Advances in Psychology ‘(OB Z2HERE, 2025, 15(2), 101-109 Hans Xl
Published Online February 2025 in Hans. https://www.hanspub.org/journal/ap
https://doi.org/10.12677/ap.2025.152066

MRHRSMEWHIRE: FREGHESE
KR ER

# %, 4K, & K
PR BR 2, DU )1 4R

Wk H . 20244F12H24H; FHEM: 20254F2H5H; KA H: 2025425 18H

HE

AT BRI IR GRS PR TAYI BRI R R DA R 2R £ R RS AR TR AMMER, KR
MRER, HHEZRELEEERNAEENKGY BB R R 441 B ERREERT S HE,
FRBL: (1) VMR, FEREXNERSEENEIYRREHEREIEEX. (2) £RERET, B
B GRS B AR 3 SR SRS BEXT P WM e = AR R, R AME R B A RN SRR
HARBRI . G0 WIFRRGRAI T AR 32 SO 3 REXT 48 T BRe = A R, 0 B e R el e ) 8 kK 2
AR Gy il AR SORITE BRI A, AT S BN R AT A

XK ia
VAR, FREHEASE, MEWYRE, HHER, BXEE

The Mediating Role of Hedonic Consumption
Attitudes in Material Scarcity and Online
Shopping Addiction

Yu Jiang, Zhenbo Liu, Chun Feng*

Medical School, Southwest University of Science and Technology, Mianyang Sichuan

Received: Dec. 24", 2024; accepted: Feb. 5%, 2025; published: Feb. 18", 2025

Abstract

This study aims to explore the relationship between material scarcity, online shopping addiction
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and the mediating role of hedonic consumption attitudes in this relationship. Using the Perceived
Scarcity Scale, the Consumer Hedonic Attitude Scale, and the College Student Online Shopping Ad-
diction Scale, a questionnaire survey was conducted among 441 college students. The findings are
as follows: (1) Material scarcity, hedonic consumption attitudes, and online shopping addiction are
all significantly positively correlated. (2) Hedonic consumption attitudes play a partially mediating
effect on the association between material scarcity and online shopping addiction in male group but
not in female group. Conclusion: Material scarcity and hedonic consumption are associated with
online shopping addiction. In addition, male participants who perceive greater material scarcity are
more likely to adopt hedonic consumption as a coping mechanism, leading to a higher tendency to-
wards online shopping addiction.
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1. 51§
1.1. MILEMYIRTE

BEE 2 AR R R, 28 I W)~ & BOFEHE , LEDWIAT = A8 i % 2RI 25 147 (online shopping),
X —H I 2 H B A A A ke 7 2B A4k, BRI Bk (online shopping addiction), $& M4 & i FH 94
ZEEATIE B, ME LA SE sl , B0 52 B &M TR SE I, AT) Ak S0 S 9% 1K) — A B8 1 R R S
FHRRAS (M e A%, 2023, ZE4E%E, 4, 2023; Zhao et al., 2017). PIZRIGHIAE L5 NAVTHS SRAE R 1 [F] It
WG I HPTRAE AU 25 1 b, AR BAE PR KR TA) . S ARFRS JJ (1 e, 2019; ki, 2024),
YR A1) R K2 AR T IR 4% R 1) R R P B, R S 5 ) 1) € 2024 4 ] R 2 A 3 B AT T BT TR S )
BIR, REFAERIHE T8 IR BT RE m, FON N 28 I 1) B BT RS B o Ak —, AT THE R
BB B TR FRS 77 15 03 BT 9 H B RRa R RV, [0 B T T 19 28 D 40 (%) PR A T oM L AE 55 A0 AR FE B S
ATE AL ASRE ), TS G 7 AR PERS IIVRE . IS 2B KT S5 o BR A A DRI, 0T O 2 A T ) S ) 7
PRI, ASHIE TG OO FH SRR ORGP BRI, BRI BOK 2 A 0 D) s PR ARG DT 3 /PN 6O BRI, DA ey
FEN )P0 T, IEAf 5] 3 RS AR LA U B A 2 A, (R B IR R 2 047 e, 1R H
ERSEER B 2%,

1.2. YIRS W& B AR

Mt (scarcity) /2 HH B U 1) TL Sk = B0 IR A0 30 R B YR B = i 51 B 75 B AR A AN B8 L (1) —
PO BR A (75 5255, 20205 Krosch & Amodio, 2019) . 5 5255 N F i kil 43 A T B2 U6 Sk (physical resource
scarcity) fII G ¥ % Y #i G (intangible resource scarcity), A% 5 G 32 EUEFR 7 dh . YIS T R IR I 6t
MDRIBEZ, ToTE TR BRI I 18] K S50 BRI Sk 58 = (7R 555, 2020)0 K& AE IS TEAS 4
BT HAMFARR VB R R E B, HEBZEAHTRARN, EEEEMRBCNER, Bk, &
SCIE RSB T T R SR R R R AR RS R, R SR R (material scarcity) @ SR ATIARE A 2
BRIV EUR, X AR SR A AR MA G Z B A ARG 7, B G F A AR IR B BARRAS
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Hobfoll (1989)#& tH 5 Y {9/ B i (Conservation of Resources theory)ih A, 24/ f 55 J5UE 52 11 Ak i HLYE
— BB IR N RIS, 2 SEAMEFEER . B, AR SRR B ET, AMR R I
AN B 1 46 AT I A (FRS2 22, 2011); [EIR, db ol pe/MAG O BE b e i, {8 FE i 78 HoAth Uy T
R CRMET AT RIEAT YRR BN CRME” AN TR RN B 5 A R T AR R B SR 10 B 55 3
T, %% e Al 5 T 3RS S R AR, B — R BEE LR S22, 200035, 2014). Gronmo (1988)7E
UEBERl EARH T CAMEVEIE SRATR Y, AR T B TR A [ B RS IR ER T — s O o
AT A TRANZ AL ER T SR, I H. Rucker A1 Galinsky (2008) Wit — 3 ¥h 78 i X A “ Mz ” RAMAH &L
RHE T P RIEATUREN R AN 3R A5 3 2 SRR IR MK — B O o B i) MR S T
A BHIR b AR EIRIAT R 2 52 2R, A DA B BRR BF RSR, At A JC VA R e PRI 35 (el L
2021; Shahetal.,, 2012; Mullainathan & Shafir, 2013), Ab-F#/F RG0S & B AR EIE BV AN, XER
BH ) J55 s 0 5 M 0 R T REAFAE — B ISR R SR B 115 35045 W 7E UE B A2 5 s i 2 5 3504 A o B P 2%
TR AT A, I A AT ST BT BEAR R I 7 A

1.3. YIRBHMSZEREN

W 5 M it 2 BEAR AT DS T AR SR o, R 3 AR A 23 AT 7 2 R ALAT J9(Carvalho et al., 2016; Yesuf,
2008), KRR R RPN S EPR OB ER Z ARV b, ZRLHEARAE B (B, 2021). SR SOA
DNIER T BYCE PRIRATIE SR 24T B0 A3 5 52 2 NPEME— H K (P47 2006) , A2 —FiIE R R A2
ERE TG £ 52014 BT FTH, R 2 T I BE R oA K22 A 2 R 3 X
R AEREEFRZ —, ZRPAVFRGERG FIRE L FAE KRR, U RAER R .
AR N AR SR A O BRI A T 28, AR AR SCRPE T, AT At i RO 27 P R SR A A2 12k
TG, X T e B 45 7 R T REFE A NIE SR 5 28

14, ERENEREWMRE

R 3 X (Hedonism) & —F B A, e nl B 3 200 A4 B8 R RN AR, DO ANRIAT B AR AR
WEFE AR P 51/, 2022). EZ AR (2021) 15K 25 (2004) IR0 S b, 0K 3 UGB H 54 A3 X
FEe 3 MG, A¥ER i, TEULH AT s R =R A, IR IR 32 AT T RS BRA 5 i K 2 A 1)
MM S5 FER(ET, 2023), RS TEAEMF BB, “iaAkER, THER”, W"H%
B IR R (FRA77, 20225 5T, 2020), FEAMME RO, HIRERARAE SR I B SR
SRS IIAT N SRE BATMRZ R TR T IR, H RS2 AR i Al e i 32 B 2 4 R 7K
SAERE R E(ETE, 2023), A KFENFRUATH, BIA DI N A7 R B AR S,
ok FEIE SRR 52 W S T B AT R (=, 2014) . FETE AN (2008) I A H, NI SR IR PR 93 S
W 2 W) R Il AN S FE LA R, TR A B T A B T R 2 I 4% A7) w1 2 SR R S P AR A
B G UURT WY (R, SR, 2011).

15 ERENEYRBRMMERBA PN ER

29 G R B0 BT )RR IR NI, AT S R Ty AORBEAT “AME” ORI, SIS,
2014), AR SOMFENE 1 PG SR RV A4 06 A2 R G i A7 3, RTINS A 5 0K 3 SCIRISE A T A4
PRI AT B, T BEsE— 2B AR BRI BL S . A2 R IR 1% S, AT e JE A0
FENE SR it ORIRAF AL PR, AT I S B R SR R (K R P (B e T AR R vh AR B D I 3%
PR L, R E AT A, AR I B AT RIS & BRLZR B D SR JC 2 A FL A3 A k0 VR 52 (P 2L, 2021),
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SR REH LA RAT N, W, AT 9. BT, AR S B, a0 R SO B (RS
2022) T REAE 51 R I W SR Y N AE B . BT, 3B ARA B FUR I 55 SRR L. IR A2, BT
TORE R TUA O SRR I B R 6 27, DA R IR 2 AR IR I Z (B2 R AEAE TR 080, AP R T2 K
A R P i A P I D ORI B (0 T . KRR AR OR R SORSR KB B I, e Ok, AT IEA
TR E A N 3], /5 2R B A5 AT S B E A N ZE R, S S g AR AR 1Y
AiE T e BRI T R D RO S AL BRALA, ASUCA B T BT B A B I 8 A 15 e A N AT TR
JSEE, 5 Bl SRR O (R AT S AT 9

2. ARAZ*
2.1, it

7E 2024 4 5~6 F AN, Step E USRS AREARRATE LS. £ 5FH W 7 aRED
HEEZSME, FHNERELRHEFEATEESESNE. SRRAEE, MNEAMS5HKI— MmN E
SR/, B NS S ZRE RS . AT 502 4 K¥ES 5IFE, HRRESLAWE, K
ARl XA A 441 13, A RLIRICRE Dy 88%. b, 531 140 A, 4o 301 A, kR4 e FIFE 18-
29 % Z [A](FF#y 20.23 £ 1.36).

22. TR

2.2.1. BB IR (Perceived Scarcity Scale)

f# ] Desousa et al. (2020)4w il AN MM B ER PG TFRE. ZERLH 8 MEH, KA 1
FAEFHAFE)~S FAEF R S 5E N EANIE AT (Bl KL —LE M EBIR R ',
D] g 8 A7 40 AN b B A 5 (1) () B A 40 s ) 2 B A O R RR R R R, FE AR TR, RN
Cronbach’s o {t /% 0.82, HAKIFHITEE.

222 HBREFEREGSEER

K2 UG A5 (2008) g ) ARV B 5K 1 SCGS BERER, 12 A 10 AN H (B TP JRARFFO,
BN T A H ), RG], -3 (AR A BEE)~3 (EH B ) P54 045 20 i I R
INEER T AR, 7ERFSUH, Cronbach’s o 24 0.94, HAT RIFHIEE .

2.2.3. REEMEWYIREER

TR X T A2 RS R 1327 (2014) Gl %07 22 ANELE (B0 A0 RASREMIE T, TR EIE
W), RATLAT, ML AEFEARRFE)-5 (EHRE). /9 Hum R R e R E . A7
Wi, 2 R Cronbach’s o iy 0.96, A BIFIISFE

2.3. BuEAbIE
K P SPSS23.0 B HEAT HR Ge v FIAH W7, IR0 T Process i FEAT T A AR 4347 o
3. &R

3.1. XREFEREKE

A% Harman BRI ZAGI vk (A i, earse, 2004), il 4s 9 i AT T H AT LR AR R . 451
TR, BN FARRE RN 36.7% (<40%), FRIMASAELE ™ 8 S [F] 72 m 2 o
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3.2. fiRESGt

TR A ST RN, TEEAREA T (WLR 1), YRG5 =2 0k 32 SORA I 26 T A7) R R 22 1] 35) 52 4 38 1E AH
HK(r =0.32~0.42, p < 0.001), {H5ZRESARALZE . ERERAEDLE 3), WM. =5
RH 2% 9 47 8 22 ) 4 B S5 35 TEAH 56 (r = 0.27~0.51, p < 0.001). 7E ZPEREA (WL 2), WJ5ifs 5 M 4% i
PR IR 3 IEAH O (r = 0.28, p = 0.000), (H5 IR T AHRARE . IR E LS MGk 2 2%
1EAI%(r = 0.36, p = 0.000).

3.3. MM

15 FHl Hayes g fill Y] PROCESS % H I 1 4 56 52 0 32 SCPE40 53 s 5F R o 08Dl 1) v A F IEA T ARG BR
SERFW(E 1, K2, K3 FR), PR SRR IR 3 Sl I 28 ) RO 1) B RN, . (A B =
0.30, p=0.40, p<0.001; HEp=044, p=028, p<0.001; Zp=0.28 Pp=0.36, p<0.001).
B, IERARREARRI R A, EEESN A EE (B = 0.06, p > 0.05; f =—0.01, p>0.05), {H7EBEHERAAF
YRR 2R U BN R (B = 0.27, p < 0.01).

RN R SR, BAR, FERMAREARI R T, AR 3 ARV M B 5 I 2 T ) ke ok &
() H A R0 B AN S 35 (B = —0.003, SE = 0.02, 95%CI = [-0.04, 0.05]; B = 0.08, SE = 0.04, 95%ClI = [0.01, 0.16])-
{EFE SRR R, 22 0% 32 SR 43 A o A 5 X 4 D 70 B (4 % 3R (B = 0.02, SE = 0.02, 95%Cll = [-0.02,
0.07])-

Table 1. Overall, descriptive statistics and correlation analysis of each variable(N = 441)
= 1 BAESTE EMNRERGIHRIEX SN = 441)

Bl M SD 1 2 3
1 FEf% 20.23 1.36

2 WyJm s 18.23 5.4 -0.03

3 EREXN 0.51 1.17 0.02 0.06

4 W R 2.77 0.77 0.06 0.32" 0.42"

¥E: "p<0.05, "p<0.01, ™p<0.001, FHE,

Table 2. In female, descriptive statistics and correlation analysis of each variable (N1 = 301)

%2 WHESTE EFRGITAERX S (NL = 301)

A M SD 1 2 3
1 i 20.21 1.35
2 V5w 18.18 5.09 0.01
3 EREN 2.90 0.70 0.07 -0.09
4 WA R 0.73 1.05 0.14" 0.28™" 0.36™"

Table 3. In male, descriptive statistics and correlation analysis of each variable(N2 = 140)

7 3. BMAESTE EAMARSITAEX 2 (N2 = 140)

A i M SD 1 2 3
1 Fi 20.28 1.37
2 Wy 19.59 5.93 -0.11
3 EEREN 2.47 0.82 -0.06 0.27™
4 I AR 0.02 1.24 -0.06 0.40" 0.51*
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Figure 1. In the overall population, hedonism plays an intermediary role in material scarcity and
online shopping addiction
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Figure 2. In the female population, hedonism plays an intermediary role in material scarcity and
online shopping addiction
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Figure 3. In the male population, hedonism plays an intermediary role in material scarcity and
online shopping addiction

Bl 3. B, FREIBARERTN 0N R A AU

4. g

HE 9 %2 JE 4597 F18 (Conservation of Resources Theory), i (I35 2k £ S EAMEF LIS 11, Rl 24 %
VEAR FE SR RIS, AN T AN B 1)1 28 F147 J9(Hobfoll, 1989) . H& T iZ¥ig, AFFLE I, X
AN I BHIRAERET , TR BR BRI T, AN RELAEE SR 3 ST B2 FE AN X 48 N R AT N I
WXt e i, BRIk, FRATRIAD MG, 205 SOH RS S MY BRI O R ROLEM DS, HidE
SCHR I FE S 7T —F(Shah et al., 2012; van Leeuwen & Read, 1998; Arpmar & Basal, 2024). SZiE#F 70t
ICRFZA W, Changetal. (2022)i81d SEB KB, 7EBHRMBRIVIAEE b, MAMELUEIR TR K e, Fit,
PR 2 R RAT AT RERCOR . RIE AL T4 B AR SR A R BT, AMATIAR AT g 23 i 3R F 52 4R 32 L)
TH AR, I TSR SR N, I RE S P AR 1 IR E A B S S48 (Mcgregor & Little, 1998; Kirgiz, 2014;
Tarka et al., 2022), REMSLE AR IR BT R FIAME RS 2 (WATHET, Ak, AeamksE), Fr, Bl
Ak T AZ I8 B AN A DU 7 5 R R B B KA R B, I Had 22 5 R FLAMEVE T 247 (5245,
2020), CANTEL G FATHT VY 2058 ZARST M &, W5, BT DE RGNS, O T 3 2 O3
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R O i 1 R AR A B ) M 2 R R S IS T R 3 ST SRS B R AT IN R T,
T 5 85 9 288 D0 2 o

BATVERIL, (EVER AR RS AFAEZE S . TEVIRRR B — R 32 SO 9025 B — X R R X — %
G, ELMBA, AEEERE SOE RS ERE S A ER, eSS ART, =553 SH %
A X 40 TR R AN X ) SR 1) R RAFAERB e R E R . BRI S, BRI BT E, 258
R 32 SO B RS BRI Y, AT AR 23 R X 48 D ) Rk — 47 o AR A 2 A0 B Ui B 1 (Almeida & Kessler,
1998; Barnettetal., 1987), LAkt bagm MAIT R, W, ool T SHHREA EME. BB F
AeJ). LEHFR NS S mME, S8 MM D2 5RIEH T . JoRe% (Matud, 2004) . R¢5l & 7E
EFE GO, 53 M B SR AR T 2 (R % 5 AT (1 3%, 2019), 4 328 A% HUAS o8 i (0 Sk i« TR,
FAEXT T RCEt R 7 B8R B = (Stroud et al., 2002), TH T R/KP R B (4, 20245 Podoshen et al.,
2011), BPAdESR T BEUR B = (IR, AT T 4L S R AR AN R B FRIE RSB ATI AR A A LB Z
BHEEIE, R, 20225 MR, 2015). Z5 ERTR, S VETIGYI R ARSI R IR, BT SO Eh AL
BRI U, ARATTBE AT A i Fed i B SR B BRI RO 2, RIS AR 32 SRR ), 7522 5% 38 LT 2
R AR R L I DR BT 1 R, IR BB W T I S A, AN B R A S ML X — AT R
SRARAFINET, AT H B A ) o 285 58 B AT 8 RO T B KA, DS IO 980T LA R TR AN [R] ST
WA TR, ST SO A B A T R I, AR SO R B AFE TR o thAh, OFRER
JR R E SRR S 2 K. a1, BRI AN K ARE T Lot BE i (Mari et al., 2023), DRI, 7ETH N
AP RS S, RS K, SR TTRE T NT S, BRI AL, A I AR S ST
WAL LHATNGEIY), FBUIREAT N

RUERP TR T VIR, =55 32 ST 23 B 15 I 288 D7) P 2 T 1 O R DA SR i) i 22 e, (HL
TSRAFAESE SR . W2, XTI 0 AR BB LA, (EURS T 1T 25008 AN e S0IE IR SR S R AP AN o Ji5
BRI 2 UGB BRI U R] ASRANARTE T L o B8 =, AT KA X — B AR OCTR A, AR
FIFARBEAA, AR TT AT LU RN 20 A S N B B A R A

5. &

W0 o M SR AT 52 2 T SO 2 25 5 5 D 4 DA ) Pl 22 308 2 TEAH K
FE SRR AR A rp, SR 2 ST B A EEAE W ST M S AT 0 2 D 0 el 52 #4820 P A A

SE 3k
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