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Abstract
In the age of digitalization, the speed of information diffusion in the Internet is much faster than
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people’s imagination, and people are constantly forming new popular Internet culture through im-
itation. This kind of culture, which is copied and spread in a derivative way, is called “Mim”. From
the perspective of social psychology, it is pointed out that the “self-replication” of mimicry is actu-
ally based on the imitation will and behavior of the communicator, and this kind of dissemination
is not “contagious”, but relies on the individual’s psychological need to seek social acceptance and
the individual’s decision-making results of the herd, and the essence of the popularity of the MBTI
personality test is a kind of mimicry. The essence of the popularity of MBTI personality test is a kind
of diffusion of Mimicry. This paper adopts the method of cyber ethnography, based on the perspec-
tive of modal theory, to analyze the construction path of the MBTI test in Xiaohongshu, explore its
internal propagation mode and motivation, and reveal the impact of this “labeled social” phenome-
non on the youth group, and then guide the young people to discover a new aspect of the self from a
holistic point of view, and shape their “possible selves”. Finally, it guides young people to discover
new aspects of themselves and shape their “possible selves” from a holistic perspective.
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1. 518

“YRIRE 7 RZIERTE D M)E ERERIER S 2 —, AIROEEREZ, “NRES” 6t
RANE-HBIFWTTE, “NF” . “EEEM7 . R KEANERERIERE(T WA, 2022).
%, BSERZANEERIE 2 E T RENHER S, O T, OBy FbR i
B E T H, FeH B HARPG 5L BRI R R A, HRHEEE S N E G242 2
R R ARIEIELEEAANE, ORI R SR g ARSI B I, DR A 1 R
M, BEAE AL, NARRRIE C SO BE 22 PG A ZE R D & EBLA IR I &
TR, MBTI ARSI AR HE L I SRR 7 5 )32 A5 SCAGIE I, B 8 R B i Pl P 5 L S
JIRTERE NP TR Z —.

BTN, R — SO B SO SR A AL, 2 SOl f il A Hh B A 2 1 E 70 1A =
T FFEEHI AR A S A R (AR < G, 2001). BT SR AT AR BT AR, A —A
RIEER ) 55— AR, MTTAERE R P rhdb AT SEAH (52 2%, 20283) BEERLBA K AR AR 5H MU T ) 52 )
JIHRE e TR, ARSI ZE H MR A R R TR TE BRI, TT U6 MR Bl A SOA ' U B R B AR R T
BRSO XA, MR NS T A . WAL QBRI A b, RS BRI BB M) LA sk
VUPHRAE 4 3 1 A OB L) S FAT S, IRSRAR AR OF AR BN “AR e, TR @A AE AR SR
2N A OB RTOR DURAMAFE MARAT AR ISR SEML 2 (770, 9k 78, 2018).

T, MBTIGEVE AL T HAEAE A 2 8 52 50k, IR R M1, oy E R — AT £
mho MBTI ARSI SRR AE N — B NI E TR, He 20 XU R AR A A 23 DU A%
OYERE, XMARF AT 0 2E, BEMRAH 16 FARF A RS . LR, MBTI BESAEE RIS, £
B ADARERAT 6 EREEs, CBERBNIERE. MERHE. ABRSAE. Z1E R R UL S
UFE AN, o ARSI Ao AN NP ST SR IZ 808 .t MBTI R H (1) 16 B AR SR
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2 ORISR AS K e bR, — B MBTI AR INALE & KEEN-F & E5lE T REIMTe. DN
il ANCL AR AR KRR P BRI RS APP, BN MBTI G S I B & . iR/ N
s TRB2Bor, #b3] 2025 44 H, 1@ “ AYET MBTI” “mbti” “MBTI16 A% ” “mbti i
K7 a N E B 100 12, 25 ANER 1 5311 Ji. MBTI [ZEFE 10 H FEUE T ¥ 2 MBTI AR
FEAMNBEL, HHRMENLE . 0 “MBTI ARSEIBIIEE, RETHAME? 7 “T N2@
F ARIBLR be like: 7 “—26 | ABEE” . iXFh MBTI A B2 BB B =61, IF B2 ik, A
W WAL R AR AL AT MBTI AR AL 3R B AR AT 404, IR NTE AR IR AZI A, R R f
LGN R A 0

2. MBTI BB ARNZEMKE
2.1 EERTEFSHEE: RENERSH

A2 OB GOINAT RIR « EUREEAE (RUTRE) —firpdih: BUReRM, RBNTEMRHALR —
oy, AT BT TAEAT — 2. WA PR T a3 e JRe A 28— B B LA 5 B (WL, 2021) . 17
MBTI ARIRE R (I “ENTI” “INFP” Z5) A LI vt v ol S S s i, AP &l ik
R RE R AZ DR E . 5 TR AR Mo /N P B S R = R L B S R L A 2
HEZh MBTI BRI ET- 65 A SELR RS . PR RIETT (i “i AAESCHRM 7 “e AR )it—b %
& MBTI AAS I BRAO AR T THE, TR “Iat - 205 - BEME” WA eEsR, Sem OB THBH A 5T
IDEEZ e

22. BREZS{GAUSER: INERNSENXSAA I

LA — R T AT &, R E R SR, T e B ERIE A A AR
Bz, FFREAEAR RN ZIBH A N BRI T IR A S S 0 . fE15 BAERR 53507, M&tt
AU R YE A . BEE I RIRHERS , /NLASF & 5T MBTI ARSI WA IZETIgE 2, F
58 MBTI 1T 1 IREN A e B 7 B AAR R B AR 7B, 2 51 E 2 et il
RN, XFIHBETRRHEEAT T FE 5. HALHF 6@l Hiyrie T DiRe 5 mi s L], g
ik T — A EAREZ SRR EM AR, BERI TSNS SRR S LR, HRR
MRS SR . I R S A R IE L B A GBI R i, /NI MBTI 350 (1
UGC WA (I “INFI & & MY ” “ENFP 257 YR BRI 13738, A il PR IX 1 “INoR”
(n “RIZEMENG U 7 ) SE R LS o RIS, BEOR N A IE SRR L PERS RO A A RAE, R 3K
75 MR AT TIAS, AR R

23. FARZSHEIZE: RENBHES KR

£ MBTUBGHH R EMLRE T, P EHIE S M PR R T ISP, X — R T4
FHEAR T SO 2 B SR IZ R IR IR & o /NLAS IR T DGR IR (R S, “ A AR -
BOEW) - FEE” WAL, REVEHRM T MBTI WA R WG . XM S AR ARty
SE MM AEAEF=RE: FP ARSI “MBTI” “INTY” S mit SRS RIERCF 6 ik R, 2Hmig
JATT 7R 3T U AT 5 TR AS (KA R AR —— N R AT ) i B RO S B, iR
EHERAVEE . P& 77 B MBTI B BN 5 iR 28 (/ML 45 “MBTI AR SR ), sl
AN AT IF A BT, e B ST S e AoV T AL IRE RO e SRR MBTI 26
RS9 2 dh AT AR RS, AL i 2 AL B B AT S R SE T I A O
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24. REMBUSERETER: HENRE

fE MBTI BB RAAR RIS BERL AR T, 5450 i e 5 M S PR A S SEBL 1 R AR AL A 28 1Y
QNEVEE S, XL T PUESE N SN A KR s 507 AT 2 TR AL, MBTI Il
GERAEN— TSR], AER LR R b 2 B R AT v, 2RI EUTEAKXM LRI, 2R
P RIE AR SR I R T AN e e B (S, 2018) HARFEIF AR L RERI B2 /0, T2l 1 P BRI RESh
PERGE, PR TEAR 7 R NN A IR SRR MERIE AT G, F RS 7. TR S
BRIH AR TGO BRI B B A TR A AT RE R R AR A SRR B, I
16 BRI “J— INTI JA T ESFP” SEIAMME N B AT, AU 180 8 Frf s S B
S ARG ETE, HOEM B AR R R T MBTI 5 6 e XA AT AT B2 — A S AT
SRS, AR OEE AT T MR 5 ARSI ER AR MBTI R 4670 28 5 AT SO AT 155 (ks
INTP LEAE CCEIERIBEIE) P REIESS), BOEEMALRE (I “ENFP 2 PRR IS 7 G sn i I8t i
P RIE 5 1 B AL Ak h R AR B A (EREATE R, XM IR AEMR A 5 5E, 1o 20 TR
AR BRIERFIE—— I BEAI T MBTI AR%E S SZ R (A PA “INF 22AC” PR st [F1 ), Sl |
AL “NTP HEIEAEME T )R ORFF XS RS AL FIRE RS, TE R /K JEFT U “ SEms i~ ” o P&
BRI R a7 E A G 7, NI R AR AN SR A AT g e R A
PN ST, R IR S SEBEOUA T SR SR ISR, B 2T s AT R SO A
&

BN o

3. MBTI AT B 84t 32 19 F 0
31 BEHALR, FREEARR

ZKBe A IR RIS H TR T B R R . AT AS R 2 SO AR 4 TR B O] e b k)
N 12 AEFERE G, TR M MBTIE ARSI BE R N ia s, it 25 B4 28 A% .
ORRALRIE” BIGTER “fR2 1N, B E N7 « ZBEHEEE, RFERENT S S0
AR 2 ) E PR . i e MBTI ARSI, 2o AN RN IR, ATF e B R & AT
I, IFAER T A B MBTI SRR FGERAIA T 2 52N R g, 34 | NBE /e
MR “IERTE INFI =187 S5 PG AR AR A H2 51E, #E—0 7eitfE ik
NGl =R s

3.2. ZURENKHR “WREUALIZ”

MBTI M PUANGE N NBEREAT X 43, I H DA 4EFE B PRk i B AN R AR 200, JLAE ik 16 Fh
i, MR T BRI D S B AR, HEREUEA —2 RS, HENTE
YN ER DL R FR A E RS G s, SR T D BERA RN (CE D R, kiR, 2022). - HXHF 16 Ff
K DL B B AR S0 JL AT R B4, i | ANBE— @ R A, B NBE— @ AN S &SR I AL,
N RZME; FRIFER, TEAKIE: JR&ITRITE, PRBUBR. AMTHE AR A A A,
TR, ALFE T3 AR — e R IXFE N, B A SR T B — SRR . 0
NiE¥s MBTI AR KBS AATBUME . G507 LR, I T FrE ARG EeE, @i INFI-T A
o R ZE NAGSE, IR THAS PRI BN R, BRI T N5 N2 R, BSEEMVGRZ ATk
NP2 Al T BARAN AR 2 50, 3RSt T AR A (18, i, 2022).

SR, ZINREN RIF AR IR, AR b i B — @ MR . — 7T, ZINRENRAE%
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ARG AR PR RN FIFEAR, fEAMARAE T B A AR SR RN, BERSAK S WEAT (4 BN GHE QLR g fig Lh 40
(I T AN S, AR A S5 Bl (AN E PEAA R A, SRTHHEAS R . 5 —J7 i, ZIMREN G — 2
JE A BT R REAAR P AR O TR AN RESE 7o L5 M2 B 5 AT LA RO RS 1 3 2 T 3 R DA RN i
S SEAE A A 53 22 18] ) T SRS AT S U, I S AL AR (34 A0 S A A (] o

4, FRENAIZBF A
4.1. ¥RENF T2 E AR

R T AL SIS R LR ERRE NS, WK R TR TN
TR S AT . ARBRBE R R MR B R R LG R, BB R B RS 5 1
WG 7R, (A2 — R A A Al N PR EE T e T A IZ H MBTI AT+ I TR &
FR2EZ MBTI K FTRI 23 (1 16 Fft AME SR, SXBEARZE G T4 € NASHRFAE S5 AT R IR, FEAERE
AR, FERMKE B S5t MBTI FR88HET A RIAK. FHRFEIEULLIT AL AL S, s
KAWL SRR —ERE BRI T X AR R Lo 53, #EMIR R 7 iRy B2 2% R et 52 248
&

IARE)

4.2. FRENAL AR

421 BOHRZESN, HUEREER

TGS AESBEAR B S, AT 8 e KBRS RS IE e O TR AN R, FriEtdt:
AENGETA o ARZEAALAZ FOVF P A AT TR (R 0GR G B aR] , f15 HLA 7 AT DU 2 X 2
ZPUE K BMMATEGBI AR, KRFEm TERBRRORE, WE TN ENRS . Bk, ik
AEAZ T LA B S B R A AT I ORI N A . NS TN A G RIRRRE, AT LR SR
WA, (EHE S TERMNE. Xk, HP A H ISR RN AR SR B 5 H b
SO, TR AT CLE A EOG P SRR OB I E B . XADUBEE 1 AR R T, i
AT P A . AL RS AT LU HE ] P 22 1) (2SN gl o Sl 3R R BObnas, AP T DUR B
P HAD B AR, AT SRS SR 2 A S W 4 o T I T 3[R MR A 52 58 R ANUAT A
DA Sy, SRR VDS PR 2 s A i . I, AR SZIE W] AEEE T P 2 18 )
PERI3E, R ICRE GBI E, AL AT CLEL AR 7 e e A RIR, I3RS 58 2 (KR R M

422, “BREN” BERZIREIR, SHEK “WHEE" HRELGEL

FEAN AT B BAREAC LTSRN R RIS RE R, ASRTE okt B 5 BTN it = A 6 517
HEZ 2, AT a7 6P 58 i X BEAN I ZIBRAL o X AP ZIBREN R IR I, AR T A D e 4 &
REARIR . OHMEMAYE NSS4 . EZIREN RN A AR A, RE VB EOA N R Z B B 52
REN, BARIONERBEMEEIINGET, KEHRAPATN VA EZRZRES, & REIERAN
BERAAE AU, AT P T (] I REAR ZRAD (B2 1, 2022). 78 MBTI ARSI KUEEZ T, FRATHT LA Bk
FNAR SRR 7y (K A 7 J = AATTREAS BE A LS RAS A N PRI TR] 30t LA o] I ik S ABE B BRAT TR RF BRI
7 ZAEAS 5 2 UL USRI T AT IR 45 SRR B B BSOS, S B00) At 2 A 1Ay, T2
AN NALSE, BEAT “RRREeAtsZ” , NI AL ST A o

5. &5iE

LR ERNR, FRAEE MBTI BMZIES 7R 1 EZatss, R g, AN
1oL 8 J2 N R K BB S I A IS, HET SEEL A BN AR SN R O s 55— 71, MBTI 4%
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T E ARSI T H AT RE P ZIREN G, g e 7 BT N A, AT U B E R A
HEESL |, MBTI AT RZEATRAN R B O TlE T, BATN S N 2R, FEA R
R e BSOS R P B M SR A, RIHERAISL P AR ER, ARG —
UGS RBWTE 1 A Qe 577 G, It s, w24, 2023). fF/ERIE 2. MBTI
WA S, Fog— BT T AR TH, AEATARA AR SR AE 7 RART7 10 JRATATELH MBTI 4
BRARA G, KO B RS N A & AR, taf AT MBTI R4 A RO N A7 A0 8 4
B ZE R, AT RERS S AF Bl F AN R (2255, 2023). (RIS HAE N B CiIbR%s, A ki
JE9 MBTI ) “EH N7 o MBTIE M4 R, BEA AL A5 2, (HERE AR
PRf R — N N hriE, FATHIEAEAT . R, PR S THAME. Frel Bz —4
FRAB R E UL, W A DR SCA T8 S A P AN T B ) B i i

SE K
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