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Abstract

With the rapid proliferation of generative artificial intelligence (AI) across domains such as text
production, visual art, music composition, and scientific discovery, Al-generated outputs increasingly
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exhibit anthropomorphic characteristics of creativity. This development has raised critical concerns
regarding human agency, collaborative innovation, and societal governance. Innovative groups—in-
cluding researchers, artists, designers, and Al developers—represent the earliest adopters and most
frequent users of creative Al systems. Their evaluations of Al creativity and their patterns of adop-
tion not only shape the effectiveness of human-Al collaboration but also influence public attitudes
and normative frameworks through processes of innovation diffusion. Drawing upon research in psy-
chology, computational creativity, human-computer interaction, and management science, this re-
view systematically examines the conceptualization, measurement paradigms, and evaluative mecha-
nisms of Al creativity. It synthesizes current findings on innovative groups’ perceptions, attitudes, and
behavioral responses toward Al-generated works, and analyzes the interactive pathways through
which these evaluations affect collaborative performance and social cognition. Based on this inte-
grative framework, future research directions are proposed to advance responsible and sustainable
human-AI co-creative innovation.
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1. 5]

N T e (Artificial Intelligence, A& EBEAFBIBL, LIS G AVUBFE. B 38 88555k
fiE, NG R St o 10 K S LA (19 [F) B, s R AN IR KB (IR, 9kl 78, 18R/, 2021).
Science 7+ 2021 - HOHT R AT IHTIRLE o] BUELHE “HLEs NBL AL Re i B NRANEE? 7 BUs R A &
ORI BN TR REM R ZR R T 2 — (R, 20115 8P A5, 2018) DIAERFARGHELHAT
B RN RE AR A IR S B AL S N, B AT LA N7 B R A R b ) R P A
(Mokyr, Vickers, Ziebarth, 2015; Ztotowski et al., 2017; ¥/, 1%, THHE, 2019). FEEHF AL
BB R R, IR N TR BIEY AR NGR4T A BN G PR AE . N R RE Y«
e AR fid S N SENED L 5 IEAE BN AL 5, 0 NS R TE Bk LR iy ok 1) TE A7 Ak 2 s e iz
KTEHANLHERE.
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bt LA S A B B e B B R SR RN RAT . Bk I8 A AlphaGo/AlphaZero,  “Obvious” iR
HAE, AIVA N TR REMER, S NKFIILEK R G RF R G E S R I N TR R aE Rt . BT
AT GeAENE 3 B N EAREIEBoden, 2009; Kurt, 2018; Mazzone & Elgammal, 2019; (A%, 2019)F1
VRIS (Xu etal., 2021), A S 5 IR ZARGUREI I Rt . RE N TR RGN R
AIWNAFE, (HMBH AR AR E N LR G GG = A B4R AR (%L, =16,
2022), MWZARWLA ARG DGR FE b B R S5 A LG B (ST A5, 2019), BRI HE DL S5 AR AIPEAH
I, EHEENNE, ZEINANTERAEMEMNE N EF O BZEERGER T a2k, =
BUVEIERE A AN T RN AT AN AT 428 2 18 SCHAEME R 0RO, #0028, 2019). BRIE, KT AT AR AR
FRNEME, —AMZO R EE T HANE S e Mibr . OB T, 45 3R RGP A e sm i A
A H 7 i B AR PR A S P (Stein, 1953)0 N LR BRAIEY) I Le R 0A 1 S BB IS T N RAE & (LR 2R
FEA ST, £ AR GIEREZ A= R, (RIS B SE . B2 T I AR IUA 1
BIEME S e SR M AE = N, HFEYAREEMEREETBEA. BEHASEE TR, N T8
FIBIME & DARE 8 M5 B N ERY, 8 — e Mk, b, EBHESEEAHFE, HBEEMTERAS.
HEF, WS ECA O A NSRRI EER AR B A QS PR IR B E RS RE (2 4R EH, 2017), X E
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3. XTAILERESIEEHMERR

N TR ReSe IR B R AE 1950 42 H @ HLAS R 5 BA 5 NN BUGIE X 7 8 Re it AR 5206, (R
NEAERZINE, WP ERNTEX 77, AN EA — 2 A% B8 (Turing, 1950). HT
1 G5 & R D (A A A0 22 BE 1 38 F5 B = (Hernandez-Orallo, 2000), 35— 48 &l 7 032t fn 4 38 &) R 03
(Ortiz et al., 2016). 2ZFH A R MR (K6bis & Mossink, 2021)H1 Winograd #E 2Bkl (Levesque et al., 2012)%5
B2 L OV, XTI AR TN TR Rt A BRI B bR fE(Neufeld & Finnestad, 2020). It
Gb, KT AR T e BB A v R o R A BRI ik . BRI 18 X2 R AR BN R AR I 56
o BT, NTLEReAIE MR B 70 EAEAN 2 40 T2 i) BRI, B N TR Re G 1 10 S 4
WA T % MbAh, BA T N LR RREE M I & 0CH TR IT, ANEME. WPFEZ M & b
W G ST R AR R FE

4. AT AT ERERPENIAR

N LR BeEIMEDI PR 78 3 B R AR T BN AN FE PR AN 7 T o /M4 N T BRI I Fi8 0SSk
S RN SR AT g i R ) 0 R R EAZ 4 T XU B (Wissing & Reinhard, 2018)« R 55N 2T I8 (Helberger
& Diakopoulos, 2020; ¥ HIL5E, 2022). 15 AMLEE A B2 SZ (Saygin et al., 2012; Stein & Ohler, 2017)
o PN TR REAIMEYICWFET . R AR S VEDY, Rfa M AT E . AOPEA I E R 0
i, 2 F RN T8 A i Ik 0 B B AR(Kobis & Mossink, 2021). H4h, MEARKREHMA, A
XPN T RE R ATRI S BE A — e MU AR “ BoRBRHEZL” (Atkinson, 2018), A4 A L& BEH I
B R =M BRI . YT, A0S N TR B IR AL T — B BB 2R B
BEW, FAAEPIR M CRIGELR, EA%, (T8, 2021)0 BEAREMM SN TR R 251K “HARMER L
£ & (Feldmann, 2013), %K% Burton et al., 2020). G FHIEME A LA, MRas, #Jchl, 2019)2%,
FEAR R SO N LR e AR 30 R Bk 2 H S0 A G N R B SEI AN Q& M 1) B AL (R 8L 252, B fL, 56
e, 2019)e AFT P W, AR NRAZFEE, WRET L. BEARRE. N TR
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AR B SR 2 5o N N R REIVTAN, A7 78 BB 1 1 A2 7 (Dang & Liu, 2022). T AL H
MIRLA, 5N T RE R EAFR B A [F) 2 51 RA R A FE AT A (Kaa & Krahmer, 2014). H BT\ T.49f¢
BIE I A A h TRVEIE . ZRBIE L NN TR BE R S QR B, 538 A oot HoAE A
XPEUD . AR QIR HORG, QURBARE AR L MG 7 28 MY BB a2 i GG v N T8 R
IR R, XA MRKRT N TGS ERAT AR AT,

5. A AT EEFN RIS

A R TAMAR BT N T8 B PR FIAT 9 B IR fe e 2 LA G TH BN 2 2 5 # 3k (Nass &
Moon, 2000)~ Cr KNI R (Gray etal., 2007) Hl## /8 K EL i (Sundar, 2008) JA K N RAMWABI(PIEE,
2009)F1 A B OB B8 (Dang & Liu, 2022). X EEER R K 20 5T AN A0 N TR BRI ZS BE el g2 Hook A T
BREAMEDRIVEANY,  TAMANT N LR RS B2 H TAMRRHIE . N R B8 8 1 B AR OV AIE (¥ 30 37 B
28 HAEF (Manyika, 2022). 2810 7E N T8 665 AW R GIERISA 5, BoAAHBIAE B (ER G H 7
FL AR R YEBE(Canaan et al., 2018; P45, 2019). B, AN N T B GRS E FHEL EANL R
M 2, AR R B el i Bkt . B4, S ERTE SSEA T N TR BRI A m, feb
FEN TR BRAT A AR FEZRAT s m L], o N5 N T Re 028 B m AL ER 78 A Bh T I Wl B A 21
WAL,

gr b, IR N LR RERT A A BE S AT A s2m K ak 2 KR it s i 4, (H S8 N TR Re
GG e . RS RV SHUENERE B> A, SIS . Ja A4
— S5 HUHER A R ARG i o IR BEARI T 25 22 R0, e DU O BT AR - N TR BB H R RN RS
PRfR . EFRDX SR, ARSCNEIR T BTV SR UEYE = AN TR EAH G 7L A BE 4k
RS A - M EENAESS; Sah B R L ool . AR 5 W RINVFE AT BIE T Al
HEFAE SRR HHR QAT N TR Be A& M B ST MRS R A B, LA
AR B AT I AMLY [F) BB SR et F 2k &R .

6. iTTig

KRB AT EISE VRN AR - PhRINLH] - QBN HEdE. © PR R fERAE. IMEZSr, 5l
ANZRE TR S R S e, AL EAT S AR E S T SR R PR R B ST B
KERGIEVEN, FE8Em AN 5B R AVEI— (L et al,, 2025). @ WREHLE]: A “ NZwiH Al
A e N - BN RS E . SRERER M, JLEIA G g i A G R, TR s
FHEEYE B TR K IFEEH (McGuire et al., 2024); {HA AL AT AT REFRTHAMALE 5 PF 70 £ BRAREE R 2 1
f P 25 22 REME 5 AR T 35U (Doshi & Hauser, 2024; Meincke et al., 2025). K75 78 1 PA/ZH 2R 15 55 46 56 #
oy T, PRORSRIS S R Rl B an el FIRHRA R R 5 07 22 . @) BN : AUFEHA I 2l jis 7R
YRR BLFEIE N ARFESZ R, PR RIRARTE A 25 VR 5 EH 3% B RN B RE, #ESHAT MR Content Cre-
dentials/C2PA Z5hrifk LLic 328 i 5 i3 BE 45 (C2PA, 2025). FFEEWUIT B ik hRiBE:, ZImAS[F Ll
SR SN FE S LGS LRI HAh, TR SR KA AL O3 P AR AS [ AR/ A ]
ERTRERIF G, FRERMEMAT S TR R LLE (Haase et al., 2025); FFEETILOIMELLANML « Q3
- Pl AT Y A HAR B (Moruzzi & Margarido, 2024),

FEVEO LR I BAR I TT T, ARAF T 0 EEK N T8 B P I R 4 Bt — P A A . st
M5 HR SO IEAT B 5 A2 T AP A B MR R OB B AE(Runco & Jaeger, 2012), [AIGAE AR RN T2 Ae 1 52
T, VPR RS AR R A SAMEE GRS, BRI LB R A A ST AL P R
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FIfebrtA R, EZFEPE4ERE b, DA RNE I AT 2 A0 H 15 SCFE B R RAE G B 5 AE SCRAE 2 [H]
MBS RERE, HAHCHEFUR, 15 U B A AT LUEA B 3o d8 bR, 11 H 5 A0 A BIUE 48~ 5
B IR AR AE Ra E LBk (Beaty & Johnson, 2021; Beaty et al., 2022; Kenett, 2019). #Et, 7£ AI GI/EEH
H, ]k — 2D SCRR AN A T B[R] — AR 22 A s R 1A PR SCRE RS . 27 Yo Bl
HERREEE, DIRIEHM A s (] R iy R . S B S |, 2@REFM R CETF K HE
BOAM R EEENE TH, ST ZRINAMMLERTEH, SR, BN SHAE R s gL, 2
LV A ] 2 2 R 43 (Schindler et al., 2017; Christensen et al., 2023). Flit, RKRTEH L KT
WA PR S B RR R ARSE G L i ALVE S B T R . SR 2R SRR
PECAE Bt . B SRR, FRIE— RIS H AR 5N VPO B — S AT 1A K0 S ARG S
ER BBFM T, e BRSRATEN TR B m 5 N AW — ik (Li et al., 2025).

TE RN B SEUEB 707 T, AR 90 75 2l T R G4 5250 W v A 38 A R AHL W R AR 00 61 i 1 45
R, HATCAMAZ AT “NKhwiE AL~ g, EE AN AL &2 BRIt
MWILRNEET RN Z 5 B8 s RS LA RS RE. ik, o U A R ER R sLieia sk,
filn: © NFFHRX: MEEREROE, FAH AL Ty R @ Al FFHEA: AL ARG
O, ANFHATHIE S9dE: @ ANILEIR: AR5 ALl ZRIER S RBEILFE AR E. e
BT BENL o FE A R AN FEEME %, AR E R, HES 2 SEER LN ES . F, 77
WM E R AR, FlanasrE IR EHUE LSO S, DRSS AN [B] B AR 2 i )
SERPLOENLE . ERINZ T, e DU = N8 NNHAESH L AL A Sk R 2 FE . =
WSk B DL SRR QI 2 FE I B e . I X R 2 )RR i, v DAEE R G R s AN [ AL R AR
LSRR TR TR, AT ATEAILEIK RS2, E50 32 H B e 5 & s a
PRI (Moruzzi & Margarido, 2024; Liu et al., 2025).

ERGIATFUEAL b, R TA LR — A RE IR, DUER QI #4008
REQIE R (PPN a2 AHLR R 5423 Bod #E . ARSCERRE—A “PHh - P IA) - §# 2Y (Evaluation-
Collaboration-Diffusion Model)” . ANy, GEHHFART A T8 G2 01E MR PP 2 AL P [F Q55T 1) =
BUE A, IR =AY ZIREINUEREEER . E S, EAMEIZIE, QBT AT AT 638 M R IR (B B |
RIS S ) e A8 R R S e SRR, IRk — B ALY F R GEER L. R, EEZE
11, ARANE AR BB S L )@ S AMA R BliE 1 B IRk Re . &S
IR SO R, R AAETHN R ES 2. &5, EfHaZE, GUHRIE R EoRY il
AR R WA, PPN AN SRS i T AR X AR RE AT ORI A S R A AR AL
ONEYEIASEE, Jrdt— PRGN TR R M2 50 G . 2R AEE T.OBPMILE . A
BLPREIE R SR BSR4, AR SRt 7 — Al ki i BB AE 4L
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