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Abstract

This study examines the interaction mechanisms among creativity, creative self-efficacy, and the
university innovation climate, with a sample of undergraduate students from a specific university.
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The findings indicate that the university innovation climate significantly and positively promotes
the development of students’ creativity. It also has a notable positive impact on students’ creative
self-efficacy. In turn, creative self-efficacy exerts a significant positive influence on student creativ-
ity. As a core mediating variable, creative self-efficacy plays a key role in the relationship between
the university innovation climate and student creativity. Based on these results, this study proposes
that universities should strive to build a multi-level and multi-dimensionally supportive innovation
climate, with emphasis on strengthening the cultivation of students’ creative self-efficacy and im-
plementing differentiated and targeted support strategies. These efforts can help foster a virtuous
cycle of “environment-psychology-behavior”, ultimately enhancing the innovative competence and
capabilities of university students in a systematic manner.
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WREAREEWT: WERSRE, o4 132 N, 5 56.4%; $F 102 A, & 43.6%. MNEJRE, K— 68
A, K60 N, K=56 AN, K50 N; NEMRE, Sckt128 A, TR 106 A(H# 1).

Table 1. Distribution of subjects in the research using the questionnaire survey method

&= 1 BEFEEMRHA D HIER

At I3 AEL HIrEe
3 102 43.6%

P53
8 132 56.4%
K— 68 29.1%
K= 60 25.6%

LR B

K= 56 23.9%
N 50 21.4%
F 128 54.7%

il
TR 106 45.2%

3. fiIRGERASNSTHL
31 ERELFFE. KAFEEUBERMESIENZENXER

Pearson fH¢ REE T3 : B EGERBIEIAE) . P E (R B RRGE) AR A= (0iE /)2
MG . IR 2 5 5RR M. (1) kBB 4UH 23 s m)iE J)(r=0.5,p<0.01); (2) m&RE1H
S 3 TE R B M R 2 A 61 2 1 R ABE(r = 0.37, p< 0.01); (3) REFEGIE ARk 560iE 1 RILR E1E
AHI%(r = 0.55, p < 0.01).

Table 2. Results of correlation analysis showing means, standard deviations, and relationships among university organizational
innovation climate, creative self-efficacy, and creativity

#* 2 SRAALHFEE. (EERMESENNTY., REERXINER

Bl
A HAR & 1
R B 4
Al AR 0.93** 1
A2 WS 0.93** 0.87** 1
A3 ERIE S 0.92** 0.81** 0.83** 1
A4 BEIRALRIPE 0.91** 0.77** 0.77** 0.85** 1
A5 S HEM 0.91** 0.77** 0.78** 0.79%* 0.85%** 1
ﬁ?;ja ?iﬁi . 0.37** 0.37** 0.34%* 0.37** 0.32%* 0.31** 1
C &) 0.50%* 0.46** 0.48** 0.50%* 0.47** 0.37** 0.55** 1
M 3.82 3.84 3.81 3.90 3.78 3.75 4.32 0.54
SD 0.84 0.95 0.90 0.83 0.90 0.96 3.89 0.78

VE: *IRFNT 008, BN EEM%, *RINTF 0,01, BU-F4H B EHIE, &N T 0.001, B dE# B EH%.
FF.
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32 PIRERMAEESKREAUMFABSAZEUENZEHRNER

SEFTHMAE DT, WA, AR = KB R (@R AE . f)E 3RS KA
)P ARG, TR RS AT B AR s AR B S N 10 R A RS BRAIE T R (L, 5K
T, PEANAR, 2004), JEIENE T AR AR B B ERALRELE R AR B A LR K 2 AR A g Al A
TER . B 3 A, M2 F 5045 R SR s T 4 D R 22 2R )i ) B B33 0 IE M E2ma (B = 0.50, p <
0.001). M3 4k H, EMAPNEEQ R BRAAEE, 61 3R E 0% 7y BA 3% 1 IE [ 520 (B
=0.43,p<0.001), H =B aH 20X K2z 00iE 4 BA B2 ) IE M2 (B = 0.34, p < 0.001). M
TR ARAGEZ G, SRR RN T 16%, [FIA A AN HT AR %0 2 5 0.50 454 0.34, &
EAN, RPN T 16%, FEGIE A IRARELE @R OUH A Bl 5 K A0 )y 2 MR 2 2 2 1
o AER . Tk, 7E SR AU R B R 2 A AIE A LS, R B IR R AE T R ME
., 13307 3CHE.

Table 3. Examination of creative self-efficacy as a mediator between organizational innovation climate and undergraduate

g?ﬁ%ﬁﬁﬁ%&%&ﬂﬁﬁﬁﬁk#imﬁﬁﬁm¢ﬁ¢%ﬁﬁ

TR M1 A M2 T M3
L5 -0.08 -0.02 -0.03
AR E g4 0.07 -0.02 -0.01
L 0.09 0.20* 0.17*
H A e Bl 0.50%** 0.34%x*
Hh AR B ARG 0.43%**
R2 0.31 0.27 0.43
% R2 0.10 0.25 0.41

BRI S E
AR? 0.31 0.04 0.16
F 1.47 14.10%** 24,03%**
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WEEFE, WAER RIS A R R, R A U, R R B BN A s, 1R AT
SRR KR S
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Bd. EMAFACO AR 02 2R, Ml 2RI BiRERTEMIE R e, #Bh
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REERS WO ILAUET MR SR .

3.3.3. GIEBHBEERN KFEE/ESRF N

AL REWH, G 3 RBEEEN RS BA BN IE . KA 0= B TR
Ry, R TR K R IE M AR S QT RE . s SRR B 0 A BT Ak
fF5% . AN QETEIER, I ELAE ok R sk 28 0 L S aR I . AR IE Y, GRS A RE A
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BIRTFE SR, R T A0S R R L R 2R 0 B4R ik, MM AE TAE I AR i R I
HRRANE ). mRH AR B IRARR R A A B O AR R BRI RIS O, XM E SRS
WS A1E 22 5005 gck. BRI, A0 RSN BT eNE R . BIE T “OBRAE”
TERF— ARSI AL WAL ZIEOR T00iE )1, RABERIIILS R .

334, (IEBRVEESKAMABESAEEAEN B PN ER
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