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Abstract

The Watching Eyes Effect is a phenomenon where people’s behavior changes when they see an im-
age of eyes staring at them. This often leads to increased generosity, more prosocial actions, and
fewer antisocial behaviors, although the results can vary. Our paper systematically reviews and an-
alyzes existing research on this effect, focusing on the types of eye images used, the research areas
involved, and related theories. We aim to explore the conditions that trigger the Watching Eyes Ef-
fect and its underlying mechanisms, providing valuable insights and guidance for future studies.
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Future research should focus on the complex social attributes and rich emotional connotations of
watching eyes, rather than merely on its simple physiological characteristics. At the same time, it
should also be tested in various contexts involving prosocial and moral decision-making. The pos-
itive influence of watching eyes on behavior is complex, involving a trade-off between benefits
and drawbacks. Individuals weigh both obvious and hidden advantages and disadvantages of their
actions, and the presence of watching eyes may enhance the perceived benefits of prosocial behav-
ior.
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1. 518

AMETE DL — BUEAETE A AR B (T HR A B, AT 23 R AR 208, 3 gl Y 073 AL FIR 2408 (waatching eyes
effect). VEMIR A ILBE LEAMA T A2 —F ol IS R PR IER B, X PR B 2 MR 14T D = £E B2 il (Wang et al.,
2024), MAARS TN, 5 T 5 2RSSR 4L 21T (Bradley et al., 2018), Jf Hagm /> ik
FMl S A 4247 N HIME 2 (Dear et al., 2019; Oda et al., 2015), 1M &7 WELE A HoAth 347 B4 1% Fh 2
(Kelsey, Vaish et al., 2018b), Xk 58 2> HILAE ) L2 B (Kelsey, Grossmann et al., 2018a). JF#IHR &k
N 5L HH Haley 1 Fessler 7248 5 {27k HH il 70 K B (Haley & Fessler, 2005), R EAEIAEH I —5KIE
MEZSHE R EIE, SRER AT oR 2, XA R A s I F B 5| T KK =, (H
H AT 2% 39 A0 HR X647 A S 00 (1) S5 == S 56 A s AT 70 45 B 240K F& 52 (Rotella et al., 2021; Shinohara & Yama-
moto, 2018), A ST 43 M EE VR AL AR 5L A AIF 7 BIOR K L A FE AR F S J5 B0 8 4R, AR A VAR
I A SR AL S R L,

2. AEIAREEEGAEBNAR
2.1. LiEREREEE &

B 1 AR R S R 2R AR AT 7 863 . Haley A1 Fessler S FH il 5 KUK 22 ) 1) R i AR HEAT WF 78
(Haley & Fessler, 2005), 1% H 5 P4 B BRI s oy R HR RS 9 HR — AN 40 L ) HIR s PR 2 IR X (Kawamura
& Kusumi, 2017; Rotella etal., 2021), X & 24445 [RIRE R A i 5 XUk 2 1 1) RS, Gk (Oda & Ichihashi,
2016), BCK A HRAE BUE TR FTEL, 12 55 TIEKM RIS, DA e Xl 20 23R ¥
(Oda et al., 2015),

Haley £ Fessler {57 A (1T HF PG ™A% i S IR AEAE NG ) FCARE 43, S0 2 MR 1) B8 7 v 1 R Je R
G ER WA A DT R A, G4 B A IR AR U ) IR A MR (Keller & Pfattheicher, 2011; Lvetal.,
2024; Pfattheicher et al., 2019), H:%f B8 44— Mt ft F = AN 2 5 5% AR IS A5 2 T8 25 MG . DAAE 21 xR
PG A VE IR R S 9 R 48 BT R4 J7325(Bateson et al., 2006; Northover et al., 2017), FH$ T BRI EHZ
NI RIEER, e BB RELE N ST «

WA 70 31 F e /N2 28 22 (Minimal social cues) SRk 4773 4 AR 2508 e 58 (Xin et al., 2016), e/t
SHREH =AY, A S GEAIRE, F— e e, X =4 A s gl e b
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AR IS S 58 LM ANRE R, L2535 685K AR N o 10X R AR AR UK B R (o,
BRI RAE N, —RfELE, IS 5F TR NN

2.2. EAHEREBE®R

A8 LN (0 IR B R 1 D0 S 36 R LS, O B B AR — S NP, DRI OK 22 Bt 748 B 1R
i B4 9l (Bourrat et al., 2011; Manesi et al., 2016; Matland & Murray, 2019). B4R 2 ) IR 5 2 se ik
5, HFEILZTT DD BRI . RIS A& I 28 i R Y s e R &,
EE AR T AV 4 IR IR , 2 5 38 FE TN IE RS 28 (RIS I, A 1EAT HE RE T 2 (Wangetal., 2022),
BT A2 (Liet al, 2021).

WA RGN 1 280 SEER 25 SR 72 AR AN B (40, B R F P Ve S IO IR RS 2 B ke 4% . B
RS B R (0 BUR VP 2 IR &, (BAE B SEPE A m e 295 TR IR KR . '
NHREE BUERBR T D2 BURAME X IR, IRIEA R SIS H 1, @fF A MmEDE . B, frE5%
1E et BE 2 B 72 (Nettle et al., 2013; Panagopoulos, 2014; Wang et al., 2022).

HRHE MR FAR, N TS A Ea i, MAMREEEL - NMNEANENTHEESS
AT S BR AT 55 (Hietanen et al., 2018), BR FH 4 B 401 4 A4 A0 S0 B = 5089 0 i 3 194) 2SI 4 F0 B 3 1
(Cafiigueral & de C. Hamilton, 2019),

£k, 3 o |

(Haley & Fessler, 2005)  (Keller & Pfattheicher, 2011) (Xin et al., 2016)

i1 5 AN 22 R I ] i 2 I HR I WMt E
(F 2z, 2020) Manesi etal., 2016)
AR IR (Hietanen et al., 2018)

T N HIREE 040

Figure 1. Overview of eye images

B 1. ERESEGHT

2.3. ING

H 5% A ELA2IE P8 E B W6 A BRI R 1 308 B s (Wang et al., 2024), RN e R 2 mR RIS, &2
FSENRMIREG, #ARES AR E I SRiegs B, ol Cai 8 A K FH i G 4 A R i AT A7 9k BLAR I 1)
B0 2 IIEARRER /D 2 5 R SEAT N(Cai et al., 2015), 45K E AR FI0F 70 &K B I F AR R 2%
BNz 5% E 47 J9(Northover etal., 2017) . EILHTHRIG BUE KRB EA R, (HS 55 F WK 2 51
A R SR A R E R R MAWEE O, B MBI E SR AR EERN R R, X
AR UR I, RAEUSE5ZEMIEXN TG W E OB, SR EEERA e Ema. K
JoR H A AR BRSO, T A AATTARAE X 7 B A WL EH C AN 23 (Chen et al., 2024; Hietanen et al., 2020).

CHREE O RBIE 7, BRI o] AR A B VI8 S, N BRI REE Wy ERL 7 Ml (Liang et al., 2021),
TR Z R WG # €455 (Tepe & Karakulak, 2022), ] Ge#f i E AR =i, BEAE S 5E 4514
TAFEMER, WS 538 R U T 15 S A R - HREE B R 5 55 ZAR A U1 50 B i e,
AN [F) B IR B BGOSR e e AR R, AN R IRRE B Se vy, X SR At 2 AT A B A R Bk o, T
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R ERGE Lk RIS A EE LR RGEHE. (R R ESE w1 R IR R R i e
L.

3. AR A e AR S A
3.1. FHSITAPRFEMIRM

TR R 280 f i DL R AR A SR A 2247 0, O AR BN E « IR AR REdE &
AMAHISE A S AT IE SE(Bradley et al., 2018), {H LA BF 584 K ILIX A% B (Kawamura & Kusumi,
2017) Hofir 5Ty 23 A R S0 S A HEAT AU 2 5 (8 2 ikl SE B 7T v A TR 3 0 (Fathi et al., 2014
Kelsey, Vaish et al., 2018b; Oda & Ichihashi, 2016). FT K& Bl &5 IR — B Mk F k. BEvts
M, MES 550 T — M SRIAKAE IS AU8 E 45(5 B(Xin et al,, 2016; PAMEESE, 20205 F4lg,
UK, 2020). VERLHRIE HIAFAE AT ABEAR AT AN 2847 8 1 AT 42 52 1% (Bourrat et al., 2011), fEIXFPIREAYH]
SR, 5% TEWIYEE CHA IR &, DLRISEE IR R s R RS T 2 A T R .

£ 5 EH AT XA S BOE BN, IR BUR P SCE AR i s 28 R I b, BRGNS SLIe = N 2
H5EBEHE WA T . SCHUEE ST ECAE SEE0 = N T BB B AR, (AERE RN, XS
AR S ERAESME, RER—HT7 2 2UURE BUE, MRS ERAESEETERE—A
k52 5FFETHE.

br 7 BRI AT A E T2 BB =07 IS AT DA R R ECE A 2, B RAR AT B AT —
E BN EE I F N, AR T EAL RIS, 2 55 2 88 =I5 & 1§47 R (Li et al,, 2021). 1tk
Hb, FEYET A RRE A RARKEIAR 7o, 10 R IR S 2 R Re (2 i A R #5238 (Panagopoulos, 2014).
3.2. RtSITAPREMARY

X AT 24T NI T A R T AN WEEAT A . FRR i AR R AAAE Re LR AT B 5 0 SEAORME Tk
SEAR AT, B/ D U T R (Bateson et al., 2006; Hietanen et al., 2018), {HW.45HF 7% & Bl 2 BUE AR HE I
WA INER/ DS 5 R SE4T N(Cai et al., 2015; Pfattheicher et al., 2019). 7E K 43k T J& ] — T S iy A
FORFEALIRES 5 “TEIX /NS, 90%(1) AW SEFFISE T AT ZE 287 R A1 TR A 45 6, 8 bl AR
AT NAFEITE R € S, AL AAE USRI B B B TE 1 bR, G oRIEAER I, A &> T EAT N, JFHE
X PRl Gt AR T AR V0TI Pt 3k (1 AN I 2247 (Ayal et al., 2021) .

B T ANWSEAT A4, koA S S AT AR A DT TR . TR IR A (AR AERE BT RALE AT
FIER AL PR S 3 (Bateson et al., 2013; Francey & Bergmueller, 2012). B E W RETTFAT N, KRGS
MR Z T B B TAT A AR, RIS A e FAT A A A N S B0 35 11 2 A1 (Koornneef et
al., 2018).

NRTT S, FEPLIRAS 72 R 4247 R RN AL T U E SR A 247 R, X WTRE 2 BN T RAE2AT
JRYL, MERR T2 BRI, 38T R N AT N T ReAS B AR 8 1 IR, XA R
AT HE 2 4R AN E 4847 9 (Cai et al., 2015).

4. FERARM HYHEKTE IR
4.1 EEEERR

PO HR B B TR AL IR RN B AR, MRS Al N AL, Bl SE SR AL AT
NEYEY B O R RIZIHL, TR 7S RT DA B AR R OR (135 31 P 3RS S 2 0 A (FMIE T AE
2020), RIME R EAE Y TOT SRt . AR TR AT, TERLIREG X Sk 247 9 0 s i) 75 ZEA AT
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BTy, AP A E R T MEAA AR RS E 2R s f) I, MR TR R 55 AR S8k B
Flai, BEFENBRASHE P E . ARG A7 7E AT DA AN A0 R Sk A1 25 DA S T H (1) J&k i (Conty et al,
2016; Xin et al., 2016), WIRMABETE L2, REHEZ GRS ELR S, I HRRE Gk 752548 k0
SR PR HE AE S7 THT S2 M AT XGRS, R SR IR o B B e ek 2 R S AT O e R AR AL, ANMATRT BE A SR
AT 4 TR RAEZAT N

4.2. £SRBIEP

T2 R A 2 i A R R I (Kim & Kim, 2022), o “3at:” SkIET ABRZE1E(Legros &
Cislaghi, 2020). 4AMABEARERT, 58 H ATHRAG 2 R O HR R NRIAELE, 728 —Fhobl B B sk, /MRS
TEE S A 2 IV 27 R AE 2 5 B (van Kleef, 2024), AMASKH T4 2 il 6 (10 B R A A AT TAS B i i S A 2 4
fu(Rimal & Lapinski, 2015). ARG £ 3 AL DN A A8 T 21 1) B R R A AR, 3 (A A T8 e~y 4
SHVERIAT N . AR X 7 SRR BRI RINE 5 2R A SERR VG 1) 32 R A A, 5k
PRS2 AV AR A A 22 () 2085, 2022)0 BRIL, ABAnAMA R B AL VA SR AL 2 1, Bl iR
HOERfR . A T AR S VEI N ZE, BEEALIRES B, AT TR SR AL S AT A
4.3. BERRAER

Al AV R BEBE S8 AMA I B Fe R (de C. Hamilton, 2016; Hazem et al., 2017; Park et al., 2023). AR4fE
Conty #&H PR, MG B OB AT L5 & H 32 B8N T (self-referential processing), 94 )& 51 A3
EIRIFE R (Conty etal., 2016). HI-T H 3 = U0 {2 2E A0l /K P32 iy DR SR80 R 15 FESE, Reyn-
olds Ntz 5#% —AHET, KEMmSS5HMAREIW, L1k 5 soE m R 5%, Kl
At AT 4 S 485 ) T 30k 3R 4 465 4 S 3 T (Reynolds et al., 2019). F S N T 5 18 7 4% 45 1 I X v 3 E A
(Wagner etal., 2011), &4 H MBS AT N %0 700 K 3R (Christner et al., 2022). 24— XUIR
W HBERE T, EORICRBANMAS b, BIF R BN EEASER, BIR T HEOGERZ 0T . X
BUR A FT LA s E R, SR AR B FRFITE O, FRR B N SR AT F R Ty, R4
IRB R Aot 2 AT M

4.4. INGS

TEVLAR N o] A2 A B A SR A BEAT AR, b AT EDEICRB A OB £, EE oMy MR m
HBERZEIL, M8 Crirh S WERBEERMERET XL, WA GRS, TEEARAER XA
IS, SRR A R TE AR 2, (TR AT N (HEBRIE DU AR AT, AESERRIY
e, MESBUE ST R, R AAMEEAER M, BB EE, FE,
PARAIRR I E B &4, MRS B8 S TR, B EREAKRKIA A .

e 2 ps, AATEHE RS EZ MM SRR AT N, SRR . BTG, ARRBURAN 2 T4
RHAT O, RGBT TR, SR 24T, PR B RIS 2 R IR A
£, BRI IR A T, SOMORAMRE T B RSN T, M B 3ER P A IEE AR, TEAE
PRUE X G MRTEIETE S 7T 25 AT FE MR R AR AT IS, IR 203 1t D2 ORI A
AT NS, LI MR 2 FUYE S OR HE 2 AT RS R AR, ARORATRESRAT SE 2 NFRELAE, "TLL
PEFFRINIIERE R B BIE R, BEGIEMEE IR, o M AR IEE S 28 0 eaa, R AE RIS R 5
T MRS E R RAT N

HZ P DL X2 — AN R R, R BRI 255 B AR A 2 AT iR Ik . iR
AR ZR BN, RABURIFAE KR, BEBRCRAE R E LR, EARIRAT A SRR, e A g
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B3 500 J3 70 R ABEAEN, I AN I AR A AR 0 1 AT RE kP L T .

B 2 AR R S B A AR B R, (BRI, TR AN S
J& o ARRIVHT FCAEAT IS 2R AL B RTINS, A I O TR 1 A B AR o X A 2 NS ) SR T i 2 T 3t 2
AR B TEbRAE, IR WIE R R ETE B S 28 K, AT R B A O 24T, A
SRR, BEAh, AT LR E A S R SR A R T AR, A TE A A A ) S5O T s A AR
L RARAEH o

et A 2 AT N B LEL A5 LUE TSRS 25 0 ORI i ZhHL, B DU RERIANIEHL, R
T R AL X R e S AL PR M K A7 Bl T B A A BT A 2 TR SRR AR SR Bl A

LRI AT Dt R B AR AL AT 4000 AT N I Al ﬁMA*ﬁ@%m% B2
O AR SL B AT A S A AG ST AT N REAT Wi, X s3], ERLHR IS 79 )5 7T Be s & % MA K I DR
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Figure 2. The path of the watching eyes effect under prosocial behavior
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