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Abstract

This article uses literature method, field interview method, questionnaire survey method and
mathematical statistics method to investigate the development status of Yuncheng commercial
outdoor tourism clubs. It is found that the regional distribution of Yuncheng outdoor tourism
clubs is unreasonable; the industry publicity and promotion methods are television. Broadcasting
is the mainstay; the proportion of projects that serve men is relatively large, the operating ser-
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vices are single, and the supporting services are not perfect. Various publicity and promotion me-
thods should be adopted to improve outdoor tourism equipment to attract the masses’ outdoor
tourism consumption to the greatest extent, to promote the rapid development of outdoor tourism
clubs, appropriately increase women'’s outdoor tourism projects, and form a variety of compre-
hensive outdoor tourism clubs.
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Table 1. Questionnaire issuance and withdrawal list (n = 305)
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Table 2. Yuncheng outdoor tourism club
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Table 3. Gender and age of consumers in Yuncheng outdoor travel club (n = 285)
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Table 4. Educational level and occupation of consumers in Yuncheng outdoor travel club (n = 285)
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Table 5. Yuncheng city outdoor tourism club consumer income and outdoor tourism consumption (n = 285) (in monthly units)
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Table 6. Yuncheng outdoor tourism club service situation, consumers’ consumption motivation (n = 285)
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