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Abstract

As one of the trends of contemporary social thought, consumerism was formed in capitalist society,
which essentially serves capital and is the product of the logic of capital. Since the trend of
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consumerism was introduced into China, due to its extremely rapid diffusion rate, the negative im-
pact on the consumption psychology of Chinese people, especially college students, has become in-
creasingly prominent, so it is necessary to study it to solve its negative impact on Chinese youth.
This paper firstly analyzes the influence of consumerism on the consumption psychology of college
students through the creation of false demand through capital and the promotion of capitalist val-
ues by the mass media, and then points out the specific impact of consumerism on the psychology
of college students in China, which distorts the outlook on life and values of college students and
weakens their rational beliefs. Therefore, it can be overcome by carrying forward the excellent tra-
ditional Chinese culture, giving full play to the role of ideological and political courses in colleges
and universities, and establishing correct values.
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