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Abstract

Under the boom of universal knowledge seeking, the online knowledge payment industry is de-
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veloping well on the whole, but there are also problems of single marketing scenario and low re-
purchase rate. Most of the existing studies focus on the effect of knowledge content on consumers’
willingness to pay for knowledge, and there is a lack of research on the influence of decision-making
context. This paper explores the effect of new starting point thinking on online knowledge pay-
ment willingness from the perspective of consumer psychology based on time psychological ac-
count theory. Through several experiments, we find that New Beginning Thinking positively af-
fects users’ willingness to pay for online knowledge, in which self-acceptance plays a mediating
role, and implicit personality traits moderate the effect of New Beginning Thinking on the level of
self-acceptance and willingness to pay. The paper expands the application scope of New Beginning
Thinking and the marketing context of online knowledge payment, and introduces self-acceptance
as a mediating variable, which complements the lack of consumer psychological research perspec-
tive in existing mechanism studies and provides certain marketing implications for knowledge
payment platforms or enterprises.
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1. 51§

H 2016 FLLK, R EENRA A P RS s R, i S E R, 2021 AR E AnRAT 2 A
PR CIA 4.77 12N, TR 2023 444183 5.72 {2\ . BIEEER R RE S, WL T B8 —.
P S ZRAREE R W A B F 5, 2018).  HHTENRAT PAT I E RS A U B # (Fr 0L, 2019),
FenE % “IRIIsagnt FLOARTESS 37 &35 51 KRR, AIMBUR P IGER. SR, FEIRE 82—
G T B, il Tz A EE S S R RIE, SEH K. B, IS EE S, 4
Fr P e S AL H AT RS 947 b A R e P 1) A

bR, BlEzriEan RIS U7 BRSO S JGR I, Xsebr B A H PAE TR
ME TR BT, “RKOR” VRN IR 19 a5, T DLSOR R P I — R 1R 282 . Kammen Ah, 1B1ER
U kb2 b B 28 5 — PR SRS S, AT E ERIER A 2085, NALMELuEE [ 5% )
KA, AAE E CRT PAEF IR (R AE L « /- A JE AT, 2006). Price %5 A (2018)FR 2 i s 4.
BSHEF R, AT SRS B AMA S B AT R R A B IR, MR i SR 4
15T fE 2 B M BT 2 A (Murphy, Mary, & Carol, 2016). Btz 4b, BF 50 K IS0 B ke 5 L4k 1)
MR ZERIIN T 6 B RIET R R A m AT, JF HE A AT AR EUSEBRAT B (Price et al., 2018). FELRENIRAT 57 AT
NAE R B ) IRAE T RN IR AT N, T s B AER R B S R LS R e 2 S Ah, BUE KT
LR EMRAT ZRATLIR] RIE 700K 22 2 1 T AR B0 9 ¥ 2R PR A ok P E 2 SR AT o 2 SR A 4 PR L o g
ITREREGFFEFESS, 20205 Goyanes, 2014), A MIH 9 & OEALA R IR 2 2 OB HLE
A R MR B H AT RS B N AESILIE 2 AN [RIRR 5T R P 32 3 ) 20 X2 Rl Rk oAS [ g 2

BT DL B R, ARSI R AT I S A AMA R E 2R R B S R 2 1 B 4
Tt Il SIS — AT . IR, AR ST AR B IR KF R RE X — K R A EAE I BLE], A
TR AUBEE R R MA SRR T RO AR T, SCREGR A A O, Rm B IRIEGUKE, it
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LE AR 2R Carson & Langer (2006). 34k, AMA A BSAMSRE BN BT IS m BB 4R Xt B B ghK-T
AR AE LR FIVRAT 98 5 B AR 2 M OB R A S AT R . RSOOSR TS2kig B s, Bkt U8 4E
SERTEI AR R 1) B AL AT B AT B RS R R RN 2 T 5. SR o6 E BAR AR T R A S BN
AR BT FR R T R AT VRAIE . 18 SCHR R 1 e A RE 1) N P Y B S AE B R e B B I B, b T
AT HURIRT 0 sk Z 3 9 3O BRI TE RO, DAAS SO0 RIARAS 21 65 Bl 3R it — g I E A i 45 5

2. i EMSMREI
21 FikEaBYg

Bk Gk (fresh start mindset, FSM) &% 5 H 12 2438 Kammen {EH E S TR AE 2SS, A
AT AR S X PP 2 vl Lod B %% ke 8 1, NAE R AT AR FITAAIN, XJRiafE Rt h 77
() —Fh B S p A5 R YE Y « R IR A R IL, 2006). &t H AT &, 9T Fritd AUB4E R ik = A5 i it
o — S R R — M AR R S RE G . Price 25 A (2018) I\ Jy S 5 B4R B E Sk 1 el
NBESE ST AR I — FhME BT, BRARE JC1e 3 22 sl AE B i ander,  AATTER T DLEE Bk, FFJa 8
THUE, IEHER ARG 2. Yeager 25 AN (2014) A MRS . B bR, IEFRAAT K2 200 U8 4t
BOSLFIREI . o Landau 5 A (2014)F H B e s B 4E RS 52 2 FF i br i 52, b 10 B8 36 H s [E)
GO B S B N AR (A H L 408 H 55 ) S5 A28 5y W0 A (1397 1S 2 R 4 (Peetz. & Wilson,
2013). =JEHi SURLEBEFRAR(E B CRT AR TS, ARAR(E A\ T DLE FT T 4A(Dai & Li, 2019).

Rk, AT SCHk R, RIEFEFCE K, (55882 RS e S, Kl s B4 s SO —FhmT
WeBoE SR RIMEE G, 2 MAEE B SR EFITEMGE S MR TR AR R, Bk
RUBHEREBOE, T RZIE MR R P L S AT R .

22 FESBESELZMAGRER

AR IS T OB P B, MRS — I T RIS E ke s, I B DL IR BB T 4RI, W RES
FEOFE FARHE I TR FR 10K 230 22 RLAE I (R P, DLtk b 25 B FRANIAE R BT R, IR it 2
A 5235 10 B S5 BLE R H CRE B Pk (Dai, Milkman, & Riis, 2015), X — o8 i FE AL 3 B AR 1 55
LARER, HAFHARE OBERER, e MOER ARSI DR, 2019). Dai %5 A\ (2015)i8@id SEUERT
FAUESE 7Bt s 84 5 J R RTHT AR A IE AR A i B 4E 57 3 AT N B FIESE,
Ak T RS AR B8 AR SR I L B SR AR T S A [ FRAR T AT ey, BT AR S Rl K
AP 5 SRR EE SRS (Peetz & Wilson, 2013; Price et al., 2018).

L BRI, ARSCIRINHTE RUB L 5 MR B BRIETHT N R IEM R R MAELANIRA S /E A —
R IRERTI RO B ATy, AMARAE T RO ARSI BT BT U, AT ORI S A 2
FOARAS B S BIR55 . AR, AHECT ABOTEE AU ERS B T RO, AL TR B s R
FH P S8 AT BRI SEAE R NS B = i IR 55 . e i 1, RAdon:

H1: ke U8 4 s mi F P AR R R AT 9
2.3. BRENNPNTER
231 FERBYHSBRFENKE

BRI — WS i L Allport (1921)4@ H,  FF¥ BB 2 B RERMEZ M R, REFEA X
H RIS SISO B IREGE — R B B O IR, MEREBATHE LUE A N B LE BRI |
RAR(TRINGAN, 2018), FHHKAHZANNT B C(BHHMEE, 2022). Langer (1989)4 ! IE &2 —Fh R i 1
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INFPIRAS, VET0HE AR B 3T 3 19X 4> . Carson & Langer (2006)W %% T 1E& 5 A IR A% &,
BN NG T IESRER, hESBRS 54T, FE S0 SR BUR . BARRR IR 1 Hysk
HYIRIH T T S BN bRE, R OEIR RN — M AE TG, MESERSBABER, 4
ANAWRRIR R B RAH TR, AbA 121858 5 F YA (Carson & Langer, 2006). i #7L sl B 42454
FRAE o ZSBUIAE B DL an i), AATTESPT CAE B 46 FF 3 B M N AR S & (MR %%, 2020).

BB AR SCHEN, Ab T3 nUB B S N R 9, 2l XA ERMN B S 5IER B CREH K,
IERLE s R, MG A QR EFITG, PG SRBAEE TR, SoRsdR A A S, AREN
KP&EE. Rk, AR %:

H2a: e s BL4E E s H - 1) B ALK

232, BREHKFEELZMAGHER

H LN ERE — D AANF R E RIS 20 BB AR, SE R RESEEL H ARG B b
ERSEBLARA RN, B IRIEGYRE R S A AAS 2 25 BEIRE IR W P 190 AL, T SEAUE 1) - Je e 55 ) 25 503 1) i
(Kim & Gal, 2014). A RBTTLRM, B ISR =K P8 PR B B S BLSe B 3BR e B, H A J et
HHLE Z R EZK . BRKI(ES, 1977). Fi4h, e 55(2022) thik th H RN BIREEZ M BRI 5 5
BN (IR EEAT 9, e B BRGNP IANART IR B FRB . 2R E SR A B BRSNS, F
RILH T2 TGN EAT R as B JARTT B MWIHTRAT RS, & B IRIELGICT 1 A R eI &
FHIRTEE i, MTAELRIIRAT B2 — i R i) B SRR TH R AT

LR ERE, ASCHINA 00 8 EREGUKT 5 AL RN 2 B BT IR ARG, A B E 3R
GRS, AL e R A B0, Bk, AR R

H2b: B AT LA 2 7 (AR RR AT S e

LT, ANy B RIZARCT AR SUB 4R S RN RAT 2 S R L R R th A, Bk s
YE LA AL ) B LGRS, BEMTIE R 7R AR LR RA S e e . R R

H2:  FEEEGUKCT LR = B AE 5 1E L RIR A 2 R Tk A

2.4. NERAEEETER

Hong 25 (1999)AF 7T & X P B A #% (Implicit Theories) &%t A AR A BN, X T EAMA 1)
P RSIHLEAA EEAER . XM E B ASEEAE T AR REr s, 51 AT Sk
#(Molden, Plaks, & Dweck, 2006). HR#EMA0F NSRRI 2 75 v AL X — [0 B AN [F] LA, B 2B H AR
743 9 SEARS A 18 W A 4EFE (Murphy & Dweck, 2016). 78 SEAREF BOBR o AR (I J7. A ARy
JoE S ) AR ] 5T TCVE SRR, BN AR DR A TR B A TOORN ] P R 2 oy DRI, SRR T
IOGERAAE R B OB AR A A LRI R . AR ERT, ANIRREARR F
A LA ) (Hong et al., 1999), AW >] A R AL S e ME R e, (RHEN N B ARSI, whB ki
=, MNTATRE I 04 WA A4S 5T, 1H Murphy F1 Dweck (2010)3A /M 4K 3917 [ 52 Hi A 1) 13—
ANREEIYESE . IR ATERX /MR b, ASCEBHEN, AFE SRR, 4 TR OB gENERT,
FELHIRAT P BB A . $E Rk

H3: BSOS I AU BT 78 2R AU o R IR R RN o ARG TSR, BTk 5 S et
AR AE LR ENRAT 9 B RS TR

TEB ARG K, AT AT CASCE B B R 00R & FE 010, 1280 R SR A2 AT A 9 & B A (Molden,
Plaks, & Dweck, 2006), FEEHESZHIIIG . ATAKEE ST BRIERGE, MR WS kL1212
THE CRIFRERIRE /T, ME— AT LUEE B S5 ki s 3 C (2155, 2016). 1024 MEFIR Tk
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PRI B AR, 23 E YK T (Carson & Langer, 2006). F4h, #iAR S HEM ik &%
i “2E 3 TR (B2, 2016). T H P IR ANRA 588 T — Rl B ERIEFH AT N, BRI ASCHE
W, AEAL TR RUB 4R BE I, TR AR AR T 2 B e Tt

FEXT AR BEIARIEE DN NSRRI J0 . Nbg, HEATE ) WS L [ i 40 2 AR e Hoog
A B (Plaks, Grant, & Dweck, 2005), &1k, FaE TN & FIRZ(Molden, Plaks, & Dweck,
2006), SRR E AEFARAWHER E O, A EREE AT A AKHEA ME R RE 1 PP (4= 2 155, 2016).
UG FRATTHEN, 72 AL Tk s B RIS S, SURIRFE RN, BRIBNEE TR IEA R,
XPTE LR AT 2 7 i 1 SE 2 B I TR B k. $e Rk

Ha:  PIBRONHE R Bk ri SE G 5 i 78 22 S0 iU 2l 72 R 1 R 45 R R d it B R 97K (1) A A ke s
o AHXT TSR, Bkl s B4R AR B RIEGIKCF IR &, RIS m A2 EnR AT 2

2.5, ziRE

MR IR TR, A SCHR BB (A ] 1 FIo). %G, ARE I RO ERIK P FRLR R R, TR AR
Wk RUB eSS A 2 ROR AT SRR O AR R, 2T S-O-R iR, MR 1T mUB METS SR (S
FRAI) - B ERIRG KT (LB S - AELRRIR AT P R (T 9 SO S0) U RE M e 42, AGH 2L ER LA
FIN B BIEQACT IEREETE B RS BN P AR AR B S i AR LB . E s ST
PR IR —— RS, FHORERIH AN AR BT 175 858 B8] 3K 52 207 (143 15 7

PIRAEEE
(SLURIEVSHRERIE) T

e BYE

Y

LR BEER

Figure 1. Research model
1. HRiER

3. LR
31 TENE

AT F BRI BT, AN SRR AT, SRR — R R R 2 KPR SRS B WO vs.
KBRS0, AS 06 RN, BB 1. Sei6 R 2 GOt o B4R 548 0 vs NIE) x 2 (W&
N WA vs SRS IR SEER BETE), FRRIGUE 008, FRRTIE B FREAN I A RN 5 A B A 1)
TR . ARYE O B AU e RIS RIE, il 8 4E, S Price 45(2018) M1 B 7045 (2020) 5
BN p A A DGR, eI 1 K 2 BN [R] A (R S b SR AT RN, JRIRE T 6 Tk
MR AR AUgE ARG, SRR SO (1999)gm il SRR I E T 16 18 SR & HERA
FRFH Levy 25 A\ (1998)4wffl (R E 8 BRI &E; RTAELAINT BRI EFEL Ajzen I
Fishbein (1975)%fil. Gopinath %5 A (2014)f&1] Il K Z IR R (Pl scale), HH 4 MBI, 10]4&35KH
kb ER, N “EFEARR” B “EERE .

DOI: 10.12677/ap.2023.135254 2073 o HE R


https://doi.org/10.12677/ap.2023.135254

3.2. X—

SR — B AERAE E RN B, RS — AR T, Bk S8 SR BRI 1 )
975 2 (Price et al., 2018), MBI 2 B, Him FSM ALIERi e b Gl sl 208 AL
HIZR) (&it 240 F) AR TR FSM AL AR B 35 L Gl s AN R 2 BRIRESR) (Fhit 240 77)
NRREIREE, e 2 e B e S S B R R R . B B SEAE R AR B, a0l 3 B, O
HE LRI R ERD A OGS ER. 55 R

Py

e BT 55

Bk
S PN iR

818 N2 B, AEACHEAEE BRI RIS, AR — R, AR,
BATHLAT AW RS HOTT 46 TT RN RH . Kenmel H2R DA
TR WETHREFERN, TR F AR ARERAIR . 7E7553ho0s e,
N TAR, #AZHEZ, PG TRITBERNIS. 25, hEErnRE
HORAL, REblamsed Hr. AXANHET, MITE 17 —F/NEHE.
Kenmel i X KHOFIGTTREINA, JFLALIGHTR T Ia 35 ) TAE S 4&
o BIFE, Kenmel RI#E DE/NE £, DMUEEBIGERA L, W HITH
EBH I SRR

T A
it R IAESE

BIGNEZH, WD SREWERITMG. EAR—Ard, ERERER
oy, AEHITT AR DU N, 3% B Ak R Bl PR o, BEeE
AN RINICHRER . For, A iA =02 TIINUSAE = N R
R WAEILFEN, MR 2 ZRMINIE S . 70, XT3 N
JUME, AATHEAEERT . TIRE R RN RITE, Bt
B TEFIT IR 2K R SRR T S, BRI R RS 3,
TS IF B R AE 4, A AT AR AR SRR SRR 2%, AR LT R T T X 422 T oK A
N

Figure 2. Reading materials for experiment 1
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Figure 3. The courses of online knowledge payment
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IR B T H SR AFE RO ENCHRNE NS, JEEH S 103 4, BIBRE RS —. —
HEL SRR, RGN 97 1y, ARCRN 94.2%. A HIE SPSS25.0 AT HIE T H
H 5P L 57.70%, 2ok EE 42.30%: #AAE AT T 18~25 B 5 26~30 B EIR B, 4L 54 61.90%;
ZHERERRIE ELUF L 12.40%. K% i 45.40%. KZEAFL S 32.00%. AT 704 K DL B
bk 10.30%; H ¥ 944 75 5000 ST LA R SR, Tk 72.20%. DL B AT R AN, REACKHE B
I PEFIAR R o

1ZRERLE M. Ine 1 Fias, &) Cronbach’s Alpha Z%0A1 KMO {E347E 0.7 AL, i BH i) 451
A5 AT SE B

Table 1. Reliability and validity analysis (experiment 1)
=1 EMES(EE)

R Cronbach’s Alpha Z %} KMO {4
Wk s 84 0.858 0.874
FEL AT P B 0.802 0.786

B S ERIAGTS o BOTREAR T A I 25 B Bon, WO 2 B9 a0l s B 4E 7K 3 (M cmmeses =
5.20, SD = 0.61 VS M srsusms = 4.20, SD = 0.80, t = —6.94, p < 0.001), 15t H 77 s JE 4k (I A S 2L
[

ERNATE . K BRI R 7 2240 HT, IS TR e 0 A ok P ) S 2 D v T AR R S R A
ﬁE}’JU‘@%%%(M ourresns = 9.34, SD = 0.66 VS M jursesns = 4.59, SD = 0-90): HEFEEER, t=
—-4.71, p<0.001, tHRIAHXSTARBEEHOR B4 S, BB AU 4ERR S 0 35 B S O AR L R
1o, R HL 15 BIESK.

33 XEIlm=

SIS TE TR RN, FEIRAE A AN R O o VO S A R e AT, G R
BHE AR O 23z 5 R 4k, SRV RE TS AW B i SRR, B AR Y 2 A
o, DUHERABHAR i SR 4E KT #E R mE NIRRT ER, NE e, Hrdm FSM 40
PR B S DL GBS s : TP BTREDY (GLF 220 =) M8 RRL, MK FSM 2wt Bl s DL i s :
At FBRIFES:E) (Eit 220 )RR EL, & 4 Bion. B se B e i e SRR B R, S
PP AR 2R ENRAT 9= W (RS2 —), Al 3 FoR, WIS IS [ REBNER . ELAIUT T ER LKL
ANAOGLit¥#aEE. e mitEi.

TR B TR SR ATERBCRENC AT NS, SRR 338 4, BIBRE R, —
RSN AE, AR SN 301 4, ARCEN 89.1%. G SPSS25.0 HHATHHE /b, H
H 51 G L 41.90%, L EE 58.10%:; AR AR T 18~25 % 5 26~30 ARG EL, L EEZ) 66.40%:
ZHEREEEFIFE LR G 27.60%. K& (5 29.20%. K2EAF L E 37.20%. i 70 4E R BA L
i EE 6.00%; i PR @idE 7 5000 TG A R 9 By, 3L b EE 81.10%. P B #r RN, AEAREOE B i
PERAR A o

{EERUE ST Wk 2 fios, &K Cronbach’s Alpha Z¥0f1 KMO 5347E 0.7 LL L, T BH il %5 (1)
A5 AT SE 8
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SRR B A 55

EGELERNETIHG, ERELE T 2019 £ 74 B, 5
37 WKL, 2019 6 A, ZIREEMERBON ALY . —SIEH
DR ST AR S %A% 6 T AR SR R e A B, SR A N AT 3%
WRLF, IR R AN EITTR, AMULEFEEA]
KEEIEH -, ERARSMET KHLNEREFE, P8 T DM 51T R K.
e, AR, TR, AR, s RS
W AL, HENEROTAG, TR IR

BEELERWGT TG, FRELTURERTIEF TS, TRHZ
BRI E B HIL, ARSI N K AT IR 2 R A8,
BIATE AL 2019 SR T2 AR, (HAERRYIEE D] ©CHEE 3
F SRR, AMURRE SRR, RMERT —HEWHEEE, &
RN RO [, “BEAI S A e~ jOZE R, sk, MUk,
XA MR, IR I A 2 USRS P42 Hoill il AR
. EFRIE, mAAERIT R,

Ey e
IV Vo E

B A
i R () 2

Figure 4. Reading materials for experiment 2
4. KI ZRENEAA R

Table 2. Reliability and validity analysis (experiment 2)
T2 FEHESH(EED)

R Cronbach’s Alpha &% KMO 1f#
ik s 0.812 0.871
H I 0.939 0.972
TELATRT R EIR 0.768 0.759
I BRARE 0.877 0.921

B SRS . BT REAR T RS0 45 R Bon, Bus 4 pp e s B 4K S (M cunesnss =
5.33,SD = 0.69 VS M sumpesese = 4.47, SD =0.58, t=-11.76, p <0.001), ViiHHC S BL4EEERE
R

FRUAG I . BRI BT 22007, S T s R 2 A 3R 1 0 ST R D v T AR T R A R 2
WA LR (M cnsmreans = 5.37, SD = 0.80 VS M sumseses = 4.60, SD =059), HEFEEER, t=
—9.48, p<0.001, HHEIAEXS T ARBEEFR AL S, B HE s YR RR S B E R S 9 TR R
{3, e 1 RIS RNESL . U, st AR ge ) B IR E R (M cwmmesese = 5.43,
SD =0.69 VS M suspwnuse =4.53,SD =0.52,t=-12.78, p < 0.001), HIIGIE T H2a.

T RUR R I . WP IESEAR BT AR HE AL B JS , {8 Hayes (2012)JF K1) SPSS %4 /7 (PROCESS
HF model 4)46 56 3R B2 N AE B S o5 48 5 i 7E 28 R4 B B R 2 AT R A RS (L7 3) 0 AT 43
Praf bl e, TR FR. 5 RERAENOG RS, B B4R B REG
(My, B=0.942, t=51.515, p < 0.001). 7EZFNIIRAT R ZIE(My, B =0.866, t = 25.764, p < 0.001) B A &% IE
R s RS U S RGN R R BT AR A, S5 R R OR B RGN TE 4 R R o = R 5
Wi {75 4% 55 3% (M, B = 0.547,t=5.347, p < 0.001), tHRIVLHE, HRIZYIF AN T H kD £ 4E XT 70 28 51 iR AT 2%
IR A
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Table 3. Regression Analysis of mesomeric effect of self-acceptance

3. BREATNBRAEASH

Bl 2 E R (My) H R EZI(M,) £ % IR (My)
B t B t B t
P 0.052 0.987 -0.016 -0.573 0.061 1.209
WS 0.018 0.647 -0.012 -0.778 0.024 0.917
1 —0.006 —0.196 -0.007 -0.481 —0.002 —0.055
JATH 2 0.002 0.083 0.002 0.109 0.001 0.053
ik U4 0.866 25.764"" 0.942 51.515"" 0.351 3.449™
H ke HEgh 0.547 5.347""
R? 0.694 0.900 0.721
F 133.876"" 531.903 " 126.762""

I H., [FI25RH Bootstrap y2:Au 46 B AL/ 208 . S5k 4 R, fEHTER AUBZERZ 0 97 %
TEL AT S B s, BB A BLEEE, [WENAE N 0515 (p < 0.001), HERNT
59.47%. 95%ff] Bootstrap E {5 [X [H]:4[0.314, 0.712], A5 0, PiHHEEERN B2, AP E K75
s B SRR RS B I TR A RO 35, H2. H2a. H2b 7S RI56AE. thAh, NS R
FHEAR IR R EL, ] 5 A AR R N P -

Table 4. Bootstrap results of mesomeric effect of self-acceptance
= 4. BEREMNP YA Bootstrap £55R

T BRNAE Boot SE Bootstrap 95%Cl AET 280N o5 B
TR LR
po8 et 0.866 0.034 0.8 0.932 100.00%
IR 0.351 0.102 0.151 0.551 40.53%
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Figure 5. Mesomeric effect of self-acceptance
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Figure 6. The moderating effect of implicit personality (willingness to pay)
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Figure 7. The moderating effect of implicit personality (self-acceptance)
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