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Abstract

Human consumption is the unique social phenomenon of Chinese society, is an important way to
maintain emotion and promote interpersonal communication. In many circles of human consumption,
human consumption in rural areas become the focus of academia; local society with geography and
kinship is a typical acquaintances society characterized by differential sequence pattern; human
orientation increasingly becomes the foundation of social trust relationship and intermediary. This
paper takes Y Village, Nantong City, Jiangsu Province as the research site, and takes the specific prac-
tice of family favor consumption in Y Village as the research object. Referring to CFPS 2010, CRRS
2021 and other questionnaires and scales, the author compiled the rural family human consumption
questionnaire, obtained empirical data through questionnaires and semi-structured interviews, and
based on a social psychology perspective, used the theory of social preference and behavior exchange
to analyze the current human consumption in rural areas, mined and analyzed the factors affecting
human consumption behavior and the multiple influences of rural human consumption on rural fam-
ilies and rural society. Finally, the human consumption of the rural society is more fully interpreted.
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1. 518

AT Z SR N2, NI H 3 O A 2 ST AF AR R A ARAT R A o AR H X 30
JEZE” “C NAG LR ” LR BBEEA I, WA G L E RAEYERAL YNGR, B “ ISR AN i &8 /K “ 1 7
BB R C NI BT B “ft7 (2557, 20215 xifide, 2021). JE4ER, A A R4 A
W N BEAL @A ABIEETE, AN ZH R % “BR” . 9 DR R E S 2 RIS R (W
e, 2019), “EAEIIUER” “HEARMNGE” BN T IEAEA T B BRI E I, ARG 2 R AR S
TR A, IX LG AN 55 i ENAIE RS B A 1 DN T S I S A AE 4T

2. FtTHR

NIEHERAELL “ BN 27 JPRAE R A [ AN vl S i, D s se e il =, =R
A ACZIRBT BERR,  ORMAME, ARALE; AWK, TRAEALE” S RO T E NI4T S,
WY T NG 7 BRI, 2021). MWEALHE AN KR, MELSEFHKR, HEE
PRI GBI R, (2 R 1, RBEE” WEMOHE, “REALRSIRE, SRR M
MZLLLE, “SHEE ChE’ , fhHE T 7 WERGHE, (REE NEEREE a1
iR & L, WM, 2020). EANPRKRAREMET, 2 EWE. 48R NPRASAER 7 2 LUK TT 2%
HIAS SR, A NI B AN A B2 MR AT AR (P 708, 20125 #2746, 2021).

FENEH PR AR ARZ R T, A XS BRSO RIE R R, AR DX A 2 nT DUE
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FER AGUENNE” PR “CAEOGRMEATE” (%, B, 2011). 7EGRPENIE W b, A NG 9
PTG R N IE R, SOZ BT AT R, 8 KR A SR, PR
He (e ntsl, Tk, 20205 Lei, 2014), FRBmpsbeABERE, X224, 2019). fFEJEMCEPEAN
HWE S, KM AEERE TR T 00 “SELEALI LS, “NIER” (AR RABIREA <%
AL - WAL - B AL BIIEI R Al S NI SE S R A AT ST R IR A A T B T IR IA A K
B THIME, AFTHTERSEERMNEEER, AT ANEE T, R 2 DALY I 1) 7
G R B & 77 R R (71, 2019).

B P SCHRBREE T AN, H R T AT NAETH P BUIR S AFAE in) A SSHIE 72 200 T BARSE R “ N7 DA
CNT UL ATEILER” BRI, 6T NE T SO0 T AR BRI & L5 “ARENZT 1 17 B R YR
AL 1“7 TR BN FLE o AR B AR DA FEE N 9 AL LA i I 9 1
Nz, I HEEGBAEISLEOEAT 0, 9T “ NIEHER” HRRrERE “” 5 “ft” ZaMHE B,
DUBANH R A b X AF N1 V8 ZIRI0 FRIRIF 8 BB AR B R B X G (8 A DG BUR R e SRS R

3. RHAFHEIREF R R

AL B - - X(B) - #(2) - H7 FRRERF BRI REAREIR &, &5 IR HA
FOETIHE X S Y FEAT T %, Y MER—A “BER” WRVE, REFs R, WEitas 2%
NIE, SUFRBHETRAMNER RS Y M5RBME “RImMAR" FRE, B T HaEr
R LI 2 e SN b o R 24T B 2R FERIMA N TR ML, B SRR S XY R
SR 0 R AE SR M AT AR AT K BE NS ML RS N 2R, A NI SR R R R N
5“7, DX SR e NI S AT O sE B R

W FORBUR B ERIFE, CASKEE A AL, WA BRI R 6 A 2 (1l R 25 8 R 36, LR 4 260
Uy, [ 257 4y, ARk 257 4y, A RKIEIUR 98.8%. ATRANHIBIEMIARE, RAVIRLE,
HNFEIEEL 3 frAT BB ERTEE. A4 TN . AL SFEhE) NIRRT R, TF R 5 5 R A Jaoxt 1] 353
HIRNTE, BB IAGEEE Y R PBUIR .

3.1. RHABHERRR
3.11. AEEENEZ L

NI T B fo 5 B AN T 0 Aok, AATTE S U8~ AT A I 8 0k ok 1) 0 T 15 9
BB ANPRCAE M TR E b, . Wk RIEM N IERBIREY K, NI SR AR R w4 £
Te I KR

Table 1. Multiple response table of human consumption objects

=1L ANFHBENRSEMER

T3 N By MNEHEFLL
S 126 18.4% 58.6%
i3 91 13.3% 42.3%
A JE 168 24.5% 78.1%
EES 153 22.3% 71.2%

[ 27 144 21.0% 67.0%
FAth 3 0.4% 1.4%
it 685 100.0% 318.6%
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RAEZE 1 a5, EANTEH REIT R, SER(NEE 5 HN 58.6%) 1558 2 A 5 e N AT 2 10 = AR R
ez —, [Frf, SBECARASLA 78.1%) FFAEE TN 71.2%) UK FEZEAEE A 67.0%)
SRNBERET LR K E NS R EE R, B SRR TR T, R HAh” R
JE RALTMRIIN Y “HBOm” “AmalErE” IXMRABRAAENEH R REE 2+ .

“HAR A UERTERIX A T EORE, X E SRS BEEE, FreCPR AR EORER AL, BR T iEFEETZ
SMRAN I, S NS ER EZR ARG . 58 i — /e B R R R AT, RN, %R
BAM A RIS EEDL, AAGEART 7, RBZILAL, —REIRAEMZ 7. 7 (EC3 ik 2024)

B 2 AR AR R, Y A B E S — RR IREEARE 1 2 B TN MRS 4,
ML ESRY K TSGR, RS RBEPN TR ZE B RTEE 2 . 548EM
AR, 2B 73 T IOt AR, DA SR i) “ 3 “ At &R,
RAEAS R 3 LAAR TR A AB T B i R LA T B B TR i R S BN eah, DL SN2
NFIR, A RBES B CERIES . AR =R FEY T, SRS 3EE 2 R
R 6T ALV AN AR 6T BT AR Ak BT RN TR
312 ARHBRBEERK

NI AL Zl N B EARIE, Y MDA T IR 2K 2 FHEX, Bz a4
Trat e R e rIsem, SREAEEGRIAL MR I RAIELE” MIME, Y A AEHE 2 RO E S .

Table 2. Multiple response table of human consumption list

F2 NBEHBRREMERSEMNE

T N Hr MNEE T
EEAT 147 15.7% 68.4%
s R IT 126 13.4% 58.6%
pEi i uInT) 69 7.3% 32.1%
A4 H 64 6.8% 29.8%
PRI &L 7] 61 6.5% 28.4%
Rl 92 9.8% 42.8%
Tha 142 15.1% 66.0%
S 124 13.2% 57.7%
FEANTPE 112 11.9% 52.1%
HoA 2 0.2% 0.9%
Mit 939 100.0% 436.7%

F2HPRER, Y MRS AN S H B ERLEESET(N R A 68.4%) TFHE(N R E 4 L 66.0%).
R EAFIT (R 58.6%). SZE(MNEA S 57.7%) UFE AN HA R A/ 52.1%), 76 Y A1
KF TP AR, ST E:. TRIE A OCUE NEE R0 I8 2 Y A A 2R
FEFEH, EFERFEANDPF AR NIEE R IRE N T Y MR RAEE R 245

CAVE A IR SR IREIS A X A b R K TR s B B RN, AT SRR, BB
R CCEIRS mTE R RN A ARG MR, AT SERNTM IR IR A
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R — TR AW, AFIERNAGFEEALE, BT NAFEFL, BJUEEPNEIHEREBRE, KIS,
RIEBUE RSB FIH AR REENE . 7 (ECL ik 2024)

FEY MAREHAR A ENRE, RENBERG HRD AL & LT I, —HREE
%o B T IHZ TR FERIRE, W R AR AR OGRS T 22T HEN Y A RO A 9 2K
Hzr, EEMETSEAMA T, S0 RGNS 1R BE 06 hrat it 7] 2 2 8 UG D R S RE K
J& “HERARZE” o FEM IR 2 AUl 2 R AL e, BRI S E R R R S
AL, RIR SN (1 AR BE T R AR TR ) 5 2 3R X B B S 4 (KA R AT B A 1 U1 e e

3.2. RMRFH ANEHBHNER

321 FEXAH
RIS v A 2 ABRAZAE OB AR “BRPR AR, BUACROR” DR B 33 B 0BG (L
5, 2005), X WRIREE R HE AT IS 0 E .

Table 3. Frequency table of factors affecting the accompanying gift amount
= 3. kEFL & AR RINE R

i N Epala
Ayt (954 23 10.7%
AT 37 17.2%
BT SER 105 48.8%
S HT LI 50 23.3%

Bt 215 100.0%

3 EUREIR, A 105 P HEN S EE NN SRE R R 2R AL WL 5 S BIIREAS Y 48.8%, 50 7
PR BENNLIEM B TAT 1 LU R % R 3L R AR 1 S AL e A0 R 3

“CEMEBEALI SHERNE S BAUM IR R EE, HAREEEALMN S — 5, GREEERN LTS,
PARMEERH 3000~5000; 5% FoEJRIHA TH R L 2 IR — 55, —RRE 1000; &F w2t ka 7 IR IERSE, Al
BATEREE T, AL 2R s/ — A, K800 A£4 . ” (EC3 Hik 2024)

VIRIEE— P ENIE 1RG0 TR K BE NG 2 M52, AR A5 28 i BT i« %=
P& fm” . BIMSRE MR, WERNRE. REBONEVINSG ZKE, SHRERAE N AT 8RR
LB K- i T i b 1 LA SRR S5 R R I Fel =

3.2.2. WFICHIER

THI 7 SC Ak A B BT A 2 SO R, T SO B T T SRS i) Al . fEA S
R, R E AR R H R SR R T (6 B, RS, 2016).

MEE 4 BT, e AR B LA ) 215 P K RE, A 75 PRI 5 RE A IS LI B S
HIEMFEE R CEMRT” , 5 RAEREAR 34.9%. W0 AR RAZ IR, AEUES R
ATUAE L, A 92 Pl SR BE D A BB S S FRE L T REEATRZ 6 ), TRk N T T T
W AR E L7, G ERREAR R 74.4%. FHOLTT L, TH SO RS R R SR BRI N AT,
I B NI Sz sl i “AEE” M.
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Table 4. Frequency table of factors affecting the accompanying gift amount

4. FIMEFL EMAE RINRRK

b N Bkt
bo EENT| 75 34.9%
FEALAT LIS 55 25.6%
ST RN eSS 57 26.5%
[ ESTN 28 13.0%
N7 215 100.0%
N TE 5 B HE DU HE 68 31.6%

YN _
RN i T 92 42.8%

K%

HERBFSE 7T 55 25.6%
/Nt 215 100.0%

“EARURFK K RARL, R BEZMERE, ST b UK T, B EJLsK, R ERAA
W, MR, ARAEE. Fa , R i AR AR RS, KRR RSESM, WAHEN
EREED, RN A SRR, EAT GH, FrolUE— 50 5IEH QZOREMADBRAER T, th—
o P R, MR TR, RERMATI R, v E S TR T . 7 (ECL Mk 2024)

ZeTE R ONT 11 B A BUE M AR, AT R ABP IR R AT B T S A E S,
2G5 — A NS B RN R (S NS AR S S A ARSI, TR KB
FAU R P8 OB S AL, IR “3pi 7 BT, S5 MRS E E R SR R A
M AR, DDA Qi 7, 2SI, SEme A R, AT SEBLAMA A S BT R iA
Al AR 7 K
3.2.3. R FRKEVHE

2 GEUR R AR FE R R HEAT, AL S VRN SO F s, T RMEATZh 8O s el T HL AR AS
o AT R AR TR B P A=, A A UL 2 A T ) 75 SR 3 e A N SR RE AR N1 ¥ 28 14 BAR SR
RPN TR G, DIHZ 5 300, 97K B 5 BRI 2%

Table 5. Multiple response frequency table of reasons of human consumption and psychological

#= 5. ANBEHENREROCES SRR

it N Epale NEES
B A 1 7 173 24.2% 80.5%
PARGW 7 N4l BEARIEAL 59 8.3% 27.4%
WAL EWAL, LSRR 91 12.7% 42.3%
AE% B RIFIINBRR R, R % 141 19.7% 65.6%
N T IrRITAE 140 19.6% 65.1%
JARI NI A8, AZ iy LA 108 15.1% 50.2%
FoAt 2 0.3% 0.9%
N 712 100.% 332.9%
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AW, dEEATT 73 9.8% 34.0%

MANEE, BAEAG 86 11.6% 40.0%

T 68 9.2% 31.6%

. RANFNERFIEE % 74 10.0% 34.4%
A UR BB A KA, LU 2 10 175% 60.5%
#HeEZs. FAHE, AEMT 143 19.3% 66.5%

BRI 0, ANEAT 99 13.3% 46.0%

NEMNBHEANGFLE, NERMT 67 9.0% 31.2%

HoAth 2 0.3% 0.9%

It 742 100.0% 345.1%

e 5 R, Y M EIAT NEH H I EERRA “RIBEENFE” “EIRIFRR, R
W& CNTIEFTME” , 558 FA) 80.5%. 65.6%LA K 65.1%, i, “HIRIFXR, MK
e ” DL “ON T I8 ISR AL 7 4R 2 BRSBTS VH 00 BELZE P2 PO 0 2 L
BT AE N, “RURRANE EEANZH, USRI E” OB 5 A SRS H0 60.5%, RN Y FATIR
NIEVH 2 LR BB B R R —

“HRII AL NFIRA TR P8 R SRR RN, A B AL I AN E B E B BAR R FA
ARG EL, EXEE TR RMMNEE B RE, XURAERMMN SR WEE, R RF0MEN, WREA
%EF), REFEIBARKESL T . 7 (EC2 LIk 2024)

BRURHREL A O B A ARSI, i “ H 7 AR R e ROTR, R B
AR T RERE TR, NEHBRVREEEREBRIOTE R, BOVERE R, ERER 0T EEMET
B P 3 SR AR R A 4 (00 B 2 B A A SR 1) B A B 4

4. NEHSBRFH B 5 “&®”
4.1. ﬁ[ﬂg “TEEE" ? ﬁ[ﬂg “{%u ?

AN R S S A 2 W B T A IR 287 2E T I ERAL R RE M, XL N1 2R AE4E
F N7 RN BRI TAMEAS S 67 . ASCMITAMBE RGN R R . SO AR
S5HRMWTHAE “%” 5 “fit”
411 TAMNBRBHEINXR

FEMAE ST 5F, NEH SRR WA A A g, — MR ERE RN, BN T
MAEBHE BB T RITH . 5N FGRAT AR E RN %, BB ERRAL, A
TR AR R NIRRT RLIE T BN 900 T AR FET 5, HRALE ORMARRE .

CREALIXMEE, WFERUUR S AM, REAIK KRBT, AN RKTERBRMRIERZ LM, 1 H R
WA AL B2 B, B -SABRAEALN, i M A, BRTFHRENAKR, HET L
MILERK), 7 (EC3 iR 2024)

CHTYTARE M A R R, WL SR E A IE, HERAWEKA M ARE, MEA-E LN E, —H
KT Xk Wk, AR RNTSRZMMBE, FEA LR KK E T A LA ME NG, FTLk
KB Nk, 7 (EC1 ik 2024)
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MIEt sy Rz, BT NWEERR, ANEHEERKE “AEAY , SRZRNE S5 B X EERHRA S
HIAT NG N N R FBEAE LB R R AR T XAARA . 2 B 2R ARIMR, %R B
NANEHEFNAREHE, WEb 7T AEESES 7 oy, B2 R IR N “ N

=N
n

412 BILEEFEESSE

NG AN — P TAT N E — B LT ERE, BobLO AR NG % i S B b R AR J 22 LA
RIS AR AT “SEANE” . 728 O FRZER B 51 2 N IR A FR A 5 B Bl 8, SIS A Bl
JEE AR B £ KA o

“COARTIEALIE M R RAE —i, (AIER UORALATE AR R AR EE RN K BRI R 2 D&, 2040, &
Enz e %, REREBRIEXAZ TRENFDEMAIGRIESZ D, SARILEACT RS . XK/ NEHESE
BH EETRA, MEZE, FREZMHAEELT. 7 (EC2 Bk 2024)

COTERATN B SRIA R LI REALM M Z, B b k%L, DU HEAFHICRBLFAF O, HX
MOBAFRRAKAN, HREM, BRANZ, ANFKENZ, WREEANZEER, ARXFRRE - ShEE
ANZIEEORARREALAKE 7. 7 (ECL LIk 2024)

NI TH 2 b A B0 B T AL X FE XS PR [ 4 A T, — AR DAL 25 RSN B9S2 R N1 S e v
Ak b 2L BMNARE AR SO o BN BRAT NS 9o NATTESERONIE T 2RI [N “ IR Ao ™ )
2, — MO Z RTINS S Sz AR R IR, BRI R IS SEERN H A AT
IG5 — MRV E CIGE 3, BRSNS “BIE 7 o PR BE AR
NS PRS2, BRIV 9% BTty ok B IR AR Co R B 07 N ¥ 2 A Do i ad BB 2% SR 11 77 5K
LI, AR NS RO ORI, ARSCUCON FEAE B BRI T B IR T B A
FEREER “fi” , RIS AE R IRATHS, IHE 7 REN . TR NS 2 AT B B0
B, HERTERHREKR, RASANZESAER “1F”

4.2. fTA%E “1F” ?

4.2.1. HRERER

RIS MR R R Z R AN EH R T “ RS ZNFE” . NI R 2 m 5 R A B X
JET RIS fEH & RSt AT A 908 BUAS A A 3 2 (8] A LA 08, A — R —fERIS B,
RERS NACAEXT R & L3RG B O BB ECOE SIS UME, SGHERE K21 .

FEVTHR T ARE], W5 AT I SCRFIB R VA 1% T P R NI B, AATIHE B R 524 A
WL ASAG R LR G ER R, WHE A FHELFRIRBAESE, JFHRXMEERR
IESER| A P AT T T, AR T RIB A 2, (RS, I A

4.2.2. EHLSMLE

E AT 200 T4 S W4 (A £ R R IAE AN T T, — DR IGEFIIARR KR, § R AHE
W SR E . BEE AR AT HE X LR R, R T . 5T, KRR AR R ML R —
MG A EER L WAL ANBERE, SRR AME . AR BRSO
PENBERORAE, LU A P AR TS B VR A — R IVE A AR R, EN A1)
Rtk JSRIBAE R 2 WAL IR s, FEIEREER “TR - 287 W ARBASRA, B0k 12 R
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431 FEKFENSHERED

BEE AL KBk R, N S ON AR K E 5 R, RN R, AWETHA1
TH D B AUZHT o 5 S RE S BRI 7y, WO AR IR B AN S BT RRAIG, BRI, SRBE NI T
THOLH “ORIESE” Wb £ “IEAH2AL” A “ A A SRR FIXENBEZ T, AT @ oN 7R
FREGAHANER) “fit” , X FBEL GG R A, BT A H 2% A S ARG s i s 7. AN, AN
T P RE G 5 B AT B il i A ST AR B AL 2 R RS MR BHRANE 2, BRIk, BR T R AR AL R,
NIEHIEAAAETHERNIRRRZ N, BEANRRAMZEAEY K, HT4ERXATHRAESIHE
BEZ 3R, SRS SO0 TR RE A5 577

432, SERBHRET BRI 2

A X AR5 1 RO VEUBRIAT A BT B BE LI RE RSN I VEURBRIAT o o 25 55 ok e
%, FLBHBIE AL PIRARIAT NBON “SEADT” L, (B2 T, A R
OFIPE R, 211 GO SRR — AR AL SRR I ABER, 3F HLE T A
FERIED, SREEVEIRAT NG “ BN ARk 5 S0 AN A B ) I ABE, VUK o 6/
AP AT, s A A SR T S R 7k

EZRAET, 0 SRR A T AN Bk R 3R 35— 7, $RER MRk AT AR, S0 AR
KB SO TR MR IR PR o SRR B 1 S AR X B R RS R, R
MR BRI IR (M2 — 50 R W U S S 5 P A PR VR AR A A7 ], i IR I 7R 44y
s
5. &g

NEEFAENEE 2 LA AR SRS, SRR E N R R, it afase. (HEE
HEEZ G E, NI 2% H 2 SO AR SR LA A SUBCAN PR A, P2 H G AR 1 X
o “ENSE7 RN FENEERIR, RTERADA REA T, RZBUFLLETZE B4 2
TSR MG E T, e fERER. B EHNEREM, 2T PR ERERN
FEER L NI R “EH .
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