practice has shown that this model effectively
stimulates students’ initiative and creativity in learning, significantly enhances their comprehen-
sive design and practical abilities, while also injecting new vitality into time-honored brands. It
achieves dual empowerment of talent cultivation and social service, providing a valuable reference
model for design education reform in similar institutions.
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Figure 1. Practical pathway of teaching model
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Figure 2. Changlu Haiyan brand theme IP image series design
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Figure 3. Design series for Changlu Haiyan packaging
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