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Abstract

Objective: To explore the factors affecting college students’ creativity, and to understand the me-
diating mechanism of innovative self-efficacy on the influence of personality traits on creativity.
Methods: 610 questionnaires were distributed to four universities in Guangdong, Guangxi, Gansu
and Guizhou by Williams creativity Orientation questionnaire, college students’ innovative self-
efficacy questionnaire and Eysenck Personality Questionnaire, and 588 questionnaires were col-
lected to explore the relationship between college students’ personality traits, innovative self-
efficacy and creativity. The regression analysis and mediation effect analysis were carried out on
the collected survey data. Results: 1) Through multiple linear regression analysis, it was found
that neuroticism, task efficacy, cognitive efficacy and competence efficacy had significant positive
predictive effects on creativity and its three dimensions, while the three dimensions of innovative
self-efficacy had no significant predictive effects on creativity and its three dimensions (r = 0.13~
0.45, P < 0.001). 2) The mediating effects of creative self-efficacy on personality traits and creativ-
ity were analyzed (Bootstrap values were 0.0397, and 95% confidence intervals were 0.109~
0.497). Conclusion: The creative self-efficacy of college students plays a partial mediating role in
the relationship between personality traits and creative tendencies.
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1. 51§

AT 01, 21 140 & MR 4R B 5im 2h e 8 AR T 22, T AR 28 57 i DA 9 B JRRT 6136 7 R IR 5
BCE . FRIAEF=. o, AAEZERRNEN, EHEENAAEEASMIEKE. S
BB RE I INA, R BRE IR A R R R4, DR R RN AR RN, XHEHE
AR A AN AT HEEN 3 R 54T, BUAE RS AR AT Re ik RE R, QG )& ToREM E . 6
AT —FREBRIVRE ), R FEAMRTEREE 75 2 Hh 45 & 1 B BN SR5 0317 7 A 3 50 0 R 2 Bl
A A PR AR AN = b R — P B 0o 3X PR RE 77 A IR il 06 23[R I B B A A S B KRR AL, A
¥ (personality)  3F 5 £ & BI9R SC, SRIRTHL T3 “persona” , BN “ME” sithBERIsN R, A
K % F DGR B MG B M FERF SO MG, HESR T R B BRI AR B M R BAR S, A B BoAk
B SURARANARAE 5 PR AR EL A FH 2 o R s (40 R 5o s 1 o B TR RTAT B 1) R AR 21 4, B v
FEANNBA AT RSN BAT R, FAEEA S M ANRAT A TRE 2R, R E S PR (RN, 52,
2010). F FRAAE B ML ey e B 36 [ 3 4 0 2 KRR b7 (Bandura) T 1977 4R3I, fihds B3R
RGN B CRE T 58 B IUE 55 1O W, 248X RE 75 B Dl 56 RS 00 20 it 5 e 77 IR AT &
SR ANRTEAS [F] (1 2% 2 B AR S0 B IR (B S A —FEM, Bk, SEL&EEIAE X B RAm
SRS F Al ATEAT 55 1 B FRALRE VR AR —FE . R JE ANEER I G113 7y BEAE AHEAL B0 B A REFE L 1
Fefih b, SR T OGN BRAEE” XM, AT RIE M B Bk RE R FE MATE N R E AR S,
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X REEA P AAE R SR S E O BRIEN, 2R TAME B RS — 5 (Hill, Tan, & Ki-
kuchi, 2008). fll#T H 33k fit /K (creative self-efficacy)/E A — NHiilESr, A It 4 Bl R A A 77 F R 26
L B H IR, TR OO AU AT 2R AR R A A A TE O B I R G BT AT N RS A A — AN B
J7 TFFHT R, BE BRR IR ARy — P B AR U R ) B Rk AR, RIAMAON B B AT RE 0 E S &
LSRR IRAE AR L BAT QB ) — Bl N IR Jy, XL Y 7R (5 & U AR 2SR I BLBTE S AR & KSR =4
H B

HAT, E WS aE et st R EERAE LRI : S — T2 AR ALE e = . 5%
e 613 g () DR 32 AT DL DL R R s EAT RS, 58— RURAMERM SRR, RIAIE A AT AL B R B oA A X
i 7 R BRI AHEBE A E - AMER 3, WRHINLH] BOE RS RESECA, BED7, TR,
2008); J3— R WNAEHME R T, ARG R TR & KB S0E AR KA, waR T RE
BUIE S NAS R R (A0, BRI, 458, 1R, 2015), PARGR TS HA A AT HR80E st
A BMERER, NEHE R T B A E AT A AE T AR TR N(INE RS, AT, SRR,
2012) Y NANE T3 H— DN AR IR E i), BA SR IAA e R H S anE 7, JEkx it
PR Z AR ERIR G E T

/M S 7 MR o AR W 35 1, BARTRIE R AH SCHIF UL A0 e W (H A i 2 LA iy, H AT
WA S ) IRIF 7T 22 SR R e A B B B A (% 21 55, 2007). T H E0IHTRE RO 7E, 195 H K 4h T
20 2N E AR, R AE R N A ST K EISRT T, T E R E S 20 tad 90 AR A B IETFG,
FbE A RN T 30 (N EE, 2014). MR- Amt L2t ARG HRE R A1 idE 0 158 RBAT T 85T, Chong &
Ma (2010) - ik AASRE I ANGIE 120 RIFEAT THRFE, RIS H T AMIUE AREHRR IR B0 Qi ) B IE [ 7
MYER IS5 BB 1A (Grosul & Feist, 2014) LV SR B & N5t %, KA THEAT 6138 77 i AN AR 45
MR SPEREATIRZR ,  ARIAS R A4 5 0T DTSN 613 g B iR, FEHb A i) i AR 4R 5 AT DA T ] 00 1)
s AE RSB T QS SNBSS (M7, sk %E, 2014), ABATTR 2 R AT A, Han
Hoseinifar %5 A\ (2011) 45564 Hp AR AT B3 J3 AR MK I SC /B FE, R IAMBUPE A48 5 0T LA I i S50
Bl 77

X BT B IR AR IR AN QG 7 1) 5¢ R T B A R AR LA R, (E T A 2 B R R A
4k (Bouchamma, Basque, & Marcotte, 2014), A =A%, “EEAIFE A 52 T 07 AR LR 7010 HE LA b s
FABMIX L, A — LB 78 IR A3 1 B BB O A 7] 5 T N B e, R e] L
A T A& E SR AT AR I BOm AN A4 (A3 1 B Bk g K, Ritchie & Williamon (2012) 1
Khan, Fleva, & Qazi (2015)iH1d X} 1322 4447+ Ay b i 22242 (0 BT B B BEIERIE 7T, R BL2E 4R FIR
(11 E J1RIAE SR IR IS SZ AT T BT B FRARRR IR AT se e (1) s 38 W IEAT, B75 K, #0745 (2013) i
XK E AR GHT B FRARR BT 3B I K 5 A A8 B R RE O] B3 7 1) 5 R RS

2. WFsxsR
RS R AT R T HlASoH A Oy 894 H AR R K — BRI R 2426
21. fIRIR

211 ¥BRRABEHINER
WA BRI ER 12 DH, L8 ATIH. itk ERikag “27 717, kit
NE R/, ZINEH RIFEEMBUE, 5T,
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2.1.2. BERHGIFEE DR ER
HILEHE 50 MR H L, R 3 HvE i, thardrik: IR, SEERTEID 3 0, B fFEIE 2 )
EAFEIL L KA, SEFEIL L), BaFaiL 270, BT EIE 3 0. MRS R
FUUR &, X VIR BRI S S, 0 BoBE, B B3E 17Kl

2.1.3. BIFEHMEERER

ZER AT A EH T (2012 MBI R A RIFHEEAREN &R, EREITHERRHOEEL
NI FE AT INSE 2F # Alan Hill 4l 950 R CHAERDERE R R ) BATRIERE S, 2 J5 R
ZERMRE TS R (CE DT, 2012),
2.14. BB EFILE

AW 5 AL [ DY AN 43 4 H AR 224 K610 #3135, Hrp s (i B 12 4, FEAIBIEEAR
SEAE SR IR R I AR IR 10, JERICH 2R 45 588 4y, [ICH 2% 96.4%, ] EpiData3.l #HTHdE4mA
I SPSS20.0 HEAT £ 4 AL BEFN 43T

3. HREHHh

Table 1. Regression analysis coefficient of total score of creativity tendency on each dimension of creative self-efficacy

= 1 flENmER S eI B R RS EEN @A REE

T

B SE B t P

(H &) 94.806 2.584 36.693 0.000
INFIRLRE -0.057 0.158 -0.016 -0.362 0.717
GEVAKI SIS 0.753 0.171 0.210 4.408 0.000
fE55 %k -0.010 0.167 -0.003 -0.062 0.951

VE: F=8518", R?=0.043.

1 RoR, BEAIRUREXS Qi Fo I o B S IR R IR, TR RE R 55 R BER B3 A
TR0 B T A AR AN 25

Table 2. Regression analysis coefficient table of total score of creativity tendency on personality traits and creative
self-efficacy

F 2. QIENMEB SRR, QB RMEERNE AN R EER

B SE B t P
() 78.520 2.042 38.456 0.000
PG 0.495 0.039 0.464 12.682 0.000

VE: F=160.824"", R?=0.215.

2 Bon, HAEMAEFREWHNTE, SH B HEEEER) A HEEAAGEIEN TR #0250 6} Allid
ity BA 52 R H TN R, BT B B RS = AN A S8 ) g B AR AN 2
3.1 A&, SIETEREERMABIFRA P 54T

A TEARE NN B3 ) B BRI, Sl G5 B A RE RO Qi 5 i = A Rl R, R
AH H IR EIRAE NG 5 ANE i Z &P A EH . ARFFLSIE Zhao 45(2010)#2 i Bt/ B4R 56 12
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Ji*» H Bootstrap SE#EAT FH A RN AR, AT B T SN RN EOI A R R P Ah iz A
SRS IR, AHTFC R B B AR RO T NSRRI NE S, TR ou B B B RE S )y, IR
NBIE AT 5y

3.2. PABRKLE

AR T A RN A IR FE PR K I Zhao 45(2010) 4 Hi ¥ Bootstrap V5 3E4T Hh /v RN G S, HHH BEE FF
AEDN 5000, EFFGE RO I ZE BT LK AES 800 704 Bootstrap 7%, E 95% M EE X IE T, X
B H AR TP AT RS . RRIR A5 R SR GET B B RE R T/ RN R 2

IR4E Zhao FIH NG IGREY, BARERRNE P BREREAE, Wk a b 2ETEH: a
b &%, WFANRNAAAE; a, b ARFE, W BBNAML; WERER N BNAFERITE IR, FATEH
BHE LN RS DL, %18 Zhao IR RIGRET, FEBE P NAFERIELZ T, B a, b
T BRI RE )G, EERR cREEE. R oARE, NERUFERE -, BIgEh R, m
R, WRPTREAFAM P, Hana, b, ¢ >0, WEHIAAE D EAR A (SHEAE
BRI A RS DT T — B R AR ), W a, b, o <0, WEBEBAAFE AN SE G R A (SR EUER B R )
A RN TT AR R IR R AR ) o

Table 3. The mediating effect of creative self-efficacy on psychoticism and creativity tendency

3. QT E RMRERARH RS ENmEP R h N ER 2

WL MNAE SE T P LLCI ULClI
BN —-0.097 0.0438 —2.2165 0.027 -0.183 -0.0111
(RIS -0.0126 0.0078 (boot) -0.0316 -0.0003

wige 3 EoR, AT LLCARIHET E 3R AR U 1 0 i R AR AR s AR . R
ARNAE N-0.0126, HRNAE N—-0.1096, AN 11.5% (—0.0126 B4 LA 0.1096).

Table 4. The mediating effect of creative self-efficacy on neuroticism and creativity tendency

4. QB BRAMRERAME RS ENMEP RPN ER 2

WL HNAE SE T P LLCI uLClI
BN -0.1256 0.0413 —-3.0414 0.0025 -0.2067 -0.0445
EIEe3 -0.0297 0.0111 (boot) -0.0545 -0.0106

4 o, TP BLHT B BB AR 6 13 e s sk R R A TR A ER . Heh A
BNAE N—-0.0297, SAAUNAE N—0.1553, R RN K] 19.1% (—0.0297 Bk LL—-0.1553).

Table 5. The mediating role of creative self-efficacy in extraversion and creativity

F 5. BIFT B RMERANIEESRIENRE TR R MER 2R

WL HNAE SE T P LLCI ULClI
BN 0.4823 0.0398 12.1238 0.0000 0.4042 0.5604
A 22 55 0.0124 0.0081 (boot) -0.0016 0.0308

225 R, WTLAYCNAIHT E FRBE A S )P A 4 i 0 S i R e R AR . A
BUNAE N 0.0124, SANAE N 0.4947, B ZUNIF) 2.5% (0.0124 BR LA 0.4947).
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Table 6. The mediating effect of creative self-efficacy on concealment and creativity tendency

6. QB RMEERARIFE S ENmEP R H N ER o

BN BNAE SE T P LLCI uLClI
HERN -0.0013 0.0470 -0.0272 0.9783 -0.0936 0.0911
STk O 0.0397 0.0128 (boot) 0.0184 0.0694

% 6 R, ATRAVCNBHET E FRAGEEAE S ) X G5 F A0 A RS I R AT A E R . oAy
BN RN 0.0397, A NE N 0.041, 7N [1) 96.8% (0.0397 LA 0.041).

4. g
4.1 RFEARBER. 815 ERBEERMBEN W IR 34

TRUT QT B BALRE R A RS AR 5 F RO SCIRA AN, (R B TIRTFU NS BT 0 B3R
KRR IRFN B 0 ) 3% =2 5 AL FEAE FATLI K SC R AR o AR FUABE s X 63 71 BE AT B 52
SR GUE B AR QUG F e A e, RO R B PR AR A NS 5 Q13 78 ) R
hAER, BUFT B RAABERAE N — AR, XMEE SRR R R EEAE M . AT R
A AT 7 AR I QR B BB AT AE, BRI SRR RS ANERE, A B B 3K
AERR R g, RASE Y Qi Ao o o

411 KEEQFMHERUEREFRHREESEHMEPHP BT

BT B PRI #1515 Q& ) b ) rR PR R 2 fr e, RSB0 B g i m) B 3 B
FTRIAE R, AR 2 00HT B FRALRR IR A B3 A TR A, B B Bk ae o i g ) B
REFERBAER, Ft, w7 LA BT B 3R A RSP TR A 7 i 1) e AR R A A
YER . HA AR08 E N—-0.0126, 2 N{E N—0.1096, & E AN 11.5% (—0.0126 B LA 0.1096). fff 7845
FULH, KA RS T IS B RIE i e AR, AT B AR A F A1
i e N TEAE

4.1.2. KEEQFHEERMERERZREE S8IEHME PP NERL 5T

TEBIHT H 3R AR IRAE PP E 5t 5 Q3 S ] o ) s E R e e, SR 00T Bl g i) B 2 2 B
G FAE %R AR T AE 3 AR R A B3 1 S TINAE F G587 B 3R Re B il 77 45 ) 2
BRENIERBNER, B, w7 LA B BSR4 5 G 777 R 5 e A ok 3 4 o
MER . A RRAEN-0.0297, N AE N-0.1553, 7S AN 19.1% (—0.0297 [ PA-0.1553).

4.1.3. KEZEQFHBRMEREI EMLYEE ES0EDMER P A8 TH

FEBHT H 3R AR IRAE S A M5 Q& Jo i ] o i s e dr b, AR T G e B R
ETAE A, % AR AT B IR R A B R S, G5 B BRI G i A
TME AR, HANKBMER 0.0124, SAAMAEA 0.4947, SN 2.5% (0.0124 BRLA 0.4947).
AL, AT DA Q3T B R RLEE A A ) 1 ot B 32 77 ) F) S el A P (O S 5 43 AR

4.14. REEQIFERYEBERIFHER L5 0EHMETRMER S

REEA I QIHT B BABE AR RS Q& FH T P i s e T 2 M e, SR 3 70 A6 11 B 432
BE AR 2, X eh A2 B a3 B AR A B3 IR R FNE A, G B B RE RO A3 7 )
HARZRIERFIER, B, a7 LA EHT B 3RS X0 6132 51 e PO 5 i e A v 748 23
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AVER, HA A RN Y 0.0397, MANAE Y 0.041, AN 96.8% (0.0397 [ LA 0.041). R4 LA
B A 4 SR TR R A A B 1 R BRSO AR AR R AN 1) R A AE R .

5 FEMRE

R FEAIEAAAEA D HIERIR AL, Kb QBRI RA —E MWz, ELSHIBES, aTEUR
R RELEHN 2 LA 0 A 2 St XA R R A (R S B EAT B 7T, SR B PR PP i 7 sOR WS i, Bl
BT NSRRI BT B BRARE AN B3 ST 2 TR AR AR

i
W P A AR R A SR S T RE th a8 T IE B BN, Rl A BRI IR, T R AR
Ry BARE YA IR, 5350, o B R B R b R s S A

E&WH
JTIRIE A B LIS L R 2022 SEFERFFEIUH (J5: 2022GMYSKT21).
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