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Abstract

The present study aimed to examine how honest self-presentation on WeChat Moments is linked to
an individual’s subjective well-being, and examine the multiple mediating effects of online positive
feedback and perceived social support. A sample of 488 college students was measured with a series
of online questionnaires. The results showed that: (1) Honest self-presentation on WeChat Moments
was positively associated with users’ well-being; (2) Online positive feedback and perceived social
support were a significant mediator in such relationships; and online positive feedback, perceived
social support also had a chain mediation effect. The findings indicate that using WeChat Moments
has a positive effect, and honest self-presentation on WeChat Moments can contribute to happiness
in many aspects.
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1. 518

B 5 E Bk 0 12 e AR R R, AT AR A Wl i3t AT BB R A H R A DL RN E & . BT
SIS B AE, AMITEMZ 0 51T 8 B —ERMReE, RN, f8H W2t 2%k ARt
HRPEAE RO o P %00 BT 2 L 28 R B O B 2RI TR R o S (8 o e, B, 2016). HATEIA OF
AL st AR, SRS P R e, SRIB A R 2024 SR8 — R 0 %5 s R, & 2024 4F
3 A 31 H, #f5 K& WeChat ({14 3 H iERIK F 82 A #1359 12, JLTES T E2FEMAD, RE “E
R —4L3C App” MIFLE . BT IHARKIIRAE K Re, MARBEENERDIRZ —, WR3 T RZME
FAFRIRBR . — 25 N AT 0 I B A B, B 7R A0S I A B R 2 2 S AR TR IR L B R T WP 2
RN HE M. Bk, MO BERZE A IR ARSI AR A8 AT B s A B S

MATESE A B PR A B A . REBE L TFHORE. AN S N R MR B 3
EPL AAZ G ) AR R IR AR TEAL A W, JE I P E BRI P AT Sk AR B O
EN I AN SO I R (B0, 2014) T B 82 H K 2 IR I AMEAN PR ZE 2RI N B2 BB, T2
N B R ESLH E O, BT IR A IR E 52, B IR ME B, 1 2 30 MR 45 BL(Kim & Lee, 2011).
TS AR ZHOR LSRR I F 2. IR RANERETR, EXFERRAMEHEF, Mk
FEWAE R KB RATEH SR MRS 2P ALME C. OFKEMARY, ELHREIAMUGT4ERAN
Proe R, $RTFoRS o R R (EMIESS, 20165 JBJH, 2023); & AT LASREAMAR H BT, FERARIHK
FPAAE 26, (a3 3 IR — 14 09 i DA R A 3 3 P A SE AR B 4R HCRIFLIE 45, 20205 x1J3%, 20235 Tian
et al., 2023). = W2 AR B FB AR IR 32 W bR X B A 15 T Rk AT SR AR VR A 1T 7 A2 R4 58 (Diener,
2000). 7EFLERMIBIAR, AT 32 00 S AR A W] il o 22 32 BAE S I 28 A R s, — TG T4 A8 1A B 3R
BEIE FMERIE LRI IS R ER, HIr S Bk 53R EH0RT CLE 2 FE T 1 0 248 8 (B R,
2020)0 MAMATERAE I A P PSR B Si 3R SR SRS I, 0 S AR i e 45 B L S5 SR (R, 2018).
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R, SRR 1. TS A R 5 B 52 A 35 T 1 00 3 0 = A K

2 FRAMR R A5 R AMARAE A1 A Wl T R AT I A AT B N B s . VPR R SERR R R (Liu &
Brown, 2014). FRHUAR A [ S FAR A S AR AT 2 M B 3R E I 3 2 5h L (Bareket-Bojmel et al., 2016).
YAMRAEAE A P o R E R RSSO, AU R 23 E AR 0 — T IR B2 5 3R B N R E AT
L AE A5 3 B 22 (R 2 SRR AR IR A5 (Rui & Li, 2018; Tian et al., 2023). [AIF, 28 FARMR B bt M i 3
W SEAR AT B LR (22K 548, 2022), A BFFLRMY, AMELERUE IR B h3Rk1e U2, e
TR KPR s (7 15555, 2020). 2 RV R e R il N BRI R OG0, AR AMA E S 5] T F15Z
WGMFRFE(Liu & Brown, 2014), ‘B R DUEFAMER B &, (2 MERIFR G g A AR S AL, Emie st =2
KRR (22 4574855, 20205 #4GE%%, 2022; Tianetal., 2023). &k, $REHFFRMEK 2: L BRI
WAE A A AR EN S EWEREZ m AR,

A W FUAESR D A28 W 3 [ 8 2 KT 00 S A B 1 e M LA B R I, AR 2 SRR — AN B R A AR
#(Gao et al., 2023; A, 2018). WAL SCRERARMME E R B )4 4h B L B AN SRR B 15 Ik
k56 (Sarason etal., 1991). H5LFrst & L REAHLE, SRS SCRFEA RS, XA O B {8 FE RN 1R 26 14
WM EE R (R A, 2006). BEA BT ARITEIR, AATEREGH: 23R 7 Nt B S 2 A A
TR, W2 s 2k AR A 2 SCREEE LR T A E £ (Indian & Grieve, 2014),  H7E W 4 Hr &
VR 41 2 S RF AT AT A AT ) AR . AN RTE b5 9 sl v 4H i 1 O P L SR e 0 67 T JRK 2 T LA S A
IR NBREAE, IS A BLR 1S 15 S R E 1, E M HR T 22 4R/ (Gao et al., 2023). DAL, #2
HAF TR 1 3 AIUTE AL 2 SCREAE TS I A< P B 5 B R SR TGS 2 00 s A gk pry s Pk i AR A

BT, 4 BRI N R pE 2 SCHRFE B A B T 2 — (R A, 2018), et /MAk 3
MK AL 2 S FE, B4R AL & SE R AR R (B S I, 2022) . UbAh, EAMIFFERIR, AMZER TS
(Facebook) F-3RA5-PF- it A1 % (1) B0 DA B 5t 0 B B 1 BT DT [ Fo A A1 ] ) 45045+ 23 SCRFZK P (Seo et all,
2016). TEALAZMSE FRATE BARS AR EHAE AR, MR AT 38 R, AR5
RIS AT 0 2E 5 T R R A Re AR B4R 5 (Gao et al., 2023). KL, 2 HBFAIR 4: B RIS+ 2
SCRFPEAILE A A P L 52 R 2 0 3 00 S A U 1) 2 i) o R e =X AR

g b, AW T E AR ——RUE, AR RUE I AR B S A 3R 2 U 3 S AR
SO, FRACIS 2R B AR S RN AR AL 2 SCREE A 2 MR AR, DA AR B A AT AR =R
A SR PR 2 ] B A ZE AL o
2. ik
2.1. W&

AWK AT TN R, SR 7 SRR T 2024 48 5 F 8l K40 i s i — eI s 4
s, LR B 600 3, H 39 ARFERUMASIES, SLiklal 4 561 4y TEUREIM RS, A7
FEMEREZ . BLE . PRI ) B i e B K 1 4 45 43, BIBRIXEETERL IR 45 G R4 516 13, EH %
RIS 86%. X M I A R A A o, MAK 28 N, 1RAK 197, Ik 205, &H K 75,
BER 11N, HTARIEE TSR R AT O, BRI WA R BT BE ) 28 2455 H - 4
TEAEE, AR 488 13 M BIN DT B3R 20.94 £1.94, H 554 122 44, 2o/ 366 4.
22. fiIRIA

221 HZMILASSHRENER
SKH Kim Al Lee (2010) 4wl (AEA W% B3R EPURIEER) FIHELHRENrER. HEFRHL
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RT3

AANTH, REEHH A REREARE, 7 RERTEEFE), S50k S A AR R T 7E 4 52 0 i
ORI SRR T, PR E A S (2014) % AT T RIEE . BT AR B IE R SAUE I KB E SR H
WEDRGL, B SRR YE B CAEAE S AR B (Y LSBT RS . AL % =R AN
—HME RN 0.75.

2.2.2. {3z R RG] E

SKH Liu i1 Brown (2014)4w i 10 (28 AR R 45 ) , B3R IL 588, KA L1 RENR,
5 REME), B RIRARTEA S Wl A3 BRI R SR 2 o A 7T 32 B R ARSI K
| v A5 B AR R I A 5, RO R 1 3 IR AT A 2, < FRAE RIS I A BBl v BE IR AS I, 45 380 s 8
B ROBSCREINE” o AR iZ 8 R W P — B0 R 5O 0.90.

223 MEHSTHER

(BTEAL 2T HFRER) i Zimet i, ZEXRIL 12 MEH, KA 7 %06k, N WARRZE” B “H
HFR” RRARE L 30 7 4%, 5 B0 3R A A0 B (K 2 S RE KPR (VF 17 4255, 1999) AR Yl
HAPZE R A8 R H0N 0.93.

224, ERBIEHESR

K Campbell 25(1976)55 Nl i) (CEARRIRECRR) , BRI NEARNEESR (8 I AL i
TR AT R bR, BAR T Tr A SR 7 s0 s BEANERNE S S E N E
R (B LA, HYEHEAE 2.1 (BAEAR)M 14.7 (BEAm) 2 8], 20808 s 2R 0 AR BB & .
AU Pz R I S Sk R M08 0.95.

3. &R
3.1. ERFZERERE

izl Harman $pA AT LD R 224 0, 45 R &R, 30A 5 MR T 1 a1, 4
PR 7 ARRE RS T 2208 35.9%, /INTH Il FRARE 40%, Rk, Hls AAFAE™ 3L R 5 iR 2

3.2. R MGHERSHEXIHT

W 4 NRFR AT T, SRR, BT AR A 2 A5 S0 2 EAH G (p < 0.001), 1%
1o UbAh, NTHLRREFEERSEM P AR R, B, FE . KEME ., F9. s
FHAERR B80S R A Bl Bh s R A AT e B AR 1 5 DU AR AT FE AR S EAT A OG0T . S5 SRR, PRI FIZE |
PR SRS AE 3 AH K (r = -0.12, p = 0.008), ZKEEFT{EM 54 AR S 15t 2 IEAH (r = 0.13, p = 0.004),
A A P AR BR 5 28 AR S 5 (r = 0.16, p = 0.001) A1 =W SE47 /& (r = 0.09, p = 0.04) IR, KAHRS
2 F AR S5 (r = 0.26, p = 0.000) {5 T A Bl L5 H AR 2 I IEAH K (r = 0.22, p = 0.000) . [AILAE RS
(1= 23 A ok v SRBE R ERD TS A8 AR BN I A P 3h 28 R AT AR A s i A

Table 1. Matrix of correlation coefficients for these variables (N = 488)
1. BLEEAVEXFZEIERF(N = 488)

B3 M SD 1 2 3
1 WEMAE SR ED 4.36 1.22
2 2R PR R R 3.58 0.79 0.30™*

DOI: 10.12677/ap.2025.152110 484 o3 2


https://doi.org/10.12677/ap.2025.152110

3 B SCR 5.21 0.93 0.26"* 0.37"
4 T AR 10.55 2.33 0.22** 0.27* 0.43™

#: *RIRNp<0.05; **F/Rp<0.01; ***F/Rp<0.00l. TFE.

3.3. #HAPMUNEE

K H Hayes Zmfilft) SPSS % FE Process H IR 6, [&] IHf 4R 22 4% 1E I AEZ %05 43 £ Bootstrap 77
RIS A RN KGR ) S R AT bR B S, USRI A B s B R E DU TR AR L, BAE
MM BN R R, DI BRI R BRI SUE 2 S R AT &, KN KERTER . S A
B RATHRAE AL &, #AT R

AR B B TR, R I A PE B S 3R R PR IE R T 2k AR S (B = 0.16, p < 0.001).
3 1E [ P A AL 2 SCRR(B = 0.13, p < 0.01), 23 IE A Pl 32 W SE AR /8% (B = 0.17, p < 0.05); 2k R %
Tt S 25 1 ) R AT A 2 S FE(B = 0.39, p < 0.001), {53 1F A T 3= W 3248 BB = 0.29, p < 0.05); AifE 4+
2 SCRE L2 TN W AR (B = 0.92, p < 0.001), FEILFE 2.

AP BNATIR R, 28 BRI S A 2 SCRFEUE I B 358 B R E P00 M SE AR 152
W s A ER, A RONAE N 0.23, (R BNAE R 57.79%. FHA RN DR = 4 R AR AR R AL B RN
MRk HRE I AR TSt B IR E -2 FAR R 5 — W A8 A B A4 R0 1 S I A B s B
REIIEA 23— E AR B RN 25 S I A sk AR E -4 ERAR R 15— 41
T 2 SRR — 32 W SE AR B A2 AR B0 1K = 2% BE AT I RS AE 43 ) o7 BRI 11.89% . 31.16% A1
14.74%. S55E 03 3 FIE 1.

Table 2. Regression analysis among these variables in the model

F 2 BEHPTEXRHEES

EEpyEs RS IRE EVEES B
Gl T Az & R R2 F B t

2k I RO S HEAREN 0.41 0.17 19.46 0.16 5.82™*
SW=E =g/ o

it ij fﬂf;;i 041 017 1627 8;3 73337
HELHEIN 0.17 2.00"

F2 W SE A Uk 25 AR R i 0.46 0.22 18.89 0.29 2.12"
AUTEAL &R 0.92 8.27™"

Table 3. Results of the mediating effect of online positive feedback and perceived social support

F 3. L ERRRIGEAEH S IFNDNUNREEER

BRRIAE Boot SE 95% Boot Cl T K 95% Boot CI R FHXT H A 2R %
S84 0.395 0.868 0.225 0.566
BHEERRL 0.167 0.084 0.003 0.331 42.21
SRR 0.229 0.045 0.142 0.320 57.79
TR AN 0.047 0.024 0.002 0.097 11.89%
(B4R 2 0.123 0.039 0.050 0.202 31.16%
g2y AK] 0.058 0.017 0.030 0.094 14.74%
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0.39*%**

2 BRI = 1t > AR SR
0.16*** 0.13% 029 0.92%**
0.17* _
HEEREN e E

Figure 1. Chain mediation model

E 1 R MERE
4. 71ig
4.1 REREBAESSERENSEUER/BNXR

KRR TR, MENAEELAREIE EUEEEZIEMAX, PEZHELARENSES
AR EAHER R, BFARIN L3BNESE, X5 AMRL ®—(Tianetal, 2023). Sloan (2010)IN AN
KA AT AT 54N 7> 2= B QR AERURSZ, A4 D7 AR5 T OB 65 M i 0 A4 3 AR, X A
AR M. T SR IESE T BIRE T AN R Ak AMIEER AW F i) B3R & F& nT
PAE/D F JIRFS S A AS 26, b gedoO B R, B in248/&(Zhang, 2017). BT 50(5 I A Bl rh B AR
FMELAEFPRAN, BHAERMN KBNS AEE T LLEE “HErTIE” , B AT OB ST
KR . RIESZMERNE mR SRR A CESLr)—1, 1X0] DA B AT R A 26 36 e 70 A4 i
T, WREWEMATE REERIFT R Fril, MELERUE I AR 2 IS B CA BT 0 A
T

4.2. & ERBR RS WEHL SN PNER

A TR I I A P S R S A Bh T AR R A N AR S st B Tt v A 1) 2 W SE AR UK
PR 2 R3] TIESE. MEEME KB RN, TR ARRESICRHERER, #r LM A\ E
T REEC, T H 2R A RIS A RIEEER — R, Bk, X285 SRS I K AR
AR B I o T 7E ) 45 4422 HH AR AR A 2 LBl 2 A AR SRR 52 B B8 22 AR 1 4, i TOBRUER (22 75 155, 2020),
8 HL ARG 3 S AR K

KT, TERUE AR 2L E O SRR AT DL 3 I AMA RS+ L2 SCREKSF, ki3 in
AMEFIEARRLS, BRI 3 138 T 3CRF, X5 O LA Wk AT AT 5T 45 R —$(Gao et al., 2023;
Kim & Lee, 2011) . #:3Z W3k B 723 2 AT SLANGERFAE S R R IO TE K, AMTAEAS Wk 3308 AT (R
FEERRE . =R RIEHES), LIS MmAMBER, ARG EZ S EARGREEE.
R A A SRR A),  EH SR AN 1) 200 248 B (Verduyn et al., 2017). [AIF,  7E4300E AR A Rel b
SRR R O A BT 0 A S SR SRR AN S B, a3k I B AN AR 0 A A 2 SR

B, ABETCIE RINEE AR A ST AL 22 SR I R S A E 3, BRI 4 R3] T IRIIE.
TS A A L w45 380 B AR AR SR BRI DA 35 B T AR 1 AAE AL 22 SCRE K, S5 AH DGR T 45 S — #1(Seo et al.,
2016). 2k F R B R & R R 2 —(FRan i, 20185 Liu & Brown, 2014), AHfF o &
IR, 2R E AR AR AL 2 R AR S RECN 0.37, WBAPIE 2B BER A X Ao 2k LA I A5
C B N E A I 2 25 5 AR AL 22 SRR IR, T DL 35 38 A 2 00 RN 21 (19 4 22 SCHF
(=i, 2022) o 805 IR A FEAE R N R 8428 65 AN I AR AT B 24 R I SE R AR T 1 DU
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R G BN R SRV, X BRI 2k R BT MR R BB 2 AR SR, RN i 2 1
A IR R 7 LB AT RN, XA B TR TN SRR

4.3. KFEHMENFER

AHIT R T UE AT W RORRAR RN, AE A BF TR B Al Rt — PR 1 s I A ) s 3R
F I AR T AR AR S A AENL . S IR — AR T BACRRNF &, — 7, B
TAEEREIANM AL MIFTR: 75— J710, TSR A PER L, BN E RS
AT Bt B HOUHIM AR ZhAS R 5 SRS I ARSI, s A S8 . YRR SRR R BT, X
FEAMRRRBIR G . Bedkdy; RIS I A AT DR R 2 SRt @ MO #F B, ISR m] DAL MASR
LR TA . BONRIE & 30F, BRI BRI 28 A & /& (Pang, 2020). AT, flufE A RIS A
FEDUT T LLAZ A T7 IS AR SE AR X SRR BT AT BB 558 RS AT R Sk
H 8 CoRRSF S UK EE), HK, HIATE W AER, dnr DOl s 0 AR 3R B, G A Bt
AR I INBATH) SEAR R -

Ak, AFFEAFAELLTAL: Eo, ABTCRA G HED, ARSIV, HAELS
HPERK AR HR, A EZ UL KA AW S 5, B S RGeS IE M T B R A A s A
RERIERTTRL, ARrE— PR, &5, BHRZERRBETAHERE, A FE AR AT fE 2k
MAFKEREITT 3, HLAREIMIARE . Sl B RS REXTE FC4s R AR, f)a, &
WETCRIWE T GO KA, T e AT U 45 R B 5 & T b 4

5. &

Tlf I A P 52 R AN SURT DA R T A ) 2 LS AR K, S mT DU 2 AU S 58, AR AL
SSCRFRRAL AR AR DU =3 R b A P TR T S AR UK

SEEk

THNHE, FKGE, FABENN(2020). /0 EAEAE WL S IUBUR I OC R TERBUR R I S RG22 E b A, 5
WD PR 423, 28(4), 824-828, 833.

B4I(2014). ZLIEMB AT F B HG HERHKF. WAL s, BB hiiE K
%?@Qm§£%tﬁwﬁﬁﬁf%§W%ﬁﬁﬁWW%W:%ﬁﬁéﬁ#ﬁ@éﬂ%ﬁ%ﬁ#ﬂ%@i?&mi
K FHRKE
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