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Abstract

Purpose: To investigate relationships between social media usage, ruminative thinking, upward so-
cial comparison, and irrational consumption behavior among contemporary college students, while
exploring chain mediation roles of ruminative thinking and upward social comparison. Method:
Data was collected through online questionnaires administered to 325 undergraduates, with the
adoption of four validated scales, including the Active /Passive Social Media Usage Scale, Ruminative
Thinking Scale, Upward Social Comparison Scale, and Irrational Consumption Behavior Scale. Re-
sults: 1. Positive correlations existed pairwise among all variables. 2. Chain mediation effects were
identified, where ruminative thinking and upward social comparison chain mediated the relation-
ships between active social media usage and irrational consumption (21.7% effect size) as well as
between passive usage and irrational consumption (10.2% effect size). Conclusions: Social media
usage directly influences irrational consumption while indirectly affecting it through ruminative
thinking and upward social comparison. Interventions should focus on reducing negative emotional
rumination and cultivating appropriate comparative perspectives to mitigate irrational consump-
tion behaviors.
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Y5, AR N IEA I RARBA LA S E 2 6, e RE K BAAER KIEE
BT WO S SONERAT o B PEAL S AR AT H i F P I A AT AR B S A AT B AR, B
MR R VPIRAESE, TR B A S AR FH IR P A B T T YA A B R S B A T A S
il NBEAT H B8 HI4T M (Frison & Eggermont, 2016). EFFFTIEH, HAZEARF KI5 ZL RN R F P KR
PEEBEENER, f2m T & 3 A S8 dE, 2022) JLHGTREAEN S, HEBWSEAR
R, W5 52 BIAAS 6 2 ou G BsEI, B AR AN PR 2. BRIV . ORI T P SR AR EE
AT RCGEFE, 2022) JEBMEW AT NRIE MR EUE BA R, S XTBLSER. =il . wiRY
WRIIZE R, FRANy 1 2 O 75 SR AR BT AT (L #2, 2023).

A BAETRNEX B S A RIEL . AIEBUAT N A i S5 DRI 25 RBE TR ) . TR SR,
M INE B SHE R 2 RS, Semi B SRR AT N —Fh B 4k (Nolen-Hoeksema, 1991). 38 id [AIBTELAT
ORI FE RN, AL A AR AT FH e e 1 n A5 S22 P XU, SR S M 4 FH 25 R A R, e & B AR b v A2
AR INRX A R T EEAE I GAL, B, 2022). H x4 BYERERBEAR B IE 3% 2 0] 2 1E )
FHOR, I 2 B AT R R AR AE AL 2 LU R AR 1S 58 5 7 AR pP sl M3 2 AT NG AR, AT, 2024). BAT
Fhox AR MR FEAL S P & ol nd J W fl N R A SR E R, FEXEE. AR, Shthn. DM AREIETS
AT 2 LU R R CE O S 2024) 0 #EATBHAE SR S EATH 2 LB AR 38 TEAE G, Mk
TEALASWEAA B Bl N IR DB AR TS I, 5 Zy ik B AT Ao B, S map 0 BEAg R 547 N DSl (I S0 5%
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2017)o AR, AAZGEAR P EAT A2 EBOU RERS B 25 15 A SN IR R 9 . pRalVEI L. smaa v A%
ARERVEIH AT NCEIRUE S, 2024). A BYERARRUE —Fh BB ERHBOARINTI7 30, HEABEE
PRI R A ARAS I, AR B B e G, 3 EEKE R T A RIS RN RIEM (Gregory & Peter,
2017), FrehzxEZhTF RIS, W0l T REAWRIEBOAR MR Z, MREGR TRt B it Hn S
RO, IF ARy EBTA 0 i, Bk AT AR & LERAE D9 — R B NS RE E As BANHEAT 3T
I B AR (5, 2023).

{EH AR S 4 IBAEA EATAE S LUBUE N AR B, 25 SRR A AR A A A A X L AR B AT e
WA R LIRS AR L, BRI, ABFFE B AR BTt SR . Se & B4k, EAT AR UA R AR B
VAT N AR N FERIR, 8K 06 DU AR & AL R A T B AT, 48705 K A 2R R A S S TS L AR R 7 9
NI R, D B A A A L Af X A5 A AR S . ST IR AR ERAOL S T 9, SeBL e
3, 4e9 E O 5O BESRSE SCUERI 2 SR AN 4R 3

2. NREFE
2.1. ARIR

AWFFCRIOTTERRE, ERB TLIF WL 3 ks, X 350 4 KA AT 7 I B, il
G B [ A A 25 I TRLAE 60 s LT LR R I R R JERL ) 46 » e 445 B 28 46 325 473 A 2805 0N 92.8%.
AHF TR 7RO I 2R AR R, BARTE SR 1.

Table 1. Overall characteristics of the sample

1. HARDHE

i H i H 42 NHL Aokt
% 130 40.0
14 5]

8 195 60.0
s 240 73.8

AR YR h
IR 85 26.2
& 75 23.1

T MAEF & -
& 250 76.9
1000 JTPA R 18 5.5
A A AT SO AE TR B 1000~2000 7T 226 69.5
2001 JobA k 81 25.0

22. fiIRIE
2.2.1. EFIFIEIFLIZ MG EFE SR

ARHIF TSR F T A8 2 1] 140 3= 3 1 0 398 50 i e o s e P R o A Ak ) e 5 A o FH R AT I (T 15
2017). ERAE OMNNERXH, 2 AWML SHEAEHPRLERE, RAZ R AP PP, K
PR RE AL T B3 70 70 A3 AT 45 AR Re, o0 IR Rk i A AR IR PR e i v . AR, 2
SPEAE R A BSOS e B R o 280 0.877, KMO {4 0.769; #izhih i &R Bk a &
#ik 0.890, KMO {HA 0.811, ¥JHAT KA AI 2 8 1

222 REB%EFR
AWK BRI MABT 1) 24 B4 R (2%, 2011). &R 10 NTH . KR 27045 00 HF 0w
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i, He “1” &2 “4” H5RE CIAA” o ERT L g YRR . BRAESNERERE R
Wl i fe 4 B4 KT k. 285, ZERERT T ESG BIFMNESEME, HuEuEk o EEF A
5 0.880, KMO {EH~ 0.883.

223, HITHSHKRER

AWK FH AN ZEAEAT U It AT #E S I R R (MR 4255, 2016). ERAE 6 MTETH, BHZE
FURF LBV E R R . BREVED ISR B R AATE B AT A2 BT i s . %R A AR
TR T B B o RECN 0.932, KMO 14 0.889, H4& RIFI{EE 5%,
2.2.4. JFEBMEBITARR

AT TR X0 G 1) (K 2 A AR ARV ZRAT N I A Al BE, 2021). BbERIA 8 MIERH, I
K ZE SR VP oy . B3R G 0 1 w  E S  A E BE 9 A v fR R 55 . FEAR IR, e R
f 58 % B o0 5 R 3000 0.893, KMO {0 0.892, EA AT SEAIME RN R

2.3. it Ak

AT 5T 18 F A4 SPSS 24.0 X AT 8 10 2 & B4 3E 17 Harman HL R BEAG LS . fR S0
IRIMFRZEA T, BER P AVEFNLHISE ] PROCESS v4.0 227 4 Model6 #E8 p Hr 561 .

3. fIRGER
3.1. £RFERE

2 Harman JFASI T EVFAE BT SR B AEAEIL DT A2, 285, AUEhIts 6 AME T
VIRRHAEAE . T BIME 1o JFH, E AT BRI 7 2 L6108 29.16%,  BLEE W1 AR T 40% A6 56 4t
HELR, AT DU E A FE IR 32 21 7™ B A 3[R 77 vk A 22 il R 4
3.2. BB ST

SR AR BT RIRVE ST AT, A5 RO R WA IR R RS AR A A S Sl A P AR S AR 1
PRERAL T A 2R (M = 3.0, SD = 0.83); TIHFABESN A SR AR Ab T+ 35K 2, A AR AL
RIS 5EWM = 2.67, SD = 0.90). JEELVER S AT MR AE 45K LU (M = 2.58, SD = 0.82), 4 B4k

PR T RS R H (M = 2.36, SD = 0.57). ItAh, EATAE4 Eeisetiim 30 R T 2K Ao =
2.63, SD=0.99).

33. KEEAZEMER. REBYE, HITHIEREIFBMEHRITANERXXR

Table 2. Correlation analysis of college students’ social media usage, ruminative thinking, upward social comparison, and
irrational consumption behavior

2 AFEMREMER. REQE%, HITHSEBRIBEMIERITANEXXR

1 2 3 4 5
1 1.00
2 0.28** 1.00
3 0.31** 0.27** 1.00
4 0.24%* 0.39%* 0.45%* 1.00
5 0.25%* 0.36%* 0.27%* 0.47%* 1.00

TE: ¥ FROR P<0.01; “17 AREERTZMEAE RSN, “27 ACRESIEE A, 37 MRk B4, “47
RELATH R, 57 AARARIIEN 71T M.
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i FH 7 RN A R AT 7, RS RS AE BRI A S R . A B e, BATHE S TR SR
P RAT A IR R SR EIR, RYAEMSCEARMGERH. kR4 B4, RSk LAEs s E %
TR, BRI AIFEE B3 B IEAH R R(P < 0.01), W& 2.

34. REEHZREG RS, HTH SRS PNYFELE

53 ) DA 2 Bl 1 A A SR FH AN B AL A AR o F AR &, JEFEVEVH S n AR &, R4 4R |
A B P AR &, RPEHIN D AR (e A AR, R R T Ao, A SRR ARTE PR,
KH SPSS Z%F#/F PROCESS MR 6, Mk Z £ IER Bootstrap iEFHIHL 5000 AFEAAl THH A 2487 1)
95% B IX 8], A aesE b Ao, WL 3.

SRR, R4 T A AT AL AR BV AT il B SR, it HL R 2
SRR AT A 23 LA AR B 6 AR R 2R AT e B s A ROBAE FH o 2% B HZ 250N (0.138) A =X A 3K
JR(0.054) 43 51 (5 RUN(0.249) ) 55.4% 21.7%. 4f L FITR K54 2 Bl itk 4 58 A fat o AR BV 2R AT A
PRI EL S PR 2k BR AR H— R B IERBIER, H 02 DR 24 B4R EATHE 2 B EE U A (1)
R R AR . B A 1 BTR .

Table 3. Bootstrap analysis of the chain mediating role of ruminative thinking and upward social comparison between active
social media usage and irrational consumption behavior

3. KGR, HITHSEBAT M MRREAER SIEEMIHERITAER P AN Bootstrap 5347

A% Effect se LLCI ULCI ;ﬁ;}%
FSY 0249 0.054 0.143  0.355
HHERR 0.138  0.051 0.037 0239 554%
A RN 0.111 0.032 0049 0.177 44.6%
TRV AR - e YL - JEEPE AT N 0.010 0.017 —0.026 0.043  4.0%
FEN AR - EATH e LA - ARV AT N 0.047  0.025 —0.001 0.099 18.9%

FE AT AR - R4 B YE - BT SR - AT 0054 0.017  0.026  0.092  21.7%

0.721™
e e

0210 0355

0‘134*** ""',.,.-‘ ...-"“._‘A 0048***

e
»

B e [ |

Figure 1. The chain mediating diagram of ruminative thinking and upward social comparison between active social media
usage and irrational consumption behavior

1. RERY%, EITHSEBAETIMHRRENERSIEEMERITAENER DA ERE

SGERRIR, KA AN PE AL A AR AT AN RE XS RSP E Y AT AR SR, T B AR i AT
FE2x EL ot R EPE S SR AT M R A b ], ANE RERE B I e A AR AN AT AR 2 R AN AR e R EE T
FAT NEBE A RNAE, W% 4. ZEBERN(0.189). ] B AR AN RN (0.099) A 38 H A1 258 (0.034) 43
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ol 7 SRR (0.333) 1) 56.8% 29.7%H1 10.2%.  £5 E R K5 A= Bl Sl 41 S8 SR AT R AR B 2 AT A )
SRS AR L R EEEMIER BIER, KR BT S B A R g A, =
e UL BAEAN AT 4 2 U BONBE S A B TR i Bk A . AR ] 2 B .

Table 4. Bootstrap analysis of the chain mediating role of ruminative thinking and upward social comparison between passive

social media usage and irrational consumption behavior

F4. REBY, HITHSEBANSIMHREAER SIBEMIERITAER P TN Bootstrap 734

A% Effect se LLCI  ULCI ;ﬁ;}%
FSY 0333 0.048 0239  0.427
B 0.189  0.048 0.094 0.283  56.8%
B3R 0.144  0.030 0.090 0.207  43.2%
BN VEAL ST AR Y - e e - AEERPETH 2 AT N 0.011 0.014 -0.014 0.039 3.3%
WA AT - EAT AL B - AE BT 2T N 0.099 0.026 0053 0.153  29.7%

WS AR AR - e B4k - RATHE SR - dEBEEIRIT 8 0.034  0.011  0.016  0.059  10.2%

. 0.643™ — :
e
0.1717 0312
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AR NG

0.189™

Figure 2. The chain mediating diagram of ruminative thinking and upward social comparison between passive social media
usage and irrational consumption behavior

B2 BB, HITit St aniat 3z s F S AEIE M 21T Jo A B st ch A S R AR A
4. i
4.1. REEHZEGFER, RgER% ., HITHSEBEMIEEEERITINEEER

AWFFEAERE TR, KA TSR ST IR AL T &K1, Bl A S8 A AR A1
T X AE SRS SR IPE R IE 4 A R(5RIESE, 2022). B LA G B A5 BB A EE
WK, WEANE. AR NA R EFEROCE AR AR I A 1), XA R S BUhA R B
57 AT SEAG A 38 5 2 4 R BT RR E K S ARSI W ARSI R MG R, ARt %
TREEE . A BYEKFRBMIR TS8R, BB R B AT R 24 AR 2 A A 25 19 R 22 AR AT
o mEEE 2R LA A ERIBLSE S Sy, PR AT R T 2 B 2 M v A T I i Y A R
RIEEh 2, T AN 0SS T SR R AR S 2 AR IR h . AT S LR AR T AT A
T, oS SRS K. BRERKAEZ B BTG R TBOR,  HR AR T 38 4 1038
iy, RSN EAT ELBCE AR R E IR E AR, R R Sy S Al B T SOR GRS E 2
B4, 2024). [FIS, ARERPEI PRACTISAR T &K, KBRS AHTIT 69.5% 4l s H 7T
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G B A T 90 1000 76~2000 TG, 173X — X 8] AR & 28 75 K 22 20 T #0J8 TH18 o e 4 R R AR R AR AR 7
(7K, DRI AR 3% 8 AT I 3 L P 00 R 2 A P e 2 B VR EL R R A LG, RO AR . X Fh
RS RE 2 FEUBAED 2 5 5l 2 0E3h, B EE 2R RN, BT B B
Ayt £ EL B A 1)

42, KEEAZFEBER . REBYE. LTS tEBMIEREHRITANEX S

AT R, HAHARMH . R2E4E. PATH S IR S SRR AT N RIBSAFE S BT
IEMIRK R +E2Z Pk ) Th R MR AS B RN SR A 2R 08 X & A & (0 K 3 J 7 AR B 3 1F 1) 2
(Lou & Yuan, 2019), HALZZ@ARFE FREKIEERER, RERTERUIEFTIEHERE TSI EZ) 5
HRMEHTE, PlnERMI. WENRT . WS AN, WO 8 1 & e LR,
PR A AR AL N RIBT B AT 0] 0 ph B VRV SR AT Ao A A SRS FH 45 e 4 R4 I T AH G 1T R 2
BT AMRTEA AL AT AR, 2B BRE B A E BN A, X5 B 5 5 80 H B s
B, RIS H 55 A A B A SRR RE 77, AT I 24 LR S R T 77 (O B AME B H I AT
2019)o #HATHARMEH S FATH 2 LCBOEA G 25 R 5 A N FoA — BU(ALESE, 2021). U5 HZTE
P ERER, fEM% ERFEREEJAFENZMAMENEEDES, LR AFEREFEKLA
CEBAINEIE . JRFAPEBEICR RS EARE BN, 5% 5 55 2 a M 78 &
JABNAES EEHLRI ORI, 2023). EBNE A AS AR I R4, R A BRI E S, B T
b N RIENE I AT, S MERILE O AN S NAFLEZEFERE, W25 51 AN ki), i
R AR PAT IR F R A RS AT 4.

43. REERGBEN LITHS BB P IER S

KA FOIR I “ 2 Y —~ FATHE S R MR BE 3 A S 4 A A AT FH 5 0 K 27 AR AR SR 9 o
T AR EERT . R s ARy, GRS 6E B8, s B s s k248 4gE, x
2 REE GERRESSE K ENEE(Nolen-Hoeksema, 1991). 52 BYERCRFIILE TR B FRNF, X
FRRFEE TR B 3RO RA T BRI A BRI B IRIE R, 5MAHE LR ARITAE B S AR 5T, A
AN B CRIERT N, ATTEE 2 T4 At ALY EAT 4R 2 BUALH) B AR (Kang, Gu & Qin, 2025).
[ 524 KB 2 AN R 22 2 DV A 4 AR B A A7 A5 B A R S, X b oA e ] 25 RS 25 3G s A AT T N
RHAE B HBURECERL, 2022), AT HEANE R _BATH St R AR E R, BT 2 R
171 vy )R AT B AP A 5 v ) AR SR B 2R 0, ABATIAE LU A5 B2 B R8N LU 0 AR LB fR FF
—E(E A, 5K, 2020), H EATHS RAER IS B RAEAR 5 R 2 R ERE— DY K, F55]
ROPRAT, AR PSS S . AR IRATER A 5 TR B RE M TR YO AT RS I
HHE ARG 26 (0 7 A R A MBI 2, AMEEYEIS 9847 N AE — @ R B RE S A MA SRS OB P oe b (3 2
PR e AR B BRI B0 A, 2023). BRI, AMA A AR 2%, TERAN A B,
Mt O A AE LR, im T o00F B S A R A AN FIPe s, HIJovkim st sy g2 i 5 QY i
T, Bl AE BRI 2247 0 SR ED I RIS RS, AU AL AR H — &4 B 48— 47
FEox OB — AR BRI SR AT N I FHIEAATL 1] o

BT ARHE SRR AL R AR AT — ;e 2 Bt — FATHE S LU — AR PR SR B R A WL, 256 ik
HE s 5 RFAEFRRE, T DA I RN BE 5 2063 SR Ed e K i
RS, PR AR AT R W3, Sl RE & H MR K ERGn<2 /N, FFRiE
AT E B SR, B TR U B s PR 3R R R B W, FEAE O ER R R O T R
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