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Abstract

In the context of the globalization of the fashion industry, the platformization of social media, and
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the rapid iteration of youth culture, students majoring in fashion design, fashion performance, and
fashion marketing are required to simultaneously possess an understanding of popular culture con-
texts, the ability to access English-language information, the capacity for cultural phenomenon analy-
sis, and the skill to articulate professional viewpoints. The reform of the fully English-taught course
Topics in Popular Culture should not remain at the level of “teaching knowledge in English”, but rather
should reconstruct pedagogy around content learning, language support, media literacy, and profes-
sional translation. This paper takes this course as its subject and proposes a reform pathway of “un-
derstanding cultural contexts, acquiring English information, analyzing professional issues in fashion,
expressing viewpoints in English, transforming into fashion expertise”. It designs four types of mod-
ules—theoretical history, global information reading, fashion professional issues, and project-based
expression—and puts forward implementation strategies encompassing task-driven learning, case-
based discussion, language scaffolding, discipline-specific projects, and diversified assessment. The
study argues that the key to curriculum reform lies in transforming fully English-taught instruction
into a process through which fashion students generate cross-cultural understanding, industry judg-
ment, and English-language professional communication competence.
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