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Abstract

In the new media era, the media use of the student population has changed considerably com-
pared to the past, which has a non-negligible impact on their idolatry, especially concerning en-
tertainment idolatry. The research adopted questionnaires to investigate the relationship be-
tween media use, entertainment idolatry, and desire for fame among the current adolescent stu-
dent population, using the desire for fame as a possible mediator. The findings demonstrated that
there was a positive relationship between media use and desire for fame, and between media use
and entertainment idolatry, and also validated the significant partial mediating effect of desire for
fame between media use and entertainment idolatry. The results indicated that the desire for
fame of the student population not only directly and positively influenced their entertainment
idolatry but also played a significant partial mediating role between media use and entertainment
idolatry.
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Figure 1. The mediation effect model diagram

B 1. A NAREE

2. MEEFE
2.1. J&R

AT TR 26 FRNZR A S & 177 R0 T AR PRI 450 43 1) 26, S BRsi AN 5 8 L B Ta) i K sl i 6
FANEIE B TR 25 152 4, B 28 IO %5000 35 298 143, 0] 576 BN 66.2%, Hod B % 110 43(36.91%),
7 PE 188 177(63.08%)

22. fiIRIE

22.1. BIRRFE

AHIE TR FH )2 HH 32 SO 86 2 IR 2 FR AR 5 R (CAS)HEAT A AT i 5K 1 € L R (A5 52
HE(CAS-R)) . CAS-R I E 5 KK 27 MR, ZFEREHRIEIMS TG R, BERS . ©4
NS RRLVERFEEDN 2, WK S %vtsr. fEARMFF, Cronbach’s o REHN 0.928.

2.2.2. REHE
AWFFR A R Q017 mBERT (RF BRI ER) , H Cronbach’s a RECH 0.959, FEARWFT
71 Cronbach’s o &%~ 0.831,

2.2.3. BN ER
AW TR A R 558 (2004 SmiBE ) (B EENER) , EANERNTE SAMRBATE, HESE
W, fEARBTFEH Cronbach’s o REUHN 0.956.

2.3. BUROHT

AWK SPSS22.0 At X T EHE HEAT I FdhiRk G it, ST ¢ K58 N B R 25 7 =0 5 v AR
B2 R E R TR, AR5 R R R R NTIR R B A BE 2 MK R, F-@#H PROCESS
TEAEREAT R34, )5 Boostrap 7 V26 06 55 8 4% 28 B S5 38 P R HR A RN

3. &R
3.1. RS EREDH

K Harman A Z G0 VE X AT 5 rP A7 AE U IL R D7 i m 2 AT A 06, 8RR s, 7 19 MLR T
FIRFIEE R T 1, BN AR AR RS AZ B 20.87%, /NT 40%HHIMbRitE. [RIL, AHFFEAAE
2™ H LR T i 22

3.2. fEik ST
XHRIRRETE S B A B AL R = AR B AT R M e i, 8RR | P

DOI: 10.12677/ap.2023.134197 1646 o3 2


https://doi.org/10.12677/ap.2023.134197

PRIKEE, PRELER 55

Table 1. The result of descriptive statistics

=1 R ER

K Ji = S BB B FF BEAEH B A
N 79 50.28 +17.63 86.9 +£21.77 106.96 + 34.15
¥l 120 51.68 +£20.42 79.72 £22.26 98.70 +31.15

Gt .

R 99 68.41 £ 17.60 94.68 + 14.04 99.70 + 26.45
pfa \ <0.001 <0.001 0.147
i} 5B 110 51.05 +20.93 83.36 +21.69 100.24 +33.37

) & 188 60.27 + 19.40 88.48 + 19.94 101.80 + 28.98
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Table 2. The table of correlation coefficient
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Table 3. The table of regression analysis coefficients
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BEAE (%) R R o
BREE (1) 0.351 26.516 <0.001
A EE (v2) 0.396 66.900 <0.001

DOI: 10.12677/ap.2023.134197 1647 o3 2


https://doi.org/10.12677/ap.2023.134197

PRIKEE, PRELRR 55

3.5. RAMMKRLE

KH SPSS22.0 "' Process flifF AL 4 HEAT R A RO S, S5 R UIE 4 Fion. SR 3 SRR G
EHAAEEFENIEMEW, HEMANRGHELEZ G, EANMEHKANGR REBGETERER BE ERE
Wl VE R, DRIl 44 S BB AR I A 8T P RN 85 SR AR SR T 2 TR AE R 73 /oA - Bootstrap 4645 A H: 95%
BEASIXE[0.0213,0.1169], EAEE 0, BN 0.0634, HEN(0.2792)) 22.7%. 4L, M4 HHEAE
B PRI SR ARAR S FE AP AE 3 1 Ay VR, UL 2, BIMIR & H2 RROZ

Table 4. The table of coefficient of mediating effect
F 4. PNYEEEER

Effect SE t p BootLLCI BootULCI
PRS2 0.351 0.054 6.539 <0.001 \ \
HEMN 0.271 0.053 5.118 <0.001 \ \
[EIEE 2 0.079 0.022 \ \ 0.042 0.118

//, WA \\\
C=0.40""" C=0.20"""
) N

#4455 €027 BT

\4

p<0.05, “p<0.01, "p<0.001,

Figure 2. The mediation effect model diagram
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