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Abstract

Objective: To explore the influence of mass media on female body shame in the process of
self-objectification. Methods: Using Self-Objectification Questionnaire, Body Image Shame Scale
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and Mass Media Influence Scale, 409 female subjects were investigated about mass media influ-
ence, self-objectification and body shame. Results: There was no significant difference between
the influence of mass media and body shame in occupation, but there was a significant differ-
ence in age, and self-objectification had no significant difference in occupation and age. There
was a significant positive correlation between mass media influence, self-objectification and
body shame. The mass media exerts an indirect influence on women’s body shame through the
mediating role of self-objectification. Conclusion: All kinds of mass media information can im-
prove the level of self-objectification of women, so that women have more dissatisfaction with
their bodies and shame, and reduce the level of women’s mental health.
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Table 1. Demographic variables of respondents (n = 409)
#= 1 EENRAOFTER (0 =409)
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ELAEAN G 235 57.5
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Table 2. Descriptive statistics of items of the Mass Media Impact Scale (n = 409)
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Table 3. Descriptive statistics of items of self-objectification scale (n = 409)
= 3. BRFHUERZEBMEIR ML (n = 409)
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(N 3.97 1.98 5 1
kK 3.59 1.22 5 1
BRI 3.68 1.10 5 1
¥ 71 3.67 1.32 5 1
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Table 5. Descriptive statistics of items of body intention shame scale (n = 409)
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Table 6. Occupational differences in mass media influence, self-objectification, and body shame
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Table 7. Age differences in mass media influence, self-objectification, and body shame
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LS ARESOE 3.88+0.99 3.44£1.13 3.24+0.59 20707 @O >® > ®
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Table 8. A correlation analysis of mass media influence, self-objectification, and body shame
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Table 9. Analysis table of total effect, direct effect and intermediate effect
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Figure 1. Mediating effect estimation results (standardized) “P < 0.01
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