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Abstract

With the in-depth development of network informationization and its integration with mass con-
sumption behavior, the phenomenon of online consumer alienation is gradually taking shape,
which not only has a significant impact on people’s traditional consumption psychology, but also
gradually becomes a common social phenomenon. Social psychology studies the extensive and
common psychology formed by people in certain social conditions and geographical environment,
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and the alienation of online consumption is closely related to people’s online shopping behavior
and modern social life, which is essentially an unconscious symbolic consumption formed by the
masses collectively, generating new changes and characteristics in the online environment and re-
flecting a social psychology formed by both cultural influence and personal perception changes.
The study of the psychological changes in the process of online shopping is not only beneficial to
theoretical development, but also helps people to correctly understand the causes of their emo-
tions and form a healthy view of consumption.
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