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Abstract

The moral dilemma of life is used to examine the influence of facial attractiveness on moral deci-
sion-making. In this experiment, the face characteristics of the protagonist in the dilemma were
manipulated into high attractive faces and low attractive faces. The task of the subjects was to
choose whether to help the protagonist’s help-seeking behavior. It was found that compared with
the help-seekers with low facial attractiveness, the subjects made more choices of helping beha-
viors to the help-seekers with high facial attractiveness. The experimental results show that indi-
viduals tend to make favorable moral decisions for individuals with high facial attractiveness.
Combined with previous studies, it is speculated that there is also a “beauty premium” effect in
moral decision-making.
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1. 5|15

TENATH H 8 A AR W 2 JE B3k . T8 /8 Y3k (Moral decision making) A& 75 ¥ & 21 FA{H
(A, IE)ERNRZ MG, d il — MRS S IVERAT 77 R (Rilling & Sanfey, 2011). A4
AR AT BEAT AR R FE IR 2 DA A FIRL R AE A% AR I FE T SO B S 2 B MR
KPR R, A AT 5 U T A e SR AR HE B AN S U R . Haidt (2001) 82 H )+ 2> BLw AR A (social intui-
tionist model) A\ Jy it e S5 Fh BROE R TE A B0 51K I, ARG A R AR, XM IE AR HE R — R BRI
TEFE, &AM B3 o v 555 (b 0 35 R (Haidt, 2001) . D 7 JRRTIX B AU S 7 J& . Greene (2007)32
H 77 A A BT R 0NN AR A (dual-process model), RIVE {2 4] By 75 S HEBE AN B 500 T4 # 1) 3L [F 2 5 (Greene,
2007; Greene, 2009; Greene, Morelli, Lowenberg, Nystrom, & Cohen, 2008; Greene, Nystrom, Engell, Darley,
& Cohen, 2004), {H =@M ETEFHIRR, At o BN T &7 32 5 A7 I T H i SCPE 0, T HE 3
T o5 3 S Az s 48 R SR 340 7 (Greene, Sommerville, Nystrom, Darley, & Cohen, 2001).

BEJ, —LeRff T R B R R S R R e E AR RS . i, Amit & Greene (2012) 8 7t K L&
T W 2 52 B PR SRS RO AR BRI R, 9 ELAIL B 2R DA R IXURES PRI AN A B 5 4 AR DA JXURS 1)/ A ) £
HH T8 PRI (Amit & Greene, 2012). T84 Wt 25 52 3 g 568 1 4R D7 QR 5g e, 0 dr 24 S8 4877 g A4
A BEAGE 1) i h AR 4 P 20 BT (L, X, W, & Chen, 2018). 4, 15 348 F (1035 5t 2 i T 7 g 3,
A58 FF A R B 4851 [ T 0 TR e S (Ciipolletti, Mcfarlane, & Weissglass, 2015; Hayakawa, Tannen-
baum, Costa, Corey, & Keysar, 2017).

AR BT FC R I, T A A B N A R R S 5 AT TE AR S . fil4n, Cikara,
Farnsworth, Harris 1 Fiske (2010)R F} NATHRE BN AE 55 %22 7 NAMER R 2= 2 B2 1 AT E S
H, WHAES BB IR BRI, BRI\ N IZ AT e TE R e T DA S s AR AR BN
i, RN S FEE R R AT L2, I BRI IR BN NN 7R e 32 B b fik. Zhan 45 A
(2018) IR L A I, P MEIS B 1) 2 N A2 B SRR (R ECBEAE ), N B 4 ] T il B R At AT A
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R SR AR E R, I HIE R R

PDMAERIBE SR, LR 51 6 AT A5 ok S B A BOR 520 (Chen et al., 2012; Jin, Fan, Dai, &
Ma, 2017; Ma, Hu, Jiang, & Meng, 2015). A4k, FXFH LB S KRR, LR E] AR 23k
1550 £ () JEAR AR AR L 2 (Marlowe, Schneider, & Nelson, 1996), 3 HAM4 5 =i 37 /K (Andreoni & Petrie,
2008). —HUBEAHARTFTRR, IR R AR AL G171 54bAT] 30 %A1 50 4 I A AFIRN £ 42
# IEAH 2% (Scholz & Sicinski, 2015). IXEEL GABMAR LT R R “ SRR~ 2080, PRI ASHT 7T
b5 2 G T A S 2 T AP AR IX — R

BRI, AT E 400 FH A2 378 T8 AP e DR 358 A 552 i LI 5| 0 TE A IR SRR . AE SRR, ARV
FELPR 5 bR B BT ALIR 51 0 o DA BRI 98 R I 28 B o SR AR Hh A7 A B 2 1) “ SE IR A (beauty premium)
8 (Andreoni & Petrie, 2008; Chen et al., 2012; Jin et al., 2017; Ma et al., 2015; Marlowe et al., 1996; Scholz
& Sicinski, 2015; Wang et al., 2017). FATHIN7ETE 78 ok SR AT o5 tH I “ SEMME A 7 08z, ROAE AR G4
PIAER SR, i S RS A B e 5| T L SR B

2. ik
2.1 #ik

%5 34 4(5 15 2R, MBS EMIER . SRR B R R, SLRES T —Erk
. AR TR 20.91 %(SD = 2.48).

2.2. SRR

KA (2018) OB 7T 600 5K I F il £ ey AR 51 AT FL#% 18 5K (5 L A&~ )VE U SEat il okt
Kl AN 2 5k FLIEDR 1 2R ST IR AL .

2.3, HEREEES

K Zhan 25 N\ (2018) A (2T TEAE P XE R BEAARE, AR SEIGKE IR BERDR] R i) SR B B O il 51 ) A
MR 5] F7TT Lo A A B E PR SRR ) by 3 A2 79 M R SRR N (R PN AT Wk R 4 SR ALl TEAE P XERS B 4 —
ASRBDE SRR D, (B FNRA R E B R B, IRIUE AR E R 15 B8 B O 3
TR E RLR B IR o TR N SRR I AIMT VR F A IGO0 319 1 75 B R B 2 ) )
AT IR IR s GRS OB S T ZALR B 75 R A C 3 SR . B AL 55 R MMT Jvide
U e ARSI 12 AR TRIETEIR T, 0 RISE R ROR B T ALK S| AT RN, IR 24
AR TE R R B SO R R .

2.4. EWIEFF

AR ET AR E — DR E IG5 R, SEIR AT BEA 16 IE DLRSRIR TiRE, 35 2R polidt
11 2 MRIRIGRT e, RO LSRR AR 55 DU SR IRV A, BOR#E N IER SRS . SEIRiiife el 1
PR: WA REIN—ADEEE 47, RREIEY 500 ms, A5 I — 5Kk B LK T (R
51 1 EARIR 51 F3THI L), RS2 R 1500 ms; [ )5 2 BUEE R SRR SCARTE R, 2RI B G Rk
20 SRR, RO B eI FOEE NS RS, 2 R BEAAT NIRRT, AT ORI AR
HIEEME 3 ol MRS A MEEAT AL, FIEFATN Lt A P RIE% F 8, EFiTN 2
AT 51 J B . JRJ5 /& 1000 ms (2 BF , $2FoR4KSE T — AN ilik. IEUSEIR E45 2 4 block, 44> block
18 /> trial, #iRX7E block [RIFEAT 3 1 BIIARIE o s 4% H AE A 1k B 34T T4
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Figure 1. Experimental process
B 1 EIiRiE

2.5. BBGHHh

K SPSS Statistics22.0 Zi i+ T HXT IR K B LR DL ik e s S B2 HEAT RO FEAS ¢ K8 5 i 20
Bro BRI BN b At B A AT Jad B A o B o DA X A8t 38 30 I P A T
3. R

MHARM BN N LR ATICFEA t £330, S5 R SRyl BhE . RS LR B # iR = 5 B
%[M wman = 0.72 (SD = 015), M gz =0.6 (SD = 016), t(33) =5.77,p< 0001], 1}'@@351&5@%”&%[ ijI‘JEJ?
W AR b, gt s FLIR 51 77 (SR B2 i 58 22 A B AT ik 8, BB a0 i) T3 e T AL AR 51 0 1k
B35 i o S AR AR B A e SR (A 1] 2) o TEil SR B3 2 W 5] 3T LIS AR 5] Aot fL, Bk BB
bb % 535 = T BEA L2 [1(36) = 6.04, p < 0.001], X i B4t B oA A 3 S Ak

09 S EAL

os T AL

0.7

0.6

[IPNibae

05F
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RBhE

Figure 2. The bar chart of participants’ helping ratio under the
condition of high and low attractiveness faces
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X I R SR I B AT B REAS t RS, 45 SRR Rl K ) e S B ) 7 7 A T AL 51 0 2R B g ok
Bha5 8T i 35 22 57 [M samesr» = 5578.5 (SD = 0.15), M s, = 5087.6 (SD = 0.16); t(33) = 1.42, p = 0.17], {HM
B AR S (1)1 25 S NI RT LA, SAREFLI 5] TR B AR b, gl rE s FLR 5| J1 SR B 26 T
PR R S BT[] 2 ZE K (A 1] 3)

7000 [ (Ms) mm =S AL
(RS | T AL
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Figure 3. The bar chart of participants’ choice response time
under the condition of high and low attractiveness faces

3. HINESIKNS I A PL & THEE R R EHEIRE

4. Wi

A SIS SR FH AR 17 T R X PR SRR T LR 5| 10 B A R s e . W TR AR, Al i AL |
TSR B 1 i B 2 (R BhAT s, RV 1 TR 1 T LR AN A A o R
B

DU TIE SR B0 5T 2 R 2 U B RSB AT SR, A W RIR BN SRS AT A
TESEBR B —E MR 2, AR RS AAEI G R AT AR . AR, #lfE AR E
Yy BB AT R S AME LS AT AR ZE R, T ELI DA R T 8 37 5 A5 2 B T A9 PR RE A A 4K
)T 18 g N 5 B SR U R ) S s — 2 (FeldmanHall et al., 2012) o A2 i 728 3 3 (R 52 08 K BIAMA B B RS S5
TEAUL o, TEEN IR N A S A TE TG B G, PRI I e R 55 B 75t 117 S50 445 2R R 5 47 1) S B,
B AR B SRR o AN SO0 A= v T A R 5E R R Bh A I T AL 51 DT ER N, RAAMATEE A R A2
AL 5 SR A iR 71, MR SR, AL 51 37 kb i NS a5 (Marlowe et al., 1996).
AV (Christianson, 2010) A Sk H 8k 70 Bi A7 9 (Ma & Hu, 2015) 347 4E “ SRR AT RN
ARSEIG S5 RN, LI 51 778 A 5 1 1 e R e AP e “ SENN BN~ A8

Ak, ASEIG S5 R R R e s AR FLIR 51 7 SR B35 (R i pR s [R]85 22 S, (HS KR S] )
THIFL ¥R B A L, 43R 7E w51 A7 TH FLIRI SR B 26 AR R B e SR () BE 4 . Aharon %5 A (2001)BfF 5236 B,
B T FL W 5 AT PRI, 0 i 5] g T AL AL (] 2 35 i (Aharon et al., 2001). 73— 5t
T, BAWG] IR B AT B ARE S5 B R [R] (Sui & Liu, 2009). fEASZISRAES, fER
A B A KRB AL A T HAR XA FEHH ) SRS 8] IR A PR 25 R e s sl oL sk B
F A TIPSR R, T BRI B D A T 0 W 51 T AL SR Bl R A (]

A2 G Al O AS [R T FLI 51 7 A A S 1 B N e 436 LE 20 R s T B ALK P a0 B NAT R 7 A 4

DOI: 10.12677/ap.2021.119225 2000 P HE A


https://doi.org/10.12677/ap.2021.119225

EA% %

B R 2 1 BB N AR SR o A IE 3 R FE AN () 1 5 2 TC R AN [ 2 ) PR AT 454 Ak 1) il e
%, SRR P T DS R R D B T R, T DU T ORI R, WETCAE IR, K2
Nt N B B B SRS INE B, R8T ARG Rk 3= SR (Crockett, Kurth-Nelson, Siegel,
Dayan, & Dolan, 2014). ASZE6 )45 TR B 1 AR R A A 1 B R 2 385 Bh sl N P04 T e 98, RIS
WO A A AATEA R 3 S 32 4 T UEHE .

5. &g

AT FUR AT TE A Y HE R BEE ] T AETE AR U A7 A “SCRN I RN, fEIER R, MRS
G AT LA T R 2 IRV, I E 2 B NAT Y. TR, ASHT ST 1A A A A A ST

S50k
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