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Abstract

In order to investigate the personality traits of college students in typical entrepreneurs, 404 col-
lege students were participated in this study. The results showed that there were 39 typical en-
trepreneurs, including Ma Yun, Yu Minhong, Bill Gates, Steve Jobs, etc.; The subjects prefer to
choose male entrepreneurs as typical representatives; Entrepreneurs in industries related to col-
lege students are more likely to be approved by college students; The personality characteristics
that college students think typical entrepreneurs should include 12 major categories and 64 mi-
nor categories. Finally, the survey results were discussed, college students’ entrepreneurial per-
sonality has both similarities and characteristics with foreign research results.
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Table 1. Results of the typical entrepreneur survey (n)
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Table 3. Relationship between the gender of college students and the gender
of typical entrepreneurs (n)
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Table 4. Personality traits of the typical entrepreneur
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