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Abstract

The purpose of this paper is to explore how Pinduoduo Cash Wheel campaign successfully attracts
and motivates users to participate in its marketing activities through expectancy theory and the
psychological mechanism of user assistance goal setting. As a typical viral marketing method of the
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platform, Pinduoduo Cash Wheel not only improves user engagement, but also significantly en-
hances user stickiness through cleverly designed goal setting, progress feedback and social incen-
tives. With the help of Froome’s expectancy theory, this paper deeply analyzes how users set help
goals based on the attractiveness of the rewards and the difficulty of achieving the goals in the
Pinduoduo Cash Wheel activity, and further explores how these goals affect the user’s engagement
and effort. It aims to reveal the psychological mechanism of people behind this activity, and provide
inspiration and reference for the marketing strategies of other e-commerce platforms.
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B, MOBEST SR IZ R TR E WM EmEwe g, T HEME PR S e A
Az, BLESEBRBI A S, EFR R SEIIE— B AR f8 R AT B BT B A A A7 1% . TR
R MA R EUAT SRR A R H bR IR ER R AT T — AN BB AR N 2817 Bl
MIRESE, il e TAEBUR BRI E DA R 7 358 B S5 A LA )32 I R R A A

MR, B—EHARAFEP AR AT RS H AR, ERRNEZ, B4
EHGE, SRR Z, PR R S RS . S R, AR AR R . A U SR SR Bk
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