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Abstract

Objective: This study aims to investigate the overall status of college students’ social media usage, so-
cial comparison tendencies, and life satisfaction. It analyzes the mediating role of social comparison
tendencies in the process by which social media usage influences life satisfaction, clarifies the rela-
tionships among these three factors, and provides insights for enhancing college students’ mental
health and quality of life. Methods: Data were collected and analyzed using a questionnaire survey.
Descriptive statistics were applied to respondents’ demographic information (gender, grade level,
major type), with chi-square tests comparing differences between groups. Results: College students
exhibited moderately high levels of social media use (30.34 + 6.204 points) and social comparison
tendencies (33.37 + 6.181 points), while life satisfaction averaged 22.99 * 6.282 points. Correlation
and regression analyses revealed significant positive correlations among the three variables. Media-
tional effect testing confirmed that social comparison tendencies partially mediated the relationship
between social media use and life satisfaction. Conclusion: College students’ social media use may en-
hance life satisfaction by increasing social comparison tendencies. This finding highlights the positive
potential of social media for mental health and provides empirical support for guiding students to
develop positive social comparison strategies and use social media appropriately.
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WAE, 2024), B EBCNKFARIUE B GRS T AR RWEE T &, 2023 FAHLMRER,
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Table 1. Distribution of general demographic characteristics among survey participants (N = 2023)

Fz 1. FENR—HAOZEHES RN =2023)

T H el BF(N) H 4 (%)
PE5I 5 817 40.4
% 1206 59.6
G K— 421 20.8
K= 411 20.3
= 994 49.1
LY 197 9.7
FKBEFTEH W 954 472
A rs 1069 52.8

DOI: 10.12677/ap.2025.1512635 121 P HE A


https://doi.org/10.12677/ap.2025.1512635

FEEW, FHow 5

R PR 1897 93.8
HoAth B R 126 6.2

Ea S NES HHE 546 27.0
T 482 23.8

B 315 15.6

BT 202 10.0

R 161 8.0

A 121 6.0

HEHY 98 4.8

1R 98 4.8

Table 2. Social comparison orientation, life satisfaction, and social media usage score (x + s)
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Table 3. The correlation between social comparison orientation, life satisfaction, and social media use
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0.473).

Table 4. Regression analysis results of social comparison orientation, life satisfaction, and social media use
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T Az & gh A EREE R EVEES - &rE2Es
R? F B t
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0.315).

Table 5. Mediation effect test
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