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Abstract

To explore the relationship between vocational college students’ social value orientation and cre-
ativity, as well as the mediating roles of knowledge sharing and creative self-efficacy, 363 voca-
tional college students were assessed using the Social Value Orientation Slider Measure, the
Knowledge Sharing Scale, the Creative Self-Efficacy Scale, and the Runco Ideational Behavior Scale.
The results showed that: 1) The social value orientation of vocational college students can predict
their creativity performance; 2) Knowledge sharing had a significant independent mediating ef-
fect between social value orientation and creativity; 3) Knowledge sharing and creative self-effi-
cacy played a significant chain mediating role between social value orientation and creativity. The
findings indicate that vocational college students’ social value orientation enhances knowledge
sharing behavior, which in turn boosts creative self-efficacy, ultimately leading to better creative
performance.
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1. 518

B3 77 (Creativity) & i A BT 245 10 A2 72 3 80 HAG AL A= s AR B0 i) AR R 77 26 71 (Qian et
al., 2019), X—RENTEANR KBRS D TR BA EERE L, #ilNZ 21 e AR EEH G —.
i 7 B Z AT HEI PR, R CUNAS R 00 B2 AT B AL T (R e 0455, 2019). BT, RIAIE HAE
VAR, BN A3 ) B E R KR (Runco, 2015). fEEME T, R s i ke B b T S
R, $FBRTE TAESS AT AW AR AR N, AR EEAE T UENERA S . Sk, X
SRR T HRTHR QG S Ra s, DU AF 9 AT AR ERIA I B I i 4 . SR, R O AT
TREXTAREQIE R BUSIAEE. Sl 1 EFHARIE WD 20661038 77 52 m (w72, (BT
IR A 0GB TR D o (AR, SIRBERAE B IR QR B BOR B RE A A 7 T %
HEM MM, Fk, RANAEMSIEPREAEAE IR BB S 2 AHRmE R, AT HL
HOHEZD BT ENL BB 8, B R B A A R PR B () 455, 2018).

W 9T MR RE SR PR AR T sema G 7R 2, AR SRS MRS 1) MR TE 25 5 4 55 R 4 1Y
A5 & (Interpersonal Relationship), MRS 5 2 WAMTSZRE, A B TOIE I RIEGKRTIE, arlE 2,
2022). FH/2, NFRpbge 2 BHASANMA R A1 M % 3l (De Clercq & Belausteguigoitia, 2021). 24 {ELEX [H)
(Social Value Orientation, SVO) 2 ¥ M AR 18 #2115 15 43 Bie BT s i SR I0 H AROE e, 2 — A R
5E IR NS5 (van Lange, 2000). SR 0K SVO 20 = Fh 2884 AN NER (0% H B R s i Rfb) . se 4
E ] G SR T\ B8R 235 i ) RS A 23 B ) (G 2R ) 5 At AR 25 1 36 [F] 5 K 4k) (van Lange, 1999;
TRARFSAE, 2020) Horpr, AN HUAFI 564 B R B e bR “ork BRI 7, 5O N BSR4 1
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At BRI T . Murphy 258 A (2011)FF & 7 ll& SVO BIARENIS:, #4 SVO 1ERA—/ M HiESE M
AR R, AT AR B A R AR 1SR AL 2K o T A AR R 53 A P R o e e R 2R S e ) )
RO, HurrIRRD,

FI{RILZE (Knowledge Sharing) 24y 1 B i &t 56 B LA BG5BT 1 AR P el /5, A ATTREAT B R
B Rt FHAEEEE . XA REAUE B T AR BT W AR Uere I AR R R, RN A iR
Iy B ARWHRA A A HER R CAVE, EREf, 2023). RFAIRILE S58E ML R, AR EIAN
AMER RS AT A B A RTEAE R o S AMERR AR, IR AT vl B 88 O A AR AR e
B, BERABA TR R = A QAR . XM A B T @ —A R AR L =538, i
MnsR A BAE1E . RIS IR E, RARBEARSIN(Jiaet al,, 2023), £ 1% A\ (2014) SRR 78
I ) 2 0 2 [T A s R R AR R AT 2y, R UE S B A e 1 b 2wy DSk [ BA G g F0 37 304 A i Y e 3
TAER: RTMASESHSEIE IR, BHRMINAZER L, VRS AMATEREAT
SRR, el ] T SAR A AR 2 i KAk, IIMAERAE T TE 2 = 8 CELR, WMotk A
6 BRI (5 2 kA, 2023)6

A% B R ALK (Creative self-efficacy) 245X H O Ag 1545 21| 5 — Gl M 7K 145 & (Karwowski et al.,
2019). A H KRR S G ) B BEWARDE, Q0 B BRI AME 2 BT R, RIS
FIEIE f (i e, EARE, 20165 PHIZ04F, 2021). MFERIAILERE g, MEBESR S, A
HhBE T I R R RE T, RETTAR AR B B AET R STV . EFIBABIIE I ARG AL, THARE C A
TESEFI A ERIL ZAT R 2, BRI ) B TR B R, B1i% ) /Kbl & (% 55, 2017).

G LRTR, A AR S R AR A S R R IE F 2 R OG &R, DARCR L 2 A a0 5T B A
REMITE ZH MR . AW AR &

H1: AR Ak 2 B B a) m] DA 613 77K P

H2: R AR AR S 0G0 HT B BRI TE AL 2 (e B A AN A3 g IR A S e A VR

H3: B AR AR L S NG HT B FRA R BTE AL 2 e B A AN 3 g IR e 5 =X A 1R

2. MiRFG*x
2.1. #ik

K BT EURE AR R A v2%, TR BT 2 BT RS R 2R AR R T 450 1 a2, RO R R 363
By, B ERE N 80.6%. Hrh B 173 N, 2ot 190 A, “FHFER N 19.41 %, FrEZN 1.46. A 1%
RESINEERYEEZMERET, ERmiAER, BREE 0 E N .
22. fixI R

2.2.1. #EHEEBHMLE (Social Value Orientation Slide Measure)

SKH Murphy %5 A\ (2011) A4 PRI &AL 2 0 (A AR eI 56, JLadE 6 ANIH, BATEA 9 Mk
T, BPKFHO—MAMEERSH TS, #Ak T DUB R | RN T kR REH O, 5H
At S AN A H SR AN [, B BRI 56 mT AT B4 2 (v 1) A FE A (SVO RoR), iR AR T :

SVO°= arctan ﬁ —%0
A —50

A, IRERABN TG SN T, A RFETHEE SN T, SVO & —MESA R, IEE
i N[-16.26°, 61.39°]. WHFLH NN, SVO UK, AR MM AT S M ER, [z, AR
{171 2% 5 E OB (R 318, 2022).
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2.2.2. HiRIZE| R (Knowledge Sharing Scale, KSS)

K Hooff Al Ridder (2004)% il {1 F1IRSE = — iR, QEIRMRIRMIRBUIIRPI N ERE, 34t 10
ANTE (140 xF FS 1 BRI T i RO %, e IR 2, (D7 RHETT) . SR Likert4 s34,
AR R WA AR S K . 7E A FTH I Cronbach’s o 23N 0.96.

2.2.3. BIETBIYEERRE SR (Creative Self-Efficacy Scale, CSES)

SKH Carmeli F1 Schaubroeck (2007) 4k il () Gl ¥ B FRALRe Bk e 5%, JLE4E 8 AN H (1 -
RO P o AR AR 2 BkAR) . KM Likert 5 5it5r, B R RAMA R BT B TR A B K P .
AHFFE A Cronbach’s a 2% H 0.97.

[

2.2.4. Runco BI|FM 21T AEFR(Runco Ideational Behavior Scale, RIBS)

K H Runco %5 A (2001) % il (¥ 1% /) 4L B B3, FLA0HE 23 AN H (Bl 4n: 33 T DU A\ S A8 A 3 1)
T7 A0 Lo R R R) . KRR Likert 5 sy, S40BR e R s MR B 1) KRS . EARTT ST
FF ] Cronbach’s a %N 0.97.
2.3. BEWESLE

KH] SPSS24.0 #ATIL R E MR . R VEG th. AT, SR Hayes (2017)42 H i) oA 24084
56 0 22 47 1E 1 207 bootstrap ¥, S SPSS (version 3.5) 7 F2 5 f) model 6 % $dE2E47 0 47

3. R
3.1. XFRAFERERE

B e e HEAT L [F 5 R R (T, IRAREE, 2020). KA Harman B[R R A IR VRN S0 E
Be] . FHIRSEE . G0 B AR DL K B 1 E R AT T H AT IR R R T T (R iEd%), 4R BN
— AT R A 38%, /N T 40% I FbriE, FIFA RATEAEH B IR 5w ZE.
3.2. #IRGHFEE 4T

A5 (A A o8 R B IR E G S5 - W3 1. MR ER, a2 ER A SHRLEE, g HER

SEIEARE, AR 5000 AR, QG R B A, Q0 A RAGR S 0% ) B 5 E AL
(W% 1)

Table 1. Descriptive statistics and correlation analysis results (N = 363)
= 1. ARSI RIS IEER(N = 363)

e 1 2 3 4
1 H 2> fEEL A 1
2 JniRgt= 0.118" 1
3 Ak B ke 0.071 0.467* 1
4 8iE 7 0.109" 0.574™ 0.386™ 1
M 27.08 2.93 3.71 3.37
SD 13.27 0.62 0.83 0.79

7E: "p<0.05, “p<0.01, ™p<0.001, LK.
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3.3. RPN YR

DA A A 2 I E B A R, Q& K R AR &, ARk e B Rk ae s h AR &,
{811 SPSS (version 3.5)% 2/ ¥ model 6 AT A7 H A1 I FIEE :UH /1B A 5%, Bootstrap SR RN
5000 /X, WEBIEXIE 95%. [FIVAHT 45 FERW, o E IR ) U IE ) F AR Se =, iR dk
LA LU T ) T AR B Re R, ARt G B B e S AT DL 2 IE [ T A (L E 1),

. . d21 = 0.46*** AT
HITRILE G13F B J A AE

b, = 0.15**

e | oliEg

e an ARSI E A ARSI A BH R EG azy day AL O EIRCR L ROTRIE IR R T 08 5 3K
RURERNIN 25 E B [BH R EG ¢!y bas b AR EEHUA . FRIEEE DL B B B RE RS 0 i
JIn & BRI RIEA R EG ¢ RORARIIAN AR B w2 (e R 6138 0 1819 2R 5

Figure 1. Chain mediation model of SVO° and creativity between knowledge sharing and creative self-efficacy

E 1. iR =0 B RMEREA S NEREFMLE BN ER R ERRE

KH Bootstrap J77%(5000 HIFE) [y A 28 M IS5 SR o, EAL S E BUADRHA3E 7 B S
BN AR o SRS R B A O, RSB 55.22%; BT ] R AK AR ISR IR SRk R A N
AN o FIRSE ARG E BRI BE R A RN R, (AN 8.21% . A4 I B E R B3 77 1)
SRS 5 SRS 66.4% (L3 2).

Table 2. Bias-corrected non-parametric percentile Bootstrap mediation test result

= 2. REFIEIESHE 5L Bootstrap ARG IGLER

RS AR AR RBIA Boot brifEiR AR E 95% CI
JERZ3 4N MBI A — A& 7 0.045 0.059 33.58% [-0.071, 0.160]
S AR 2B A A& 7 0.089 0.045 66.42%  [0.005, 0.179]
g2 e MEI A - FR = A0S ) 0.074 0.038 55.22%  [0.002, 0.151]
2 E R —OHT B R A AR OE ) 0.004 0.009 2.98% [-0.015,0.024]
FEMMEE A - AR ILE A B R AR -7 0.011 0.008 8.21%  [0.001, 0.029]
SRR 0.134
4. ¥ig

AW LT e A 2 B A 5 Q& ) Z AR &, R T R IL =A% B AR
Hep e . WHRa R, A M E A 5 6)iE 7 Z AR R E IR SRR R, SO TR 1o
SR AR IR — B A UHE BRI R M, SR 2K GR, B13E ) R B (5K A,
AT R, 2022)0 0 TR Ak, B N FHIRAE AT N, A BT R OB SR, X BE ) AR AR
AR

DOI: 10.12677/ap.2024.1410712 169 LB


https://doi.org/10.12677/ap.2024.1410712

BREAZEEL 55

HR, WA RAMUESE T AR A S AR AR A S L) 5 03 ) 2 (RS R AR R . BT
5 RASACPE MRS, RRE AT IR B S AT b N B AR R, AT R A e R B
HRIL AT R (S, 2013), &PEmbliE IR SR, WK AE R ILAIHT B FALRE AT MR ek 4 2
B A 5 A3 7 2 T ST AR AR o X T BE A PR BIGET 1 Be E  BER R T AMATE TAE ST
R BTSN Z 56 (Tierney & Farmer, 2002). Rtk AMAAH XS Fa 58 B0 AL 248 B ) X DL B 7000 61387 B
B RS

B, AT T AR IEEAA0HT 5 R ERE S IR AR A M E B 5 013 ) 2 T e A
TER . fEX—ENP A, A MMEB A GG 0 BN A B3, R Zh B w e . M
LR B AR S AAME, SEAt e MERGRIMAE R EER AP SR, B =A% XOGREUIR, £
X G E T N FALE RS E L, BT T AR BRI, R4S T B SALE K. T
I, BOESEH, BTN E R IR S R AR PR A S B, B AR S S A B E S H A A AR
3, WEMBG S BOR FAER R E R, 5l SR A R, X IR A A )
RIRETCEE E RO RO B R (T (£, 1% 3, 2023; Tianetal., 2021).

5. &

AW FON R AR A AR 2 i U 5 Q3 I 18 TR LI HEAT 7R3, BT U S

B RS A S ORI AT BTN AiE R

B RPN R EAT A S E A S B (A ST A A R

= SRR RRIE AT AN BT B B R AE AL S B ) 5 6138 ) 2 18 i U R R

e HE

AR Z R LTSS E F MR R H (2QYB24034) . AT HR Y 27 B Ak 2 R (X-K2023-
11). EHEAT BN AR 2 S R TR = d 30 H %

SE
THET, 1798(2023). SRAL NS BIIE D) Rk R——BiEYE B RALRE S5 AN BREAERI R E . EEILF, 14(7),
16-20.

3R 1 (2022). AR A I SO RN T T A A LR B s S A 7 [ 0 2 4 5, 30(12), 1864-
1870.

r AR, FARGE(2016). AL AR QG M RS R RIHT B T me ik G ae 1 IR, 1[5 7 E T, (12), 52-55.

AT, RASHE, THI(2018). mHRREAR F A AIE S R RIVIR IR AR . #F S, (24), 107-112.

BREVE, XS04, DE4EE (2019). QI S VE AR VR4 AN OB IR, (1), 171-180.

BAEERK, /NP, HEM, 52858(2023). AU ANRILZ R mALRI7T. Z0AF S, (5), 124-130.

SHEQ013). . SMEBUNR Z S R DAL S5 SH R B H A1, 26(3), 31-44.

XIEE, EWefFi(2023). 3T MRS R R AR RE 155 T2 K0S, QUFF OV P it 177 75 5 5%, (16), 112-114.

PHALL, GSEE, AR, TA2021). FEUEI KA —RIEE S AR R QH A G R HRAEH.
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T IE 8(2017).  FIM A1 L GIFTHT5E 0T Y%7 FEACRERTATA 7 A AT H A A, b s, bilg: b
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