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Abstract

This study explores the relationship between selfie editing and appearance anxiety, and examines
the mediating role of body monitoring. A questionnaire survey was conducted with 610 sample data.
The results indicate significant positive correlations between selfie editing, body monitoring, and
appearance anxiety. Selfie editing has a positive effect on appearance anxiety, and body monitoring
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partially mediates the effect of selfie editing on appearance anxiety. The study suggests that it is
important to focus on the potential psychological impact of selfie editing behavior, especially among
young people. Future research could further explore how interventions targeting body monitoring
behavior can reduce appearance anxiety caused by selfie editing.
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1. 53|

B M EZENARERTTN, SRR ERE RN EZ . BT N RNZ MR
Raskics(n, BTl P A iy, JF B bR GARAT (T 545, 2016). HIA
GwiEAE BT NP — R, W R RAEAL ST & LR T T SR, BRI S E s
J7 2 B O E H T 2 81 (Fox & Rooney, 2015). AR A (g RS54k T 1L 1038 e, AHi13 H
REfS R At R BE B AN, DSRF S Bbnit. RERSHmE TARRWRAH ARG, AR
A2V 6 RIS ARAR S, E AT B R S 1 Lo BR B

MR RA b, BRBERHIR T, JCHZ B, S48 TS RRILE] . Rk, Eo R
KB SRS N B EEAT LEE, IR H CRAMEIE S A R RE o — T00 P65 2 PR B R W, 89% 1)
LA H SRS, 84.1%I VA5 B H CRS LU ILE S8 (Swami et al., 2015). ¥ BB x 4 [E 2063
PRFESEIT T RTANUE R RS, WERKIA 59.03% 1) KA EAAE—EREZ SN EE . [,
HHEIRRH, B AE2.77%)%F B SRR AR H 8 K L6 T 4:(6.08%) .«

AT FEN B E B AALBG R, WHE B IR NSRBI G R, AMUBAEY FEZ SR AT 7T,
WA B GEE 2 IR PR A G KA B, SR SIS, IO A SR
JE IR IAME AT PR LB IR SR

1.1. SMSREEEE

4h3hAEEE (Appearance Anxiety) & —FIAMARFHIE B B SMIATE & B B 2 ARdE T = 2E 1 55k A%
SETHMABLE (YR, FabkER, 2021). BHHS GERTERATE LA PP I BUSPEA ¢, FRAlRIERAL
W& R H(Liaoetal., 2023). 7E4T4 b, AMUEERICAZ FIEMREEE DS, BT ]
FEARREIR (CH A, 2020). XM IS HH AR, AMUS 2RSS, Wi Ar(Tiggemann
& Williams, 2012). #E RIS AIMEE, 2021). SRS (Ryding & Kuss, 2020)%, 1] e 58058 Itk
HEEOAT N, it R B TR A T R (Wuetal,, 2024). IbAl, ANSUEEREAET D ERMA R OC R, W AERE
TS 2R IR BRI RIEAE, ™R EE R e SHEIE R AE S, I, AN R TR AT 5T
AR DA Bl ) 26 2 52 i) S PR 98 £ ARG DR 3, I A il s Aot P ) B TSRS SR IR 22 44

1.2. B%4E
A 9 5 18 AR 15 B A B R i 8 3 R A T SRR e BE R B LN R R kAT A A BE
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(Fox & Rooney, 2015) . - HHIREAT B F B 10 1IR3 i, K 22 B00R B2 Mt FH Ml ) 28K B 2 A (s
Photoshop) %} & Jr idE 47 gm#H . BEE R ARMIKIE, WA HRZEETF AT LR 80 BeAE 5 7 @ FHLE A 9
AR, A B AR 1R TN ESE (Perloff, 2014). FIH B A%, MARTLAEA S AT HAEL A
LR, NI SFAFFR A ASVrY . BRIG, B 34 dE vT DU 128 S A4 AR B2 i 3 B IR 2 BAT A
(Chae, 2017) . MAS A T 1ELR I BARA 1) [ 3R 8 S 3K 15 7 AN X #3847 9n %8 (Bell et al., 2018).
[FIF, 7EXF H AT gm i 225 FS AR N BOVPAN,  JF FLAR 22 JE R L B s R UF IR RIS LI e 5 3 5
T 7 % B B AN 2 (Tiggemann & Anderberg, 2020).

TEAACHEAR FRAT B HFEA R HIMIAT N, T2 B2 AT R R — A& S FR (0 45, 2021). 1R
PEAMRTIR B A0 AR FENRAS, B BT 95 v F it BT (B BN BIdmiE. KT B 0) RN
PEEHAT AU A BHRBEN). 3V BN SRR G AT e, R B AR
AR EEE AR A QSRR S 5. BMgRiEIE R — R RS A BT T e m AR RS, R,
AW FTEE ARG 1. A A AT N mT BAIE [ S0 AR 1 AR AR R

1.3. B{Fism

MG 244 PR (Fredrickson & Roberts, 1997), H IR ARSI M PL— AN 82 35 A0 A SR 541
FEMAPAN B ORI SARIES . T BB A2 S AL B ORI AMERHIE I AR P E R 5 (i B A
HERET. CAHBTORI, 2 Muih 2ot B 17 8 5 BR&E MR E B, I HBMiT hed@idsh
PP R A M (FLZ0 75, 2016). Sl 2 A RA AL FEZR AT AN McKinley F1 Hyde
(1996) IR TN N, B PR M I8 e Mo T ik G fth A6 B QLA 5 TH PP DA B0 St N B 2 ST A xt
H IR0 B AR dE, AT LAVLER 35 1 A FE SiE B R B ik, B3Rt T H LA SR B bR L2
(Chae, 2019), H.FzhHE E 34 1E 17 T B A 0 I 5 5 A 1) B o0 38 i B TR S i (O 25, 2021)0 2
AW TR, IR HE l R ARG A B I A B0 . R A AN G A IO ATR 5 5 A 0 K T R I A
(Lamp etal., 2019). #Eit, ABFASEHEE 2: SR NTE A A E R A ER .

gi b, AT aE 1 TR,

SrR I

EEEEEE

\ 4

Figure 1. Hypothetical model of selfie editing, body surveillance, and appearance anxiety

1. BiAHE. SEENFMIMEENRIZEER

2. ARA*
2.1. #iR

AWFFIE & EEMNEFE R RS, FEHRH TR —BSE U TS E . e
MARZEEN, Z5EE W ERERGH#HITH B, RS 610 17, PIRFETLE SOMEEZ. F—
B LEESEFE N AHEANNEEZEN NG, REEIERNE 572 17, RN 93.77%. Hh,
2otk 418 N, (5 73.10%; B 154 A, & 26.90%. fEFE# 51, 18 % K LA T & 5.60%, 18~25 % 5 69.32%,
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26~35 % i 14.90%, 36~45 % |5 3.50%, 46 % K L) I 5 6.80%. E:F 5, EhALLR & 9.60%, K%
& 14.00%, ARl 67.50%, WFFA L. E L 8.90%.

22. fiRIE

2.2.1. #EIMREFETR(The Social Appearance Anxiety Scale, SAAS)

Z A H Hart 25(2008) 4l o 1% 5 KM E AR EAARHE (W . 5755 A8, T AMAT)
BARMEAMRAEIE . BROA 16 MH, KA 5 sl 1 = EFAFE, 5= EEHE), HPE TN
RISy, USSP AN B RRRE 1A 58, 4950l Ul A AR B R FE b . 1 R LA RIFIY
HNEFE . W —BUEAE B MRLE, W) iz 18 F TR B R 5t AR . R o R4 0.96.

2.2.2. BiFUEME R (The Body Surveillance Scale, BSS)

Zom A IR, 45 (2007) 78 5 1R = IR %444k 5 % (The Objectified Body Consciousness Scale, OBCS)
(McKinley & Hyde, 1996) )3l EAEIT, HT-ME B REZ ALK, BSS fEy OBCS H— 7&K,
FFI0 & SR AT Ay . SRR BRI E R, BT UUF A v A R A R e A,
WA A UK BSS 1E NI EAME A R BRI FE T R —, BSS BILE & 8 ANTH, BITEH
BRKHAZ w5 st ik, WHEM “1= EEATFE” 2 “5= EEFE”, BB FHANEIIHRY
NI e & A3 3 AR IR Ry SR s 7, 73 708 R AN BRI AR B . AT o B3
24 0.65.

223. BiEREER

K T2 145 (2020) % H 14T A8 (Dhir et al., 2017) LA K H 134047 82 (Chae, 2017) ) 2 4 i«
K5 fAtsy, I 1 3] 5 BRI CNRIZGE " B “AREIFEMT , BolEEaRHT B M amEN
. A o RN 051,
3. &R
3.1. £EGFZEREEHSKE

AW TR WG, ORI TR, X BRI — DA I . AR HE 5 A 7 52 (2004) % 3L [H]
TTFAmZERT IR 4H, SR Harman 5. [R5 46 505 B0 347 36 [8) 77 750 22 1 0 B o ASHIE 90 rp B[R] A 56 4
R, FHMEEKT L ETA 54, HE—NRETH 5 ZMAEER N 35.78%, KT 40%HIkr#E, KA
W FEAATAE 1 35 JE 5] 5 v 22 )
3.2. iR gH SHEX T

BASR T B AR EZE MR 6 R B 1 R e, AR IR S B R 4R B B 25 IR A K (p < 0.01),
55 SR MO 52 2 TEAR 5C (p < 0.01); BRI B #1248 12 2% IEAH G (p < 0.01)

Table 1. Descriptive statistics and correlation analysis of appearance anxiety, body surveillance, and selfie editing

=1L OSMREIR. BN, BRmENRHRSITSEXON

M+ SD 1 2 3
1 4MSEE R 4.02 +£0.94 1
2 BRI 23.84 £4.25 0.18** 1
3 HgmiE 3.45+0.96 0.19** 0.26** 1

#: "p<0.05, p<0.01.
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3.3. SHEEME P AP

T B w5 S A MR I OC, RIE L, XM DG AT RE S 1 B HdntE 28 o B Ak i
IR} AN SR A R . %I, {8 FH bootstrap (ZE & HHFE 5000 YR)FEAT T HI ARSI

LB g N B AR R (X), SRR R(Y), SRRy h A2 EWM), @ =AM FrEele 75
Fio R AR, BV =AEIE GRS G E . H g iE T A ) TNAE A 25 (B = 0.04,
t =456, p <0.001), MATNLEGEENEHRD]: HAmEX BHRMAT AN BEZETNEHZER =
0.03,t=3.58,p <0.001); [ 414w 4E X% B fA el £y 1= ) FH0MI A FH 4. 35 (B = 0.23, £ = 6.30, p < 0.001), & Ak i il
Xof A0S EE ) IE ) T B35 (B = 0.03, t=3.39, p < 0.001), VEWLZ 2.

Table 2. Analysis of the meditation effect of body surveillance between selfie editing and appearance anxiety

= 2. BEN BIRRESINRERNF N ERRLE

Jitd— P - JitE=
Ak (Y: SSEEEE) (Y: SrfRilm) (Y: SSEEEE)
p t p t p t
SEjEECEE: 0.04 4,56%** 0.23 6.30%** 0.03 3.58***
SR 0.03 3.39%**
R2 0.04 0.07 0.05
WS R? 0.03 0.06 0.05
F 20.78 39.78 16.34

7E: "p<0.05, "p<0.01, "p<0.001,

{55 1 Bootstrap v2:EAT H 40 H, X 6T Y 1 B2 RN 2 3, B4R 0.030, 95% CI [0.013, 0. 046]
h7 AN 80.49% . BRI 1) A N R, A AONAE N 0.007, 95% CI 4[0.002, 0.013], (45K
B[] 19.51%, VUL 30 B A I ) AR A RO R e AR DL 2

Table 3. Test of the meditation effect of body surveillance in selfie editing and appearance anxiety

3. BEINE B RRESIMREIEE RN AARE

Boot95% CI

HANEIL 23 AT Boot fxifE iR AR H A RN
TR TR
RN 0.0369 0.0081 0.021 0.0527
HERN 0.0297 0.0083 0.0134 0.0459 80.49%
[B]BE R 0.0072 0.0029 0.0021 0.0132 19.51%
B A W
0.03"
— 0.03"* -
SE{EEE » HhFAEE
(0.04")

Figure 2. Plot of the meditating effect of body surveillance in selfie editing and appearance anxiety

E 2. BEENEBRRESIMIERRH N YNE
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4. 7Fig
4.1. BA%E. SEENMIMREEZERXR

AT T, BHIwEAT NS SRS SR R B EASC. Hrb, B 5 S
B REIEAR, X 5%#F 207 55(2016) AR PR Fu 45 REEA R K — 3, X R A IREMFRE R = 1A
WA AT A AT N . HRERMIER U, MR E O U E /MBS IO A AT VPN
W, AT AALE b oot %3k (Fredrickson & Roberts, 1997). fEIX —BHSHEZE TR, HiAgmEIEAN—M A
RRRITFB, WAL RN SEAAN R, I TIEAA R SMETE RAFE 422 o S brif

X T A1 5 A FE RN B Ak s DN P 45 SR -5 47 /= 55 (2020) AT 78 485 SR — 350, & i, A3 AR RE R B il 1) A
e, HERFRUTZERIT A S RENMREE RS AR SR, AERSaHmE
BIEME, X —25 05 Lo MEAE AL WG T ) B 40T A5 SRR R (R IEAH 5 1) K BZE 8L (Chae, 2018). iX
SR FER A, AR B AR BRI, 5 A HgmEAT N I,

4.2. BEEMEHTER

AT PR AR R 25 R, AR R B A AT NI TNE R, BNAE Y 0.04. 4
FINPABE GG, AR IR RN AR R, H B g5 i B = A1
PR 2, BONAEN 0.01, 5 EUNAR K 19.51%. XEW], HIAMEA AT LLE BRI AN R R
FEPE, H HAGE R B 7R MR WSk R B T A 5 £ 58, H B AR IS U TE FE Hgm i 5 AR AR RS 2 TR B30 4 R Ay
MfER -

TE AW R, AR AR AR, B OO — DR T AE .
X IR AR R MR WIBOR B S sk, BIRBIISE AR SHE QIR M2, i~
AREREE S . EARM, XM R AU T MK B S /MR VAT, 1852 B4 S RSB )
SO . KT FPERARM IR AR B, SRR TR M R AL 48 g A2 A S A R T 2 BTN R 3R 2 — (/)
i, 2022). 28 MR R BRE B —MIEA, FREMSKHASHEE P2 600 A A5 AERSUE
B AP BI4 i (Luo etal., 2019). F2/NF545(2022)i8 KL, EAACHEEF, F A KRR R A
EaRECHGERERE NS, B TREMRBEEEANERRSE S, LR, Spuarrgdirit
SR, M5 RANERE . X R LA PR T NSNS SR, SR A S EAA NN A SR
Wz . T is, WSk B R A A B MBI A S, EAES A —MEE N E
TR, R IR BAR R SR AR TR AR, B0 B CTERF SRR FX M “ B4R AR (Chae,
2017).

Ibah, e BRI AR IR TAMIAE LS, EIbnT e S8 R V0O BRI 8, E B
R FASE IR 4% (Moradi & Huang, 2008). 3 8.0 B B o] UHE— 25 ] 7 AMASS SNSRI 593, B
FR—AEVEE I . AN AR EFE B R AN, X B T AR R R . TR S B R A AT SR A
PR R, ik st A bR 51 AL B 2 R4S AR EE, AT R N B AE PR (Tiggemann et al., 2014).
U, B SR AR, RATRENS B IR AR AT N AN R R B AR R, R
KT T SR AL S FE . BRI S, X ERIFRBAT, Wk oA RE R B 3R A 1 T it v T
BeA Bh T BRI B Agm AT M IAIR AT S5 AR 1O BRAE BEIRZS (Tiggemann et al., 2014).

43. ARAEZNRRE
AW IR ) B vk AT, e 4s AT AR AR KRR LT 1R A A BC A R R SR
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I B2 B RN A0, WS R R S F AR HIk, WM EN DSR2 E 17 A 558
Ho AWPAPTERRTFR RS EPIE 18 £ 25 &, HEFERBEAKED, FHREEARY R, RN, R
RAEFUAR NLTZ R 55 PR b AM SR 18 S AR SR AT N 2 o

AR EBRTAESNGEIE . B IGEN SR =R, I BB I ST TR 2 B 2 R A
BT TT e R, IR RA BT B R HEAT € 3, A BT FU AT AT, R 5T E A2 4810
ANFIREEEXS SN FR R IR SEM ,  WTTD B A T 48 7R = 2 [ KR 2R

5. &
AR HR BRI LR 1, 200 T E OGS SIS AR &, AU E
Bl

B AG0  B A AT 03 £R R8P 2 R A I 2 IEAR OG5
SR BEILE B 3020 40T SRS AR B R R i bR A 2 Th o 1R

SE
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