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Abstract

This paper focuses on the usage situation of generative Al products among college students. Through
methods such as questionnaire surveys, logistic regression analysis, and contingency analysis, it
discusses the types, purposes, and effects of generative Al products used by college students, as well
as their satisfaction in various aspects during the use process, identifies the current shortcomings
of the products, and puts forward corresponding improvement suggestions.
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Table 1. Results of reliability tests for each dimension

® 1. BUERFEERNER

i) A I 355 1) BIEE IS T B T3 1)

N Sl W JEE 7 72 RTTAE e b EL 5% Alpha
MANAKFR 61.07 151.551 0.760 0.949
ZIARER 61.24 148.049 0.731 0.950
HHERER 61.26 150.265 0.744 0.949
HAhEAEE 61.25 149.620 0.711 0.950
FH P S F e 5 R 61.96 153.291 0.742 0.949
R AL X,?;;@é IR 62.10 154.455 0.791 0.948
LA AIEJ’;;‘EWH FIE B0 62.00 153.377 0.758 0.949
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Yila . A 7 SR S E I 61.92 153.917 0.765 0.949
DI REHRAE MR 61.92 154.711 0.740 0.949

A H IR R 61.93 153.851 0.766 0.949
VIRRE/QINESE Yy apii] 60.99 153.500 0.763 0.949
e T 61.05 154.146 0.742 0.949
HAEMLRI S HR T 61.22 150.457 0.689 0.950
BB ARSI RN T 61.20 150.784 0.704 0.950
LIy 61.05 151.463 0.750 0.949

— R, o RECAKRT 0.8 Rom N —EMERLF, 0.7~0.8 Z AR RBU, a 2% 0.6~0.7 Fom—%,
AP . HET 0.6 o —8hEie 2, W EB S EER. N 2 [, A% Cronbach 2%
5 0.952, IR FT(E BE AR FRAR

Table 2. Reliability analysis of the questionnaire scale
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XIa], ZGFEEMT: 4T 0.7~0.8 YuHl, E&IATHISHH: KT 0.8 WA IES . ABFFH KMO HN
0.964, #fEwm, HEZEMH 0.000, /N 0.01, &AW STFRERE T 57

Table 3. KMO and Bartlett’s test
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KMO HUHfaE Y v 3 0.964
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Figure 1. Composition diagram of generative Al product
usage
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Table 4. Descriptive statistical table on the usage of generative Al product types

F 4. £ Al FRERERBRER R R

AR AT R K Bt BRET
LIRSS 404 83.0 83.0
ZARAIMES 212 43.5 435
(e NN 173 35.5 35.5
SR 225 46.2 46.2
B 52 43 AT 164 33.7 33.7
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Figure 2. Composition of frequency of using generative Al
products weekly
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Figure 3. Distribution map of the uses of generative Al products by college students
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Figure 4. Distribution map of purposes for using generative Al products
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EFFR, H Pearson R RIIGXN B P HAET 0.142, KT 0.05, #OANAELR S ZUE LMK AL
IS L (A AT, AN B ARG

Table 5. Chi-square test table of grade and generative Al products usage situation

F 5. FREERN Al FRERBRFARER '

U H B T S R O
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Figure 5. Cross chart of respondents’ grade and generative Al product usage
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Figure 6. Cross-diagram of research objects’ majors, usage frequency and monthly disposable

fund level
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Table 6. Chi-square test table of majors and satisfaction with the quality of searched text-based information
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Figure 7. Cross-diagram of research subjects’ majors and their satisfaction with the quality

of searched textual information
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ANTFE ML S 2 A0 A AR AT 7 38 28 B ) SOAR AR I3 B i T R 3 v s
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(—) AF Logistics BRI 5 EJLH

T SRR 734 P R R A B AR il AL 77 i 8 T S AR BE ) 52, 32 A 7 Logistic 5115
BEREO R A T AE B AT 7= A5 FH B0 S AR AT 20 A, DLMORAT B A R AT 7 il VY 2 AR
(&

1. AR KA AL PG SR .

2. BRE: QIR Y. AvSCECHE . GRS AR SR AR AR(E

3. BARIAR:

T+, + T,

l=m—my = =7,

LOgitk_] = log( j =aq,+ ﬁ|x| + ﬂ2x2 +et :Bmxm (2)
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DRFEER AORER, X B, WA AL P i E R 5 NS, 2Bl 1 2 5 KRR, “17 R
T CRATR” . 57 RE YRR, x,xy, e x, AR P EARGE B AR AL P SRR RS H
REMMI)AL R, AF Logistics BRI A 45 R W% 7:

Table 7. Ordered logistic analysis table of consumer groups

7. HBEFEBRIHBF Logistics 73

A HE REp BEMKF p Exp(f)

T T O R ZH A 1) B(X1) -0.319 0 0.727
AR ZHER(X2) —0.114 0.892 0.367

RS AR =FJ(X3) 0.209 1.232 0.51
CBALN AR50 AR 4E(X4) 0.061 1.063 0.357
AR RAFER(XS) —0.095 0.909 0.217

. 1000 75 LA R (X6) -1.511 0.116 0.221

* ﬂégfﬁg% by 1000~2500 JT.(X7) —0.773 0.352 0.461
2500~4000 TT(X8) -1.108 0.224 0.330

3 LLF(X9) —0.267 0.520 0.766

(Xﬁgﬁﬂiﬁi 3~6 {(X10) —0.063 0.884 0.939
6~9 K(X11) 0.634 0.270 1.885

(Z) Logistics BEE & 45 R
1. HEHIRm
FER R R CT 2, B EIH R BN T 0, Exp(8)=0.727, ZE 042 el AL 7= il
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