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Abstract

With the application of new technologies such as big data, cloud computing and artificial intelligence,
media technology is naturally updated iteratively, and online shopping has become the main mode
of consumption and shopping. People’s consumption psychology and expense-eliminating methods
have also been fundamentally changed. As the main force of Internet users, college students have
naturally become the best audience for live streaming on the most popular short video platform. The
influence of online celebrity economy on college students’ audience mainly focuses on fan effect and
idol worship, which contains audience psychology such as loneliness and curiosity that the network
caters to college students. With the gradual rise of online celebrity economy, the current trend of
consumerism in Chinese society is also gradually affecting the consumer audience, and derived a va-
riety of consumer behavior, such as: symbolic consumption and rice circle culture, conformity con-
sumption, advanced consumption, and so on. As a “network aboriginal”, the group of college stu-
dents has become the most important audience group for webcast. In this case, the great impact of
consumerism on the consumer psychology of college students is self-evident.
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4.2, EEINANFER ARRRIES

FEJH 92 SCREI BRI R, PR SO AIZ R SCAL AT, X AT RE S BORSA AR XT T TE AW & A A R
HZE . AATTR] BE DN R AR M A BB SR, T2 TSR Bk HAL SR E W &
FERILEIAR, TH 3% 2 SCEAL T — R S B O, B NAT G et e SE A 2 R D S v B R JE A B
O S AU AL . L0225 IR AT ot — D S IR A 9 AT . KA EAT AT R Bl I g K42 jlt s
el AR T Al R s B SN S AN A, AT S A A AT 5 X 7o AR BB SRAT S S g fe v, K
LA RER AN PN LB R A, 370 SRTE R i AR5 RALE S, TR TR il PR SE B A FH 4B
AATRT REDURAE IXAIBZE ik Bk, B K BRI 24T A e

T F SOR VG AR SGES 7=, X “ BT SR BRI NA” S, A AATIAEE S
P E, A AT BT b A AN, A BRAL AT X 7 35 JA 4 (95 5 30k UMEW T 1 Rl
VNGBS v/ N B QLT £ Pt

4.3. EFEAFAMABRKXRZNRL

T B 2 SO — MmO PR R S ED, e BT AR i AN AERE R, T
IIEEY TSR B o X AT R AR K B A 75 ORI AR 3 O 37 AR T ARR I SEE , S B &
BALT WAERRS IR, T SENE E YR A %% 1 AR B N S5H 2 R AR/, ATEEEANA
SR A R AR R 2, TR T AL SRR A58 52 o A B R A A0 3 SO R WL Rt
HEHFEE, AT BB R 32 2 A E AN AT 730, 200 7 AR et (E 2 i o AN
ek o IXFAE FEORE AR LR IR, RIS ARG A AN S, B E T, Xt
A A SEIIAT . BEAE I R RS, 2 oo b BB & A5 KA 2R A T A% S A (B 0 2 32 i

DOI: 10.12677/ap.2023.1312779 6131 o HE R


https://doi.org/10.12677/ap.2023.1312779

KA

R HE OB LR, 2023). XU FAE GBS TA N H KR A e B, AT, ER
SUIIFEI T RSN 20 T KB A, TR AATT £ S 0 A 385 AR B B

T2 S B AR B SRS S EAN AL S THAIE . R U R A R AT . X
WA BR A NSRRI AR 25, BRI R AR, 2t A B ST A LS5 . 1 % 2 U R
(A AATUTS TR 2 R 3, SBUS M AU kA . IR, 3 9% 3 OATIE SR I “ 000 £
V. RYISEBRI, T AMTRERE T, B St R ESE TR BT . Besh, W W5k E
NIRRT SEEAE L Bkt HIDCRSM S, TN AR R, 2t
TR . 76 O HAmh, ATEEAIERA AR R, 20 T 2 LB IRV FTE S
(RIS BT . XA 2 2 SRR WU ASTE H % A3 P T I 25 e s e PRI . 30 9 2 SCIR A i =2
BRI, R AFIRIHE R, 2L AT REARI . P R 7 A5 A2 AR
FoRAR EMAHIET, AFT A2 0 BE R SRR .
5. &5

WL 2855 T LR 22 52 AR B BB ORI K 70, BEOMR AP GEN TR A dr, SO R
REEAEREAR A T HORREM . (H2, WL U RS2 A T T AT R AR A S ol i85 AT — 70y i &
o —J7I, R4 BYERER, fEIERERMZLROIEMSI ST, BRI S A RIS 1] 36 AR AR R b A 7 1
&, JFHACBIRIG KRR 55— 071, R THOENE], JolRAEMRE IS By, thiF
FER A RE R LA OB P, SBOHRES G AN w RN, HREHHE %, e, A6
PR BRRANBG& . JUHORAE 2 R 2 3 SCBERRAT M h, RS AR S N A L2 5 1 Ja oty T
T 9% T SR AL R B 5 fE

S E WK

XEAUMG, BAAZ(2023). WA AR T 2 SR N RS LA I L S 2. 22377, (10), 4-12.
A3, W (2020). WLLSCAGRZIR N (0 O E N B . A EEREE, (6), 114-119.

X%, Bk (2023). L4575 MCN S EEHLEITITL. 74242 (3), 86-89.

XA, FE41(2022). KA FES5TH R HIRIE . AN R E 5| SR, BHH 5V, (8), 94-99.
REAN(2022). HTMALLHTAE A T B DO rb il S B (S A AT RN 5E. &2 % 017z, (21), 94-96.
W%, #EIREE(2022). WEH R E HHRN . LIRS AHEHE, (2), 67-72.

BIRIE, #HFEV4(2023). MALATHIE R 8 T RAT NI T LI, A4 501 %2, (12), 63-66.

KB HE(2023). 2% SCAG I B 32 SO AERE VAR TR (R 1 5 REXT . Bt 22 1, (3), 115-124+151-152.

DOI: 10.12677/ap.2023.1312779 6132 o3 2


https://doi.org/10.12677/ap.2023.1312779

	消费主义思潮下网红经济对大学生消费心理的影响探析
	摘  要
	关键词
	An Analysis of the Influence of Internet Celebrity Economy on College Students’ Consumption Psychology under the Ideological Trend of Consumerism
	Abstract
	Keywords
	1. 引言
	2. 网红经济的理论基础及衍生现状
	2.1. 网红经济的理论基础
	2.2. 网红经济的衍生现状

	3. 大学生群体的消费心理研究
	3.1. 大学生群体的消费动机研究
	3.2. 大学生群体对消费信息的认知态度

	4. 消费主义思潮下网红经济对大学生消费心理的危害
	4.1. 理想信念和人生追求的淡薄
	4.2. 道德认知和主题人格的缺失
	4.3. 生活方式和人际关系的异化

	5. 结语
	参考文献

