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Abstract

In the “New Media” Era, online shopping has become a part of the lives of more and more people.
As the major of online consumers, college students’ online impulsive shopping behavior has been
investigated a lot. However, the study of the relationship between college students’ stress, emo-
tion and online impulsive shopping behavior is lacking so far. This study explores the impact of
college students’ stress and emotion on online impulsive shopping behavior through interviews
and questionnaires, using online impulsive shopping behavior, emotion questionnaires, and stress
scales. The results showed that stress, emotion and online impulsive shopping behavior were sig-
nificantly positively correlated, stress and emotion were significantly positively correlated; stress
could positively predict online impulsive shopping behavior, while emotion was positive in aca-
demic pressure. And there is a mediating effect of emotion on stress and online impulsive shop-
ping behavior. This study expanded the research on college students’ stress and online impulsive
shopping behavior, and gave some suggestions for both individuals and society.
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1. 51§
1.1. FERSEE KL

Bt TR BOR PRI A JE, I (LA R fRIRR RO 7 il B R A R E S S 4, O
LA 1Al R I B, ORISR OB AN AT S e e, KSR N E
T LT B, 1R 11 55 T h s AN T B i A €. A o LB I 45 45 JE L (CNINIC)
A (¥ 2013 48 b [F P RAFRS S A IR, 20 21 29 B MBI 15 50%EL LI sn i ai, L9 45 a4
FRGHRIP HECRHI LB T HMN ARG, I R AR 2 3 O 35.9%; HUGRRE
F DA R/ R A A B BRI R 25. 7% 23.7% . i BLEEE T LUK B, SRR
PR R [ O A LR P 2 — o AEMIAAR, 224 BIA R W28 27 10 3 70, BAASATAG B R 250
YA 71, HBAE T I & AT RE & SO DA 7 55 T i

5 A(2016)IRNBIF FTH B RS2 1) WL DA R SV 2 2 2 TR 22 57, IR 2 A B AR 2
SN =R IR T N a3k 7/ LT DS S i (=N (i N K R 95 %' T NN EB 7R A DN 1 S DS PN [ AR T DN
FAEMIAT AT RA —E B R SCo Horh, phahil SEBLRAE — B0H 28 2 10 B AR vh AR R
(V. 20006), FE 7 A T 07 9% 5 0 S5 3 sl K S A IO BT EL], A7 85 SR R ah PRI S
KB R A HRANHER 80% (BERL & FAEN, 2010). AR H MK EYHE LAEM &Y
ERA A, 83% MM 2% B E A L v Eh PR SR B (1, 2010)e “fRIFaly, SKEKL 7 X
A AT R (LR R HE A P AR B 28 14T, AR BRIk, AT AR B 7> R &
A7 S 0 S A X s R e Sl R SRR TR 1 BRI AT 9

1.2. HEhESE

PRBNPEIE SEAT O 5 PR I SEAT AR, o — R e e R L RORME S AETHRITE P47 4 (Piron, 1991).
FEREAT PR PENG KIS, BB AEAE S — P RAR L . AN Eh P D B IRAE, X AR 2 i A

DOI: 10.12677/ap.2018.88132 1099 o3 2


https://doi.org/10.12677/ap.2018.88132
http://creativecommons.org/licenses/by/4.0/

WIR &%

. ER, BEREATIBIKGERLT & 5244, 2010).

Stern (1962) LABEVE S, RGN F R R A LATHRIEKLAER, fEFLR, CLAMBI kR
TR bSO FEAE, WGP Eh I AT N AU 1) ARSI S, B IR N B R S B R )
523 R AR SEAT A 2) B2 M3 S (Reminder Impulse Buying), RIFET- 2§ 5% 7= i 456
MR A MBI SEAT g, 3) B SN (Suggest Impulse Buying), E[Vf# 7 Iy S B = 5157 5 (1K) 41
KAZ IR, ABAIBE1F T BRI S, (B BAR PSR SE ROk, QA R AR v sh W 5 4) T-RIPE
MZ)E S (Planned Impulse Buying), WK 7R ARG FT A — 2 M B 1, (275 2 LRI 5 24K
ML I HTHURGL . (R ENAE, A s E T, SRR TR RE S 21T 22 S

ST NI, FRATT R IR 3l 1t 0 SEAT il ez e B PR 3R E G LR LA : 1) SRR &= (b ™ i
B LR PR I TS PR IENIE) 2) M AR BB IR T . 3B
e ANBRK RS, Had, sma st ST R = v G2 2 A6 i Uik, AT EREAR T
T IS M AR T T BIAT B, R AR AT RS2 52 R 5 AR B I SEAT A R R 2 —, (H H FT
T BN A A 2 8] R G 2R BRI FEARO b, e 702 753 A2 5 1 v 30 ) e 1) DR 3R AT o 3k — SRR

1.3. KEEEDIR

K 5L (2003) RO T IR &S 1 5 - OB JJ SR AN AE AR 1 S B Rt e g S s B T S )
— PRSI LA PO EDIRES,  BIAMAC BRI IE ROR B T R A AE T TR AR L T2 B s R K 1 24
0o BRARAS o [ A A VF 2 DI 8 7 /D40 e ) I B3, AN R] R B30 e A AN R R 1) 4« 2 R £ 232 (2002)
Gl R A S B RIG L I N =AML 2 D NN BT AR . %2015 M1
(201618 FH R4 i 7830 KA IR D BIIREAT R A, R K 2 AR B ) ) 2R 90 DA K &% 4 BE 1
KT ERNBRPE, B TRE K (H 4 R IAE FLAH 78 3B A 14.04% 098504 5 1S 44
JERE T 17K o, A 25.70% 8RR B K 2 2L T, 17 13% 8RR & ki
AN ST, 14.19% B8 AR & mK-F BT AR A G A g o s g IR 2 A B 2 e 2 o BRI 3
JE 770 Wid BB U IRIRE R ST S 0 P 3545 40 = ANEE B R w0 28R AWTIT, RFEAR
SR 7K AN, AHRAE ST, Eetnss oo, Wi far A T K, B BLR AR R
JIAy o — AT E IR ) R

JE T S A] DU A — AN R R ) I FE « Muraven Al Baumeister (2000)#2 i, 4 AMEHEAT N ST
NI, AMAE SR OE RN BESED, R R EEE#TIA HN. AR RERIANT A
HHILTT R . TP Bl 2l R AR R AE M SEAT Dy b B s A B B RO S5 R, Wk E T
AR =, FBEHSIHE AT . A HE & mEQOISMWTFIRAIL, w3l s BRI H 2 57
K o HAMERAE T RS PIRAS I, 52 B 2x BRI R 7T B MR OB B 5D - BN 2 EAT B Rz,
NI R AR B PR SEAT W 2 D 17 IR XA e e, ASAIE 78 3 o — MR SR K AR I 70 5 bl v
EISAT AR R R

1.4. 1BRR K

TR B R A, A2 AN PR BT BRI, AT O PRAR L M Sl O 7 S5 1 2 S S (T A
2016). CAHWFFERM], V8 2 A2 RIS 2 52 2 A S5 R34 1 259 3 (Rook & Hoch, 1985). =
FRIESE N (2012) KB, TH P& AL SR N, SZRIRYREGRA . W ity R R R AR WS (52 AR R M
R 2 A BRI RN, T B BTS2 B R A B R 2, A A S SR 2

AN IR S B3 2% 2 R T AT D IR AL AR AR5 2, 19 R IS 7 2 (R AR e 7 A e 1] (v Bl g <) B
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BEAT . V75 TKIZR(2006) K BTG RN 2 B S PE I SR . %35 K(2007) HF T2 B VA 2%
B ARG S B RE WS M 2 F OISR, bV B, PRSPl . SRR EL(2013) ALV 2 B S sl
RIS A IR B o ARG, B e A S S AV 8 ) 2 AR I B D 5 R ) v s 2 S
Je, BETT BB VE N SEAT N, Ui P AR S BRI . T BIRER, AT TR R S REXT R
ENPET AT A IR 2

LR LRIR, A TP K I R s AT A I 5C &R, FHEBCS AR I B3R 0 I A, ehs)
WUEAT R e B e LU0, BRATTIRIH S O SR L (AR R, IR 1B S BEAE [ 7750 i 31 R i
AT R AT BERS 2 T 1R

2. FFREE
2.1. HiE

VRGBT — AN EET . WA ARG AT RENLIRE 0010 I 22 3 ) 22 A2 A R ]
ASRURS T WA B s B SR i o ViR IR R 1 AT G ) TP, 5 Ak X AT PO B ) RSN I 22 173
P ST A O S5 55, B R MR VTR (K A R AT PR SV I 28 N ) 26 O Gt o DR 2R LB = —

2.2. [EEE

2.2.1. #5iR

AT 78R FH B ATUEURE v 78 5 R 2 it 1) 26 10 2, 36 R0 26 500 43, U el 1) 45 413 4, [RIUCR N 82.6%,
S HkRE, BRAEN 31 . A4 113 N, &£ 198 N AB—FEH224 149 N, APl —4FEZ%
113N, ZEG2EAE 4T N, TER2EAE 2 N XCRIERL 117 A, #EZE 190 A

222 IRIAR

1) Bl R 28 1) 25

KERNARILSER, fN 2% T Stern (1962) IR LR VTR I A 25, 35 19 NI H, Hrbis 2.
6+ 105 14, 16+ 19 UMK, S5 Ja F Al E AP IR 20405, /B ARk 2
DBV R 2R o A5 FE 53 BTl R R AR B SR 1 P — O R AN 0.848. WP A4 R EaR, KMO fH
9 0.800, ELHF RIS BRI AG 96 45 5 .38 (42 = 788.968, df = 171, p < 0.001), Pl ¥ & & MR R VEH 140 #r
KRARBEMER 708, A7 ZRICHER:, FIEERT 1 FIBETA 44, BREEN 60.31%. RGN0
FIH B SCR 4 AT e 2O TS IR 3. 94 11. 124 17 18 ). SRAE Y rh ) X ) (4
5. 7+ 15 /). @B E G813+ 14 EHYFIE H 2z MIER2. 6. 10 @), MIFREE 1. 164 19 &,
BOAEPE DR 22 0 b 45 R B DU DR I B 0 e U R 4F, x2/df=1.60,  p <0.001, RMSEA =0.051, CFI=
0.876, NNFI=0.858, SRMR =0.066. {5} /2% W47 vl 6 P 25 LR 5% o

2) 1H RN ] A

AERNEAMILSER, W 3% T Mehrabian fl Rusself (1974)3 H SRR BRI 7, A4
PR MeRASCE =N ERE . PR IR MATERE @ MBS T 28T AR e SEARBON 2 TR M
BT AN DS G R TEERMAREE; SCRCHR MATERF EE 5 T ReBE A Z AR y52m, B E g el
PR SR BT N IR

VP2 SHIERE FU IR B, PR SR R BEAL) J T AN X B 53 15 J B I PR 6l 1T ST KT 4 P 1) SR AT
RGN 3 RGN o A IRRIE A HR ST [ BRI AT DA PR R R L R o DRI AR A R R S LA T
PR SR R G JE N B . A T R IS N R AL 15 T, BN 0.887. HEATHIE b, 4R
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B8, KMO fHR 0.893, ELRFRIREERIEAT I 45 583 (2 = 763.259, df = 45, p < 0.001). Rl L 04 & & 1
WRMER T 8. RARRMER T8, #1707 ZRISHER:, FHEHEXRT | MHEEE 2 1, BEER
63.52% . MRAE R R A IUE W& SOk 2 MR 0l ar 4 ATRR(2, 3, 5,7, 9, 11, 12), FIeEE(10, 13, 14),
MR 1. 4. 6. 8. 15 . FRUEVERI R A ai SRR W], AT BRAUE IE 5 () Z P B A Bl 05 R 4F,
2Mdf=2.72, p<0.001, RMSEA =0.074, CFI=0.959, NNFI=0.942, SRMR = 0.044 1% & I [i] 2 A
I =

3) KE¥FAR SRR

AWFR T U5 N Q002w KA TR I ER. ZER N MAER, 330 MH, 481NN
W 55 2R AR AR TG S 3 ANERE, OB AR R R, SR E— Bt RO 0.950.

2.2.3. BimstHE
KH SPSS 16.0 Al Mplus7.0 G it AF AT EE RN HH o BT A AR R ARG 56 4% .

3. 58
3.1. REER ARGt

i LN g5 a2 1 B, S5 REOR, R MERE LMWL, 53] 94.2%, H
UONERTII 22 ORI Bhadh; FEMIAARR L, o —FRgal e T8 2-3 s, IRT8H 1K
I o5 FEOR 15.3%, BB = AR A 2R I AR A B A

3.2. WM. EHMBREREEXSHT

RILEIEHD . B AR I S S A A Ml 22 2 i 5 RSN, 154 R sh A o8 i 7, 7
WAL H H A phEh R 5 IEA % (r = 0.552, p < 0.001; = 0.315, p < 0.001; r = 0.356, p < 0.001), ZHHH
MEh IR B T H AL I 3 TEAH (= 0.249, p < 0.001; = 0.302, p < 0.001), A Hzh M
TAANE H R sh W 535 IEAR G (r = 0.157, p = 0.007). JETF AN NGB SE %R A, & H B hsh
WA 5. 2 TE M5 (r = 0.170, p = 0.004; » = 0.181, p = 0.002; » = 0.238, p < 0.001). JE Sy K20 IE )1 515 %%
AL @A, 5 HAM SIS EAE(r=0.148, p = 0.012; r=0.128, p = 0.027; r = 0.193, p = 0.001);
JE T AR G A S A R BLANE H Y i3l I 25 TEAH OG(r = 0.125, p = 0.033; = 0.152, p =
0.008; r=0.221, p < 0.001). THES N TR SIEER . TR i A3l N 2 3 1EAH G (r = 0.353,
P <0.001; r=0.297, p <0.001; r=0.348, p < 0.001); FHES S i SR, R, &il, 5H
b 25 2 2 IEA 2 (r = 0.384, p < 0.001; r = 0.253, p < 0.001; » = 0.248, p < 0.001; » = 0.380, p <
0.001)0 He 77 RV 0 R 8% s 2 B PR AR I8 35 TEAH SR (r = 0.166, p = 0.004)

3.3. EAxrhah it RBe EYS 54
KRB AATE, BEAT I S MR B 0B, 25 R0 3 Fos, DSBS R, R

Table 1. Descriptive statistics of online shopping

= 1. WM RE R Gt

AR i RlapTES
HEM R 7. idh EE 1T b —H—x —H23% A RA
N 293 156 92 116 48 50 142 69 47
% 94.2 50.2 29.6 373 15.5 16.2 46.1 224 153
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Table 2. Correlation matrix

F< 2. HHEIERE
A 1 2 3 4 5 6 7 8 9
Eh AL
THeE 1Y —
ERE 0.55" —
e ergit 0.32" 0.25" —
HHA 0.36" 0.30" 0.16" —
JEh
AN NJB 0.17" 0.18" 0.11 0.24™ —
2 E 7 0.15" 0.07 0.13" 0.19” 0.68™ —
TR A R A 0.13" 0.15" 0.04 0.22" 0.58™ 0.59™ —
(2350
PR 0.35" 0.30" 0.35" 0.10 0.10 0.17" 0.04 —
g ikt 0.38" 025" 0.25" 0.38" 0.09 0.09 0.10 0.41" —
M 2.05 2.01 2.84 2.41 0.91 1.30 0.86 3.15 2.65
SD 0.78 0.68 0.78 0.72 0.60 0.78 0.83 0.73 0.66
FE: FoR p <005, "FRp<0.01.
Table 3. Regression analysis table of pressure on impulse online shopping
7= 3. EAxbmah it ME e EY3 iR
HAH BRI B SE B t p AR
NS e 0.212 0.076 0.166 2788 0.006 0.024
e % 0.204 0.065 0.183 3.140 0.002 0.030
HHA 0.274 0.066 0.238 4.136 <0.001 0.053
AV IE Fy ey it 0.121 0.058 0.123 2.098 0.037 0.012

e H A phsh WA 52 R T (B = 0.148, p = 0.012), K Syt @8R b s I 5 53 5 A
FH(B=0.148, p=0.012).

3.4. TERR Rl FE 33 i B RS E o ) S B R

R B S N (2004) 52 H I Ak B P B8, 2 BAT A0 7892 tH 1 Bootstrap J7VEREAT HhA RS 58,
FEARSIESE 1000, RAFRIEHEN X Z0ETT PR NGB AL 3 WX = AN S AT =20 [ A 704,
RS RNk 4 . @RER, Sl yat g B 8 b GG 22 1 BE (8 = 0.128, p = 0.027),
BRI SR ¢ B3 s Sl I s B ) R AR 2 3 I TRIAE FH (B = 0.155, p = 0.004), BIEIHR%L a
T 1 B N HR PR Ro  T E ph Bl R A A N S TR TAE FH (B = 0.371, p < 0.001), RIEIHR%L b B3
H 2 9 AR B S A R SRR SN RNV 23X, R IR SR o) 18 TR e sl I A A7 A S 5 R T R (B =
0.343, p <0.001), V& 7700 17 45 B 30 X A B A 32 25 i TGl /B FH (B = 0.073, p = 0.187), BI[EIH R4 ¢
ARE . R 2R, W LA BN PR AR 20 77 %6 17 48 AL e 3 10X A ) s i) e 5 4 e A
YER, AR08 S B B 29 42.19%, B4 HT I 1 fts .
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Table 4. Mediation analysis
4. PRMERSHT

- VB ) PR 1% 2 22 W e
R A 5
B t AR’ B t AR’ B t AR’
SRSy
VS 0.128 2.228" 0.013 0.155 2.909™ 0.024 0.073 1.323 0.125
HA AR
AR 0.371 6.384™" 0.118 0.343 6.215™"
0.343***
17 i u‘ z
2L A = 2 R E G
Figure 1. The mediating model
1. FNREIE
4. Wig

4.1. MEMMSEDHXFR

KW FEEREZH, KFZAEMMNENIGIT AE KRELEE AR E I EHCCR. BAEMNS, DA
MR EIEER . KA., 5 B AW EAES; Fl RS 48. @i, 5§ A3
IR 2 A G VAR IR R R ) 51548 . REAAE H 2 al) WG 35 EAROC . B AT i 2
BN NG RE IE [ AR FIE 26 8L REAATE B 2, 2lk e 77 a7 LA IE [ P04 4 1) 2 1
BB o XYL, R AEAL T m R IR, 25 5 KA E AT A, BiE 1 AW 5T R
HRYE BT A I L (Muraven & Baumeister, 2000), AT G MBS T & E SPIRGES, MR 2 AR GEHL RN X
71, AT TAERXS I8, AMESTHAEA D OB TR, R B R IEHIFAT AR R 2 e T,
BEMAS 5 P A P E I SEAT . X TR S, DB Sl AR A G H AR R A 5
IR IGLE RS FIE B RS LREVIRA BB AL R, XA RER R G KB4 R R T
i, BoEEN, HIRUE. HILSHEMIEE, e RIGECh 7 RRE 1R 517 9.

4.2. MEWMEERRNIXR

AW TG T, 15 B R BRI Bl P I AT AT AE B35 IEA ORI G R, BIPRR 1B I s B 5 1 46 28
RBEARL . Y bz I 2 35 TEAH G, Ml 1 R N S 6 Y . SRR . B B ALl I 1y
WIS, EHRT AR AL R —BOEF5 L & kizok, 2006). ViiREERM K, FENNE T, A
DR EGEDEAT, MR TR R IR G BB L2 R A A A 7= AR ) (e Bl PR D S B REAT . R 5
TR T P 175 SR s I ) 2 2 D) 2 R UL L B Dy s B PR e sl P S R, 7 S I B PR I SEAT A
4.3. FRR REFLE 3 S s a2 im 5 A S e

BTG TRESL T — DB, R Tl ) 1 R AT e R P S I IR Ok 2R« 45 SRR,
PRERAE 2 I 706 i R st R i ke o AR IXRTRERR R N, BN RSZ R S, R
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MIfs 2 R 5K RVERT, TR A HR R IR ATE S0, I & 2% 20 i TS R,
0 IS e A SR BRI DR o MR IR SR B MA AT A B A, AR RO SRR ZY, A
Gy LR A B AT o S B RS I T LU AR5 — Fh I A AT s A AT B I 1 4% £ 17 R 2 i
B S A7, TR B2 200 ST i 17 25 e e 52, o 20 A BRAR TR ek R 48 M) 2 35 IR T AT DR 5
B AR PURIZ — M R RLAE 2l I ok S Ve R 9 2% D PR R i b R B L R AR A

4.4. ARBEUERRE

BRI AR, F 8 35 R AR AR R R AR O B0 1 AT H AR 207 3 RS2 A AR A
NI AR, WL SN TERIAAT T e M 2, AR AR T 2Rl 7 95 R R Rt
REEA OB BEATY P S R — I S TR 22 A ph sl v R AT DA O BIF 78 32 BEAR R AR A
FATF(EAEE R R A N (B €, RESRRE, shabite, SHaESESE), X TRE4
3 CA R 15 4 b 3l v W AT A B S A RO BIE FEAR 2D o FRATT AT 50 285 SRR IR 2 26 s T R sl P ) [
BA B MR R, R Eh Pk RIEAT N R R R 3T T4 .

B, AT TR A A S IR T sh I B — R &R HM T REAEM S, KE4EE
Sy RT DA I 0t e A AT s IR, SR SN R A 75 UEEAT R D HEE (B iz Bh) . phsh ik ke
FRERA R BHEE IS A AR, AR 2 ET R KA AR BT MR AOT, b Bl R S T R AR TRK
JE ST R AR 28 7T RE 2 3E— 2B IR AR I R 07K

BEAN, BRTCRBL, TR AR 2 AT IR B AU LR E, R T A RE B B A L&
P BV EALRICR, AT RE A A P PRI 9% o R sl PRV AR KRR IEE b RS 33K 2T A2 B 1R A g
LRIt ] e 2 3 AR KA BRIRIR 3%, AT R B BT Fp 2Ltk

5. &t

AW VT BRIEM L, R I, RN S, MOREAE IR, R
KEEAETE ST BRSNS a2 AT RN . SR B R, TR TRl PR e 525 TEAR G, 15
S5 AT P X 3 25 TE AR OG- e A G T B I 3 70 Sl 28 TEAR OG5 T 77 B L 7 F0 sl P R, T Ja

S F R SR AE 2l I ook e e R b s I R s b B g A AR
E&mE

2 H AR B3 4211210024, J1310031).
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