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Abstract

To address the disconnection between theory and practice and the insufficient capacity for strategic
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development in the New Media Marketing Planning course, this study takes a junior-level course as
the research object and constructs a project-based teaching model driven by real-world projects.
Centered on key modules such as market research, user analysis, and content planning, the course
integrates research project transformation and enterprise practice cases to design a four-stage pro-
gressive teaching framework—namely, research project transformation, analysis of completed en-
terprise cases, participation in ongoing enterprise projects, and innovative application. This frame-
work establishes a competency development pathway from problem identification to creative pro-
duction. In addition, a dynamic teaching loop is formed through the incorporation of formative as-
sessment and data feedback mechanisms. The results indicate that this model effectively enhances
students’ market insight, strategic analysis, and creative expression abilities, providing a practical
reference for the reform of new media marketing education.
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