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Abstract

To explore the impact of social media usage on adolescent physical anxiety and the mediating role
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of self-objectification in the relationship between the two, 200 middle school students and 160 col-
lege students were surveyed using the Social Media Usage Frequency Scale, Social Appearance Anx-
iety Scale, and Objectified Body Consciousness Scale. A total of 314 valid questionnaires were col-
lected. The results show that: (1) There are gender differences in adolescent social media use and
self-objectification, with female students having significantly higher levels of social media use and
self-objectification than male students; (2) College students’ use of social media and level of self-
objectification are significantly higher than those of middle school students; (3) The use of social
media is positively correlated with physical anxiety and with self-objectification, and self-objectifi-
cation plays a completely mediating role in the impact of adolescent social media use on physical
anxiety. The results of this study have certain reference significance for the practice of adolescent
mental health education. In practice, interventions can be implemented from the perspectives of
social media usage and self-objectification to alleviate adolescent physical anxiety and improve
their mental health.
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1. 51§

HAZBAR CIREERANT D H AW, ROV HIRIUE B TR LEE. & B 2R3N
“EYpE” R EERARASIR M ME “A4 B CEAR7 - B CO\BRIEA “XOFITRER ),
IR “ ol ER S - R 2 0ER” B, IZE A AN EI(E B2, 2017). P —H 3
4% 5 51 R G DRSO TR 22, A | S AR A AN, HEmc e fOatE g S AEIE . FAERLT
SORBEREI, SRR E R SMRASNAT HAMASOCHE B B 52T, A AR AT B 3 2
KR, NAETIE R B AR AE S MA B BN R b, #E— DR SRS (B SE, 2017). HET, “4MR
FEIR” TN 2 ST R, #5075 /0 4 DR SRS AN T H I 0o BE R R, 3 — o XU, il fip OV 5 i

WA SRR ARSI R s R K PRt 7B, (B EEE B B O, W RN RE, ZHF AR
FERNAE Lo, AR R A U HAZ BT D) R EUD, Hih =z 5242 5 R AR [ 22 B b A, XERL
W T DA LG R R R ARFIE(E %, 2022): B SR SHLHIE, GG IRGEARCEI. IRADIHATEE
RIS O V25000, (EE— A AR T & (k. AN RS EiZ 4 Cim AR G BR T L . X P
& BA & E M (visual-centric) . LK B] (algorithm-driven) F13E H. IR HI4F & (Bucknell Bossen & Kottasz,
2020), “EATAT RIS FT AR 8977 MR P R B ARAAR IS RS AR RS, AR A FLERIATIANTE W7 o

BART S, 8%, PFEEEAMTaN “hf. @M. mER” ftk, @idfrE. EHERMNIIERE
s K BRI E TR B A% L, FRERRAL T X P SR COUH R Lt S )1 “ B (Gaze) 5 d3&
PEHI(Rodgers et al., 2020), XFIAEIR Z 2Kk “ HILZMAAL” (self-objectification). FLik, /NELA5EE “Hh
T OPEM RSB A, WERREEE OB B SM” 5 “BEmidE” , s <47
R7OCMVE” AT R AR E AR — AT SE U E AT AR R A R A3 A 2 B (Social Ap-
pearance Comparison) 18/ (Zhang et al., 2021). T AREERIZ, WEILERN “FiLHEENG]” , S8R
PR P R SR, R “/E 885 ” (Information Cocoons), ANWrEi% [F] i AL B S ARFH I AR, M
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R 5 B R R AR5

BEAh, AR TG Y, AR G T 12 LA 2 (ke SRR “ BOLEE S PEINIXT R ),
SAERL, ARG BISCUEA 3 .

PRAG IR H O [ AL B — () i S bR e, [ P EIpTR A, DL H 3K (Zhang et al., 2023). X HH 532
2T BRI, BET 5] KRS EE R (Fredrickson & Roberts, 1997). CA HFFUESE, #1238 B4R Af
— T 7T

INFFI S RS EACRI A SUE B, o s AR FEAR W] Re AL SR A I AUEVE R R 1

HI1:

2021), {HH B B AEA A EARAE 5 F D SRS G R
HET EIRFEAG O, AFFABME HAZEAREH -~ B IRFAR RIS B AR, IR =
FHRRLMN . FBER, BAEEH IR

H2:

= ==
wEBL

TFEAMAZGARE B BE AL AT I [ PN A S ARG 5

O H BB ARAE A B X A S A& s ke o A
FAARSERIE (I E IR HE S

AWFFER R AET: R BB AE F S SR M A LTI, R A R A HL],
2. &
2.1. ik

AR FRAR B BT, SRRASERRE, $RTHE D HE LB R R .

KRR AE T NEDF OB R ST 1 —— I8 A

151 f5

22. iR

A TCE PR ML 524N R A 45 AR I 30, 15 b 2225400 200 A [BICH 2R 163 47,
221, #HRXFHERMRER

Hrp4ed: 85 N B4 78 N, “FHIERR AN 14.25, FrUEZEN 0.57; HZEREAEWR 160 A, [BICH %005
HrZeA 91 N B4 60 N, ~FHHRE 21.41, FrfEZEN 3.38,

AT T Manago (2015)RAEAE GRS R AF FH 1) 36 560 A A SR AR AT i, ZmR
o A& 0.86. ZEFERXAETRH AR = MK, 2= 1R
2.2.2. HZHRERER

HEQ2022)%f AT BIFEAET, AR b I . AEAHT 70 iz R A T B L 58 a 09 0.86.

3= FAif. 4= 4%, 5= M), S
AR (s REEER) (the Social Appearance Anxiety Scale, SAAS), #& Trevor. David %5
NT 2008 Fgmifil 1), RMNEARSERE. ZERZMEMENIMSUERR. 2R—LE87T 16 MH.
FIWHM 1 (— R WA)E] 5 AEFERFE)HAT 5 Jitr, SRPF 0 HENEEER N E, Em

RESN BB BB = o AEAHT 7T iZ 8 R 1) v B AR R 2 o 4 0.94,
223, BEFUSEHEIRER

AHFFHKH T Mckinley HI Hyde (1996)4 il (1) £ 44 & 18 % 444k 8 22 (Objectified Body Consciousness
Scale, OBCS)H [ 5 1 s #1173 & 2 (the Body Surveillance subscale, BSS)Kill & [ F & 4k . Wk, #5H%)
(2007) X ZERATIEL, SO HE RN, Hd 1= “EEATE” L 2= “AFFE” . 3=
“HRMFE” 4= “TFE7 .« 5= “HEHFFE” o XE752009)%F BSS #HAT#E—SAEIT . A5+ %
R TR R RE 0 4 0.75.
2.3. ARSI AE
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A%

AR RR, B0 RS REERER, B S & S RR IR AU ERN SRR ER.

4 IH I 28 F2R NS A MTIEIAT R, & BiE AT RIGIBRE B A <5 38 M
BURHREAR), 28 FAEFRM ) N &AM EN . K SPSS 26.0 A2 PROCESS 3.5 4fift:, #4745 J7 1240 246
5o AT BIAS TS s A OSSR HURE 5000 1K)

3. 58
3.1. ERIFERED

{4 ] Harman B8R B IEH 1S, 0728, 20005 B TR . B BI04 R E R, FRIER K
T 1HETE 84 B—ANHE T ERRBEZEN 29.715%, KT 40%KitniE, R EILE T HEmE.

3.2. fEIR GRS

HAFEHIRE ST ) Pearson A/ HTEE L ZE 1o #ESAME A . HIREARM. A0 =Y
SR E FEMXEP<0.01).

3.2.1. HHER
LEAR R A IR 2 TR S A A AR . RS E . BARLEH T E R . S5 Ra5E 2 R,

Table 1. Descriptive statistics and correlation analysis of variables (n = 314)

= 1. SLEWARMSITSHEXSH0=314)

A M=SD 1 2 3
1. AR AR H 2.98 +0.84 1 0.15* 0.32"
2. SRR 2.96+ 1.01 0.15™ 1 0.35"
3. BiR 2.94+0.72 0.32" 0.35™ 1

FE: FoR p<0.05, “ERp<0.01, "FxEp<0.001 (FIH).

B 2 ST, TEAR RS IR A A ALK Bt 134y B T B («(312) = —4.01, p < 0.001;
(312) =-3.54,p < 0.001). AR LR EES .

Table 2. Gender differences in variables (n = 314)
F2 ETENMHINERH=314)

A 4 51 M SD t
5 2.77 0.81 —4.01"**
FEAT WA
i 3.15 0.83
5 2.93 1.02 -0.29
RSEETE
'8 2.97 1.02
% 2.77 0.64 —3.54"*
AR
5°s 3.06 0.76
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L. A R4 3 PR

S rh e AR PERIEAT AT, AEAS R ) P R A 2 TR AR S AR T L RSB IE L R T =

FH7e 3 G5 A, A e A A A AR K L AR B m T BAW@161) = —2.28, p <
0.05; #(161)=—3.27, p <0.001). A ERSUERENN L LR EER.
SR AR 3 FiR.

HHe 3 a5 R mr g0, R AEEHASEARMS A E L BB n B s T BAw061) =-3.09, p <0.05). KE¥4E
BRI RS EEER LR RS =R .

BN R AR BORBEAT AT, AEAS R RO 2 AR 2 T A S AR L ARSI btk AT 22
college students

Table 3. Gender differences in social media use, physical appearance anxiety, and objectification among middle school and
F 3. hEE XKEERTEMRER. BREE. BEHRULHMIIESR
M SD t
B el
g K i R e K
% 2.52 3.10 0.81 0.68 -2.28" -3.09™
AT AL
% 2.81 3.46 0.83 0.71
% 2.78 3.14 0.99 1.03 —1.10 -0.94
SR IE
& 2.96 3.00 1.07 0.97
5 2.65 2.94 0.68 0.55 -3.27" -1.33
=it
@ 3.05 3.08 0.85 0.67
322 ZRER
FEA A2 BURIBOR 2 (B HE A ARG T . SRS R AT 2 3 LA G5 R0 4 P

FH % 4 85 50T, PE A S AR AN AR K RS2 AE 15 B3 T 24 (¢(312) = 3.48, p < 0.001,
(312) =7.46,p <0.05). ISR ETLEEER.

Table 4. Academic stage differences in variables (n = 314)

T4 BRLEENFRERMN=314)

AR =E M SD t
K 3.32 0.72 3.48"*
FEAZ AR A F
HhaE 2.67 0.83
K 3.05 0.99 0.35
RS
HhaE 2.88 1.03
K 3.02 0.63 7.46"
EAR1L
2 2.85 0.80
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3.3. EVFSHT

DAPER 2EBONEHAR &, WD RIAER(R 5). B 1 TR, AAg B4 A IE A TR0 A S AR e
(B=0.14,p <0.05); B2 Brx, FAEEARAMH E B E A E0E = 0.30, p < 0.001); B3 BIR,
TN E RS, HIE RIS BB = 0.34, p < 0.001), TS AR AL FH A 350 45 R 1 T A 7 4
Z(B=0.05p>0.05), #ErEIREERNLITRERTEEHMEH.

Table 5. Regression analysis of social media use, physical appearance anxiety, and objectification

5. HREMEER. AHREER. FHUREEASH

B R? F B t
A A2 A ik 0.14 2.32*
T A% 4 ) -0.02 -0.30
1 0.02 2.54
B -0.03 -0.50
GRS RS AE S
A AR 0.30 4.96**
TR AR 4 ) 0.13 2.42*
2 0.10 35.42
B 0.01 0.13
s R BARLL
A AR 0.43 0.70
4 5] -0.06 -1.14
TR AL
3 EL 0.13 11.29 -0.03 -0.56
ARtk 0.34 6.06™*
gh RAR PRSI &

3.4. PABMKLE

{8 PROCESS X /v RN BEATRr 6, A HURE 5000 1R, 45 BB AR 8 R E, AAHdE N
6o ALSHAME XS RS RS 0 ELE RN AN B35, LB AS XTRI9[-0.08,0.19], 4% 05 FHAZYEARAE AT iE
T BGOSR RS T 808 5 2 (p < 0.001), HLE(EXIAIDN[0.07, 0.21], ANELHE 0, BrbL, ZARM7E
A S IEAAAT PN AR SR FE PR R i rh 2 52 2 o AR D

Table 6. Test of the mediating effect of objectification
6. B URIP NG

1% Effect Boot SE Boot LLCI Boot ULCI BB b
SE A 0.18 0.07 0.05 0.32 100%
HHERRL 0.05 0.07 -0.08 0.19 29.51%
ETEE25 A 0.13 0.04 0.07 0.21 70.49%
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4. g

4.1. BOFHZFEBER. BRFEUSEREENXR
DS

NLAZERAE NG S A RF &, R HER L], sk

(Mills et al., 2017).

AR, A WARAE FIE W AR AR R, 5 A7 —2(de Vriesetal., 2019). $FAliE, 470
R« BAR” BRI R (5B, 2022)0 XA B RS A HUE DURGEF (5 SR, BRI ns 1 DA

PR E AN B TS B AR HE AT R (Rodgers et al., 2020). Mt ARG E, FAFERETUR T ILRER
Fi

KA R A R O
=~
55, WA BRI B AR bR MECI “ EAJR 7 CO\BURALY ), SR SR ER, sl kEE

MEAZGEARAE R IE A B A R E AL, AT SRR EIE . MR IR AN R B E A

RANETE . PRI, AT AT NOE T, 2021), HAOFRIBMILRE R, SEWL 0

SEMM” WA, A HREARUIK-(Fredrickson & Roberts, 1997).
B

At BREMIERNASIELRE, 5 Robert Z5(1997) I —8. & H KB E L E A5k
PRARKRE, R(EZ0 R B Er A, o DLGE AN 5 R (Jackson & Chen, 2015).
42. BEEHNTEZPNTER

4.3. 4R 5FRERNME

o RN S5 R, A 8 B R A AR RS AR PR . KRR, SRR R
2020). SEEERTEE T “BAA - ASUEIE” PR RINLE], 9T RER AL 1 IE R A —— PR B A AT B

B RAESER, A “ WA fhaigs. §0F MR s i asnE 2 e,
FeI R B IRAE WSS 57 N RN B IR EARAL), BRI SN RAFF & FrdE = 4 ££ FE (Slater & Tiggemann,
bR e A2 S P A7 THD 52

I 5P 1 B AR AN KPR (Kim & Chee, 2021)

Ve ZER T, WA BREENEZE T HAE, WRRAE S L AN & &
PSR, PRZL, 2006), AR IESHAZGARBONE; TARSHEELIER 2R, SIEHEs—

pay
FH(Miller & Halberstadt, 2005)——F& “HEHER” ML, BHEMARSNGFESEE R, LT

FRERITM, RPAMSEEMEH . ARERUACrBE /T g, ZHE el T R4
DA

ORGP B, KA 7870 1) B 32 SR 18] LA S5 (A 5887 i 5 SR (A i S8 (4 I 32

Bosl CLBE Sk, JIF

SR BB, AR H A RS 4E R BB 0 T (Twenge & Martin, 2020). 3¢
SR AR T T A SERA R 2 (PR A BN T B 4 K AL B OB RS . ART, (RS IR
4

R, KEAENIG N Z B AR SRR R R F iR, SRER, sSES) & 8o HAMEE G387 E IS Bk,
4.4. BESKBT

X AT BEAR A ARATT B I SRR A AR B AR SRAE B I3 T4 & ELE(Chua & Chang, 2016). B4k, KEEHAEE
X— 4k )

Bl fe

Wi 2= RFAH B R BRI BOR R AEA R A
W5

FRES, R RWURRE, BT A E RS RS A% 0 DR (U0 B AR AR v 9 AR RS AT RE LA P SR

HETHALR, REUTTHEN: (1) HREm: EWITR “@RIRER” U, 515F 5
VEB A SR I AR, B AL (2) BRI IRFERTHE D B E R0

o IR CUSEON” R 225 (3) #HRTPETTIL: X cdsinam k3 CHEH, sk “Ah e B
XK EE A R G A BRI, R B A AE B i
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4.5. IRBIRERE

KRFAAAELNTAE: (1) BRERR: A2 RkA 28, RPEAEZRAWT, BEAREREAL, R
KPR JEAE A AN (2) Tk —: DCRAGE, MRS ME, W4 &Sk
PRI BEAAAE PR BV RIEIRTE A s (3) AR BB e RGN AT LB 7 “ FRESCHF” S
AR, RRATRBEEERIEAL, (4) BT L AT, Fit— R B A
FERE A RFHLA o

5. &

() BOFMZEBMAEN . AREEUAEMNZER(LE > A SBRERRYE > hEt),
WHEB TG FBER: (2) HAZBAMER. BRI IE R B E D EARSEEE, 3) ARERE
MAEAE S BEAAAE 0 75 /> SRR S A R R i ke 58 4 P /AR

SE0Ek

MRIR, EHI%(2007). KEEE B IRRIRERET. 1 E O T4EFE (9), 610-613.

BT WHQ021). ALIIREAEINT L AXF A S il . L Ane s, Bl BigsEE R

ETT2021). BEEIHBMEH AT Z A AEIENIRA: BT R RETF W08 3,

DL A ImiE R 2E.

XIIEF(2009). AL TS KFAEG IR R A Z0HT 7. L2 Ae s, B TR

TCHR(2022). #LIEHRIENTE/TRS 4 K24 B im0, K& RAUME K.

LHiH(2022). BEAHAR PR EAE G RIS Lt P BN FER T AL, B A s, W IRPIRE

FR(2022). FIEHIEETNT [ AF 5 A IR R HIEN 7. WA AR 3, B iR R 2.
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