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Abstract

Social exclusion can pose negative effects on many aspects of individuals’ behaviors, cognitive
ability and mental health. With the ever growing of this field, studies have found the various in-
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fluence of social exclusion on consumption behavior. Based on the compensatory consumer beha-
vior model, the current paper reviewed the current research on social exclusion in the field of con-
sumer behavior, and grouped them into three types: symbolic self-completion consumption beha-
viors, “fluid compensation”, and “separated” consumption behaviors. On this basis, the current ar-
ticle explored the influential factors and internal mechanisms of different forms of compensatory
consumption from the perspective of need-threat, and summarized the current research frame-
work of social exclusion in the field of consumer behavior. Future research can further explore the
relationship between social exclusion and compensatory consumption behavior considering the
following three aspects: the behavioral results, related factors and mechanisms of their effects,
and the distal influence of compensatory consumption on the individual’s subsequent psychology
and behavior after experiencing social exclusion.
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1. 518

FEa R AR ME B A2 B i\ sl A A 22 PR R HE R a4, Tk HAE FHRFK R FHRZ
BB A IR, R — P R R AR I v SRS W S 2 P (FE i, SOk, 20085 Nezlek etal.,
2012). HWFCIEAASHER AU ST FE AR WP AT R—IH)E K. fEHlEk, B &A= WAL
& (Williams, 2009), B4 SECEG . U Gt (Williams, 2007), 38 H0AMAIIER XU (Niu et al., 2016;
Nolan et al., 2003). R4 72 - BN ARt R R MESE = B—— OB AR B
FEREE B . fERAEPT B, MEX A F AT PP FIE, AR5 REUEFAT RS B A Z 2
RIS, X H AT 7T R 2 I By (Williams, 2009). 7EMLIERE, Ren & AKIL, HEHFEH
AMEAFEAE S LT =805 B SEH2AT R RAESAT UL GRSEAT J9(F kML) (Ren et al., 2015).

RICSERR T 3R R T AR HIX =R BRI RS, M I8 2 i v o R Wk 3 Ak 2 HE e Bty SR 1)
BRI, SRR 2847 9 e S st & 42 PE Y 9% (compensatory consumption). M1 2 248 AATTE L 2%
RTRAN AT R B TR, TR BIPLSE 5 FATERAR 53— F0 H AR —Fh B (Gronmo, 1988). K2 HUkMz
PEVH PR S S B BRSO, 2 B RS Z BB I, AR 2 a8 S AR 2% 07 R BT AME (Kim &
Rucker, 2012; Rucker & Galinsky, 2008). 1EQi#ME T 9% 5 1T MR FTER I FFE, HIRERTRES T8
AMEPETY 2, AN 2 AT AR RN E 322 5 (Mandel et al., 2017). 2 M T EH SR AR 1)
SEFRARAFIA AT B OB Z AR A AN A BUIRES Z R A — 3, XA — o REMEIREIANE,
TSR X — 4 Bt BRAT R RN (Higgins, 1987). s /F1E 8 B 2z 7 Bk 2 —(Mandel et al., 2017),
2 XA O AT o 2 TR IE AR RIS o Pl an 4 AR AR 2 B IR PR 9%, MTT REX #E 2> HE
SR TR K A 5200 (Lee & Shrum, 2012); 4 HE /5 & i ik ) SEA AR ™ St S AEC 25T 5 il N S A 22 B R
#17 3K (Mourey et al., 2017).

IR H TR 2 1B 0B TR IR B A HE ook 2 AT s, FCR 22 500t 5 10 Y ZE L E R B
TPURFEART K, I HE PRI 238 % H T R T RGN 4 o Rk, AR SCRE T4
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PEV 2B AT B, A H AT S HE R AR ST N SR AT RGUMAREL, 5 VA9 =Rk
PATA——RAME B HSERITH B AT N “UiRME” B “0B” AR . I L,
M SR B 4 Ay BEIR AR HEAT AN [ 2R AN 2% (KR (A 3R S N AERILARL, T2 REAT IR, 1 F LA
AT REE RBGE T ATt AR TAT AU T FHESE . o), SR RSRIGBE ST AT LA ELR = A
TIHBATIRER: B, WEAFRAMEER AT NS R LM EER, 2t S HF e e M 2. 150
PEAMEVER 9255 SR, WAENLBIET ARG, 5 REIE A RA FTRERIARREILE], Wl hhes e s 4
B, RUEML ST S BAMETE PO A S SO BT N BRI, 5B A A S AR T
REARAR (AT 22 AT o

2. WMEMIHBREITHIER

AMETETY 98 AT OB BT Mandel 55 AT 2017 R4, EfIR T B IRZER KL SRR — R4
JER, FAh, AATIESRE AT BER AR (1 SRS R BT, KM 2 AT RE 2 ipib B #2257+ (Mandel et al,
2017). MR AR, SR —— B RER IR, DAENBEEN, &7, RRE .
SHRFREHGEE M AR EROR R, BB THRERTFENAFARER, HEHRERE,
ARG A AN T TR o 52 B G RN s 2R =23 AT T ) JE R B MR B 5
ZhHLs B DU HR S T A AR B o 8 PO 2 3 PR OROR 1Y 1 22 S ) TR AN R v 9 SRt s fe ) — i o s ik
ATAMENE SR MA B IR R AL, A BT BAME PR B 2 B0 N = AT TR H 2 5+

TEIE LA 1,
E?ﬂé%ﬁﬁ@ Wb a&% oy E&%EE’J
H TRER H ;%'?a@zmm W

Figure 1. The Compensatory Consumer Behavior Model (adapted from Mandel et al., 2017)
1 #MEMEBEEITARE(FEE Mandel etal., 2017)

AR S AT ORI 3R Y R TR B IO BT, A N T T E A U
Ettn Thomas &5 A\l 51 FHIZA ALK UG B BB X 2% 2 BT A2, I HAIE Bl AL 3 4E 5 3
FEUM ST EAT 78 50 GRAL A P ity B ) 1 BT AR AR B BB 20 A AR 7 R )00 AN I 25 47 T /it (Thomas - et
al., 2017). AW FELAHAFE R TR, R im0 B R B B T A Bl vk 19 B 22 7 B BB RN
it 5 B A e (Batra & Ghoshal, 2017). F34bh, AHEFLEXERGE H (RMEE SIS HEAT 2087, ARG PTRERS
SR RIS FRMS AT 1 IX 70, R AMEEEE B 500 GURARIBC R R, AT Rl 70 ) SRS SR LA
W FAE T3 R B W AEH L (Mandel et al., 2021).
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3. HLHREHEBITHABIMR

AR, AR HERRUHE AT NIRRT 06 32 21 E AN T8 (B, A B TR0 St e 2 Ak =4k
JrJa RO B . 7 LR FEANE S A S REAT T, KAk S HR R SIN T EHZOUR, i T aH R
AT RFURITE T o AR SCHE T AMENETE S8 AT AR A R AR L 2o HE e 5 AT A A G 7L, KRB Ak
HERF R R REAT IR BN E GO AE =38, Lk 1.

Table 1. Compensatory consumption behavior after social exclusion

#* 1 HHREMEMIHEITRER

A PE e FEE RFPECHR
, o o Mead %5 ; Lee & Shrum; Liang %% ;
GEME E ST AAPER S B BRIFE . w . a
AT S R R 2 3 ;0;2'33;’*” Chen<¥; Mourey=; Tezer
(ﬁgﬁi% A FURFPE I 9 Bozkurt & Gligor; Wan&s
OB BRI S B R ) B . N
WA R e 1 White & Argo; Stik. FEZilE

31 SIENERTROERITH —BRERDERR

B 5 9l B A ORI, AR 2 HE R SR AT O B SR R A DA A T k. HET, K2 U
FEHIF T A S e TAMA P KA 7 K (Lee & Shrum, 2012; Liang et al., 2018), 4EFtoHF)E, Xubdk
AR Z BN BNy, MRAEAE 22 REUH B AT 9 R X F i AR e (Williams, 2009). A4 C A HIB 7t K
W, FAEVE B IR TE R AT R MR AT B —Fh 75k, A8 L GRAE 1 b B 48 1 3R 2 e 4
WIRAT Aok RORE 5 F 22 7 (Lisjak et al., 2015), 3XFhJ7 AL — ERERE Bk 174k 2o HE e ad B S s,
A Bt R Horb, gHER A0 2 i A APEE 2. BRI IR 2. A=
an R SRtV A LSS E T AR B AR GE U AME VT 2R AT A .

3.1.1. MAMEHER

SRR, MESX S SIRA R INLR R EF UK (Dewall & Pond, 2010), Ff H%5 /i
RbNADN, AT ¥ e i 7 B ) J@ S (Maner et al., 2007). 3% Mead 25 A\ B T 2% B AR T4 2 38
Bi, AHECTHmId, R R ik B AT BRI BRI SE AR BUA P, = B TR PR o 5 8
R —B e FEEE RN H OA SR &Y, H288 7ImEt 2HR L2 a2l Rk
24 it (Mead et al., 2011). 5 AHALAI A Romero-Canyas 28 A FIREST, 45 BRUF B 24 AATTHE 51 I AH S 1) EH 3
SE AU TR AE ST, 0 AR R AR 2 e B T AR BT BRAT R, MRS A R E R
FIMLE:, M A A 1A U 8 875 SR (Romero-Canyas et al., 2010). &bz 4k, &40 58 AL S A7 O AR
FHT TR RO MATE LA fS, T8 B o0 TS E v R A 22 S . BEAAE R R, A E TR e A
ANMRIELE, 36 2% SRk FARH AL /MR, V8 23 T E e A S s I SE R, A RS O R A
AT SN AL DR, BN KRB — 51 (Yi et al., 2017).

3.1.2. EEiHE

ANFZER i 2 HE T 2 B A A R R 5K, AT RE ™ A2 A [F 4T J9(Williams, 2009). R4 Lee
A Shrum FIBEFERTABLN, AR BALNT , HRRE R R (P ORI B A I2) 52 2™ E U, i
AR IE IR LT SR B e 5 IR AR s T A By, MRS R 7R (Rs AN B #) 32 2
T, AT ASE A5 £ BB A 1) T 32k #3635 B At ARIHR IR S5 2 4L 2247 AR TR S S EHTE LI R AL
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23(Lee & Shrum, 2012). Z J5 XA %3 LASK RT3 [ (BRI HEFMA SRR R AR 18] 196 R) il 5564
TROT T AL HE RO S s, 25BN, Mgl F A = DL AL OC RO m I (AN A BT HE
J5), FOO RO 2 O i 2 3G 5. AHELZ TR, LSS 5¢ 3R 09 3 ) AR (gl B A2 N IR ) #2377 1
WA REER, Ho, BERESHFE RS ROZHE L 2% i R0 0 . 7EIK B AL (Liang et al.,
2018). MM VFAEEHE U W AR BIAL S HE et SRR X OB VETH St 3 B35 IE m TN Ve, (B ZENLH N
P, BB AR R e 2 B (4 A, 2023). — BB AN S A L B SR A S R
VR R E B SRS, A FU R A 1 i R 5 N AR A8 RV 2 2 h oz R VRN, R B A
A 5 5t R A R AR A6 1 P R S 2R (Ward & Dahl, 2014), ANk S 2 58 301, 1 HAR W X o
W AT B A AR 240 . Liu, Loken F1 Wang W tat R B, LT HAK B RAME T, MrEFK
RUANMRAEE 305 S AR 26 5 22 B 5 B R SRR PG, 3 B0 ot AL PR A FE T DPAN A1, 9D ) S 2
f)(Liu et al., 2020).

3.1.3. A&

WIHEAG FE I A, & — Bl Rix A J S b 1) # M SR (Seehusen et al., 2013), 2 J&, XA
FLE R A R I IR 26 B T8 A 1) 05 SR RS2 R SE AR B AR B, A R T O B R (WUl &
Baldwin, 2020). A FEUERE, T 288 $HE 7 G 2 3 A B iR I =R R, Lh AN 2 B m) Tk £ R IH ™
di, S H o BRI H P2 SV B, A R TR T A R R, T A A 1T B P A ek R i
(Loveland et al., 2010). tb4k, Xu H1 Jin W58 T AS[F] N B AKE (SLAAR M vs 35K I AMAAE#E 24t 1R JS
PP S A R AR R, S5 R EoR, AL TIG 2 o3, S o 5 R4k o 0 T IR 1H
P BERIIMRGE, 54k, BEAOE R A FOE SRR S HE RS N BR S [958 EAE R PR IH I 9% 1) 50
H 2] 7 AE R (Xu & Jin, 2020) .

3.1.4. MAH = RImEF

Mourey, Olson 1 Yoon it SLIERF SR, M SALAAL = b 8 5L 7= dh el n] DL+ E 24
JRITRZm, FNAL P2 SR — e RE B L] A D AN S fth N 78 ST B R 1975 =K (Mourey et al., 2017). 2 J5 XA
W, MEZ R RE, HIREBA BB, A e e H 5t BA LN SRR 1) & =
A TR, AR PO 2 RS Al NS R LR TR R /MR A] DL A N 57 SIEBR (1 k23 1
R, XN ST g (Chen et al., 2017). B WA HEFE KA R L a8 7, WA TA
A 2R b 2 o AN A BN A ™= i B 5, S5 SRR B, A A P e At ) T e R Ak A B A
w2 3 M TR A N N B A= i, 3 R Ak A BN A 5 B BRI 2 N A
JE TR, AN AT A= i BE REXT A A B AR R AN BT UR AN 5, 2019). ARULFIH
ZLHE I B B SRR BUIN, R T AN B A AR LE AL 2 HE 5 56 T AL St ALK Y B A e, s
MR, AHEE THEEAN, BeHE R BN T PR SR AL = S #8 BE m ( SE R . Ad Ho,
ELAR B FRAAEHE R T RS BN AP A SRR G, AR IR T SR U E i B 7R A ER s T
M7 AT B R AL, R SR i B T R M ER (TR, M2,
2022).

3.15. BEjH%

BEAE A ASIPAEE ) AT AR, SREMSE. [ r AT g AATTRTE (L et al., 2020;
Testaetal., 2021). A2 HMHF TR, MRS G M, 2B E CAL S M E IR g EMRE
FERISE I, I a2 20RBE NG, TR 2 1M R R 58 L (V8 A, ax bl 2 3 IR = i e o
HEERER. XM “LREIE RN WA S HE R RS SRR AT R, A S A S HE R,
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PPN SRR, T 247 i IR R TR VRIS, 6 98 2 RO )27 2K (Tezer & Bodur, 2020). 14>
R LA EOUIARAE S 2B AR AT S Ay AR A AL Sty LA B B E AR T, T IR 2 €103 9%
EUE 2 T MITIX TR 73R . Guo, Zhang, Liao A1 Wu [FIRF 73R F i AR (s 5 28, UEWD 74k dE R &
S PR R S SE R, Herh B R IE B R R R A T AER, A, A
PRI A B QR B IORES 2 275, IR R NI T RENE, IRAGAE SRR fELAERE -,
WEFEIE R DAL 2 AFAE (A AR vs Fh )AL 2 HE e Ji BRL 0 RN A P A A P LA 932 57 26 A (Guo et al.,
2020). ZJ5, [EWNABTFEE RN HHET T ERANCBIIT, RIT T AFEER A SR A R 2 7 i
(ShER vs WESRD M, S5 RABL, BB LA BN 938 LSRN IR 2 3 B W S (™ B
I BB 28 AN BRI AR T AR SRR SR 007 s (0l S A7 AE 225 22 5, B LR MR SR S N
RUZRB ™l TR A R A A D Sl e 4/ 5 09 % i (5K 3, 2023)

32. “HikiME” HARERITA— “GK”

“HABAME T 5 RAENE B BRGSO RI A AAR] 5N RTINS B AR S A R PR AT
RPN, TR 3 2R 2 F A 5 B R ZE R TR I SR A #EAT B B e R ok B = A 10—
FbFBt(Heine et al., 2006). RALME HETEMAEEAE—ERRBE L2 T MEBRRIEEA T 2, i eh i
WREAEREAT BIEE, BOUFR) 0, MIMFER 7R T 2R E 2, tglem Kk H e “mK” .
AUHBTHIRETCE,  “UARAME " eI S AT O T ZER U MR PR 2

1E40 Mead 55 N FIT U6 Bl v FE AR T4k 2 PR I5E , DR L A 2 Al s A A5 P ¥ 24T 9ok Bk (Mead et all,
2011). (EMEAFERME, Mead S5 A KB FUUEN] B+ I8 K R A2 BUEUH,  BiF/F MTH i 20 G A
IH Bt 10 Wan, Xu Al Ding ) — I AN R ISR S HE 7 BT DUEEAT P0G, 2R s 14 4 i 4%
MURFPE 9%, AHORILA DRI R ABATIE R 1 43 e AL sl BLRHE = 0 R R R ot i, 5
WAL, POk & R TR B 0077 i, o, RGNS AR PR I R I B 22 S K A T
KA AR ER, AR OURAESRR, TR AMDHREILAR N E S SR, F Bl
PRS- i BRI FEOR TN 58 B OB AIURR PR B0 O B SRS PEREAT B 2 . 734k, BRFCtR L, 3 A
GBI IR, AR S22 S AR P i (Wan et al, 2014). AL, Z E AT #E R, AH
PEF DLIRAT R R (077 dh, HAE 20 98 R R 2 AT e (0 A Ry, i A F)
P 7 SRR AL S HEFRORHH 93577 i SRR A ) AL AE A P LA (Bozkurt & Gligor, 2019).

33, “HE" HRIOHEEITH— BT

B 7 LA RAMETEW 2 AT Y, s T AT N R MR S HE R R SR TR
EFFAS LT B I AL L T SOR AR B AR, TR LR AR R G A B S A DR AT
BEATIE K (Mandel et al., 2017). #eA)ihid, AP B RAT A E LRI EEATE, EAPZREIREA
BB, T TR AT R ANEAT T RE S B LR AT A 2, AR KR
R R

FE HETHE T, XAkl R BT s AME “ 087 AR AT i . sl w e m,
EARNATI BRI K 5 B I LT TR — B0, (B 24 B RS 0 2 I, MAZ BRI ES A
AL S O AH SR 7™ i, I [ B[] A 7E CSE (SR AR H 30 7K PR (KA 4 o e W B (Whiite & Arrgo,
2009) 2 J5 E BB E I, w7 o 98 BOEE AT E S A, P2l SR L A ZE 1R P LA,
T S R & A R AN R (2 8 I & (R s i RS R 4 P (B9, 2021). SRR, B35 R 5 He Ay
AR AL S HEREHT P BT B AL S HE e & S 38 PR AR 2l 3 X 7 it D o e en s i ke
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RAEPFE Z AR AR, B3 € S Sl b8 i A s (5 0, RS, 2021). B AT
GURPTERIN, 38 B A (]38 2 LR A JL DR At AN 52 (e 8 08T 7 i A B A WL R AR E 1, &1k
P AT R . R it iR IR, A Bt Ab TR S BB IRAS RS 2D AT RE
SARRIAE IR A E R 5 dhiH %

4. RESREMARRE
41. B4

g EPTiA, ATCLE W A AR HE R AR P AT O ST i 7T R B T A S HE R R 2
AT BT R A I E SR SR MR 34T D9 1 EER U MOARPER B & 1 9
PRI B SNAG o S Cul B AT 1) AT 37 7 b AN Bl (e A A BTt s LR, SISIERIE FERER] 1 DK
FEARTE R AR OERARGS S AR VE 5 SRS A AL 2 HE T A AME VR PAT NI REN LS A4k, BLA BT
AT TNKERE . B H RS 2 R (MA N SR R) AL 2 AP . SRR I, A SRR
SEHNER DA R AE AL 2 HE R AME RV PAT VRIS T R . 2T DRI T, ARSCR I H AT T
REHEZIZ AT . AF LRI N R =0 AT 845, BRI (LK 2).

HiE & FAL 1R R
B B Bl | ey
o HMEEE: AK
KR, HH. HE
L B |
SHMEE A aE ||| € WIEARE AR ||| & e Akik
AEHET. || || B REE GEE || R FEER K
XRSE M || || REEXRGE || IEER AR
HEMESEHR ||| & HRomER N B G
MEZEWHKFD. || || & MAEHERR | ewp: AR
WaHRRY, 3 ||| & AREENEKE || WEEe
s FREERE || B
P SRS R
%

______________________________________________________________________________________________________________________

Figure 2. Current research framework for social exclusion in the field of consumer behavior
B 2. St SHREHERITASIERNMRIES

42. ARRE

MEAR EORFE, S HE RN FAT AU FUSRE D, RRGEA R SRR ERTZ AN R (B 7T
)R, PRI, AR SCEE GO B UMY PAT AU CA BT FU R, 73 MAT RS R SR R . WAE
BLE . BHERR IR BAMEE PR PO AR R 22 D BT N B = AR A TN, KRB 2R
FETH AT R IUEAR KRBT TCRI AT BEdE,  LAEARORIITT e H S %
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421 REFRNIMEMERITAGERREWER

T, AMEVETH AT SRR ) ST SR A Ak S HE R S AR AT A T — AN L IBIE M )
4325, T LS G ks AN [F] (9 2R AT AT IR g B S RN IX 4y, (RIS O AR S s 4 TR B . A S
FTLURI, ERIA Muiit 7 At 2 HE R S 00 & 2898 SR AT T, IR AR ORI (5 AR ) AR M 1
HRHIBEIL, Fk,  “UUREME” TR “ B TR RIAMENEE AT NI LR D . BRI, IO TR E
B2 153 R LE Y R RME T SR AT NI TIR R . A4h, TERAEME BRSBTS AT A, BRT X
FRENE LR, AT AT N FH AT, B0 R L P A AT . s SERE A, T
BRVE 75 BUR ILEE Dyt 22 HE R 00/ 22 B8 (i U A B SR BRI =, A MO0 T A B IR AR, X R,
A TSR(T L, AL, 2016). A REFUUER, BAt AR AR R A — AN BT 1 = A (R AT
2, BRONHHE R BT 2035 B = R B R BhHL(Thomas & Saenger, 2020). HMLATLAE H, IR A SR Ak
ZARKARRE e s AMATEAL 225 5 = R BT 2047 9, DAL, SRR 90 T LMVES B IO PR A SRR
RAMEIELR it 2 HE R G BT 24T 09 B, Cutright BEE B 24AMA 325 ) B2 B Uiy, W& E =
AR LA BT (4T 18 A br & . W0 ANFREE (Cutright, 2012), 82 4R R A sl 1R 7T g 450t R
B FARER P A BRIEZ A, AT S, AT R DAL R R R E N b2
KPR R, S HEAX IR, eI H A *ME M (Pfundmair et al., 2019). WA BT FLUE
B, Wi R AMAE SRR, AR (Zong et al., 2022). ABA MR IERE, #eHE R 2 mT
RE 2> B B X 2 B S 3 BT kAT T 2 B B ) T SE R B . BRI e 534k, Su S8 AR IARLL
PeHE I 2o A B8 2 0 B AT R, iSRS R T R AR, (HE R —
SE HIORFE IR B R T Re, 12N 2% T (Su et al., 2017).

Hk, CAHFE RN AR, BAMEIEN 9% 73 T sh MM L 9% (proactive compensatory
consumption) A1 s 7 1 #h £ 1 2 (reactive compensatory consumption). A B PEAMEE I S2 A H T
TR LA RO B3, CABG (koA k B3R 2 7 I s o i vl e & B s, MEN
I B 3RS S FTEAT (098 SR AT gt A2 SRS MERMEE T 9% (Kim & Rucker, 2012).  DUAE M PETH e 7L AR
D IRVE BN EAMENEE O, AR R AU X T T A S B R L, AT A R
2, GiERR” —U, BATELIEABRERWBELT, MRS ST SR Pk p L AR ZEF 1)
HIWE? 52 b, DARTA AR 2P B MA Dy 1 3 S B O HE ot AR T e S S IRy, X AR R 0
BAWRRAEEZTENE . W2 ATA 75 T FLIR R B 855 N 52 2B AR R, X AT 32
HWEANEEHLEXANFE M, AR ANSITZEEE T, HHLSE RGN G S50
B, BA L H AR RAMER TR B O 2 FIRE B3R B, R REREAT B R
M. Bk, RRIVHETEAT LERB AT 2 HEAT R PEAMEPE 2, SO MRS (R 35 25 RE A AR (1 1 b
1T R?

R LRTR, ST AR B AR AR S S HE R SR AME TV 9 (25 R U, AME IR T AT AR AL
T8 P SRS O] LIA LR T ER SR U (ORI ST 7 1, AELIX AR R AT A SE AT M 1 31 9 38 AT s A sl &

OV HIAMETET 98 028, 0 B pR HoAm v RE RO SE R IRV R FN4T R, AT LA 2 HE R AE T 9847 v ATk i iF
T IN5EEE

4.2.2. HLHRFIMEMEHEBRIT IR RENSIEERR MR

M ESCEGE R TR T UL, Ao HE s ma A MR V8 24T D9 ) AL E AL K78 20 240 Jsy BR T4 F) 1Y
RIEATT R, E 2 H A B NG BN AR IE B K, G R AT 700 AT I 1IE(Lee & Shrum
2012; Chenetal., 2017). 534k, W& —IIATREMH AR, HATAZEA LA THTHATIENR . &
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SR DA — LERfF SR SR AR HEBR T I 28 1 I AE RN (0 vT BB R (596, 20215 Thomas & Saenger,
2020; Chenetal., 2017), {HHS0X B ERTEE2RELN, MA LR IEMIEEEITIUE. AT
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