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Abstract

In recent years, Taekwondo is developing rapidly in China. The number of taekwondo gymna-
siums had spurted. Consequently, the overheated competition between Taekwondo gymnasiums,
the Taekwondo gymnasiums business has deteriorated. In order to discuss how Taekwondo gym-
nasium adjusts its marketing strategy to cope with market changes under the overheated compet-
itive environment. In this paper, by studying 16 Taekwondo gymnasiums in 8 areas in Shangrao
area in 2021 by means of frequency analysis, credibility analysis, correlation analysis, validation
factor analysis and other statistical method, makes an empirical analysis of relation marketing
strategy of the gymnasiums on customers’ trust, investment and post-purchase behaviors. It aims
at figuring out the cause-result relation so as to provide a plan that can create stable incomes for
the gymnasiums at the post-pandemic age.
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Table 1. Research objects

*= 1 MRENR

X 45 N LL151(%)
G 215 79.9
A % 54 20.1
4 102 37.9
GR] 5 98 36.4
6 69 25.7
LEELUH 37 13.8
1~2 FERN 98 36.4
5 2] BRZRIE N (] 2~3 FELIA 75 27.9
3~5 FRL 48 17.8
540k 11 4.1
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1k 75 27.9
2 K 118 43.9
B iR
3K 65 24.1
R/ 11 4.1
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R ERAE SRR T A b e VM RgE, mH, W RAEATIUETE K70 L BT T IR R
PE T2 bi2s, PTREAE — B FE RS b B K G 90L& FE[10] o AFF TR SR A7 B SSIEPE R T3 BT 45 SR 7R, RMR
(<0.05~0.08), CFI (>0.90), NFI (>0.90), IFI (>0.90), RMSEA (<0.08)iAF|#\ & brEfE. HIR GFI 0.888
(>0.90), AGFI 0.864 (>0.90)%.7~ 00.9 LA, {H#EF] GFI f1 AGFI 2 [RIFEARFME T e 2 2 A — B 5
Wi, R P REA R b Lu 8 Hi ) CFI (comparative fit index), [, CFI10.977 (>0.90) &7 Hi A 7Y LL
&g, 4R 2 s,

a4, I N A R R AR B A R TR B U VAN R, ARdEfL R EC 0.706~0.896, IR
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0.608~0.780, ¥t 0.5 DAL, AR TSR . 34k, Cronbach’s a %4 0.854~0.934, iEid T B Nunally
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Table 2. Confirmatory factor analysis results and reliability analysis

F 2. WIEMEFIERRIEE S

g WEASEM bR E MEREE AVE 1ERE
WHREN, BRZEIEA TR 0.877
o S AR S NN, A0 HE o 0.870 0.056 0.917 0.735 0.917
HAT %M & BRI A 6 2 0.820 0.053
DA 2 S i I AN R Z AL 0.861 0.055
M%T%%Sﬂ%ﬂiﬁﬁji%‘% 0.790
U7
P %éﬁﬁﬁﬂmﬁiT%EMM4kﬁ 0.844 0.068 0.862 0.609 0.860
R TN AR 0.778 0.068
Pt SRR ETE R KRB F1E . 0.706 0.066
SHAMEEAAL, AR 0.784
i HHAMEEML, BEERFHRIE . 0.739 0.066 0.861 0.608 0.854
A2 BT AR S 5] 0.792 0.074
W& s s s it « 0.771 0.066
TR AR TE SR ST AN o 0.865
. TR R 2 AT AN o 0.893 0.052 0.928 0.732 0.916
FREERE S ST BIANH 0.837 0.052
SZ AN 1) T B 25 SR AT 5 0 B A T 0.826 0.054
FRZEE RN E S AT ). 0.883
N AR ZE T EASE 0.873 0.047 0.934 0.780 0.780
T st A R A . 0.89 0.046
FATH L S B AAR S A IR S5 0.881 0.045
PHZETE XS FR A VE IR B2 0.824
" RACZ AR R H A FE . 0.832 0.063 0.902 0.697 0.903
LI FFE I Z] . 0.829 0.064
R LM IX T F] o 0.860 0.063
WAL B AR IR 22181 . 0.877
ik W IREE LR FIGFIETH 0.890 0.048 0.928 0.764 0.928
W% BB E, RIE R . 0.885 0.049
RNk AR, G 2> 4k AE 0.844 0.052
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RPN HEIEIX KR ITETE 0.865
oo 3 VR B NATTIE L PR A 0.848 0.051 0.927 0.761 0.927
i TN VZ I a2 1 0.893 0.052
R HA BB N ROR . 0.883 0.053
X2 = 5950.644, p = 0.000 RMR = 0.019, GFI = 0.888, A%F(:;ﬁ 0.864, CFI = 0.980, NFI = 0.930, IFI = 0.980, RMSEA =

4.2. HXXRSH
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Table 3. The correlation of each factor
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g o gl = (=1 5N By
ik 1
e 0.691™ 1
Zh1t) 0.649"™ 0.725™ 1
W= 0.702" 0.751" 0.703™ 1
(EL 0.647™ 0.771™ 0.761" 0.769" 1
LI 0.722" 0.704™ 0.697" 0.713" 0.604™ 1
T 0.742" 0.751" 0.733" 0.742" 0.769™ 0.728™ 1
[mpr: 0.689™ 0.739™ 0.712" 0.749" 0.726™ 0.699™ 0.676"

4.3. BRIRIIE

AT LLR REW . B ALK G417 0, XG4T 04, 4R 4 pr
TN o MBS FE R, AR X2{E(626.56 1) FH 5 1) 5t 2 1 ME = (p = 0.000) 7w HE AN A3, (HL AT SCATid,
XAE X REA I A/ MUK, H4 GFI. AGFI. CFl. NFI. IFI £ 0.9 bl Eif, RMR. RMSEA 7£ 0.05~00.08
DL S8 IR, T L7533 RMR 0.020 (<0.05~08). NFI 0.926 (>0.90). IFI 0.978 (>0.90). RMSEA
“H 0.038(<0.05~08) 145 5 ; B4Rk GFI 0.883 (>0.90). AGFI 0.861 (>0.90) &/~ ik T 0.9, {H GFI fil AGFI &
DRIRE AR T A — BT 32 82ma, T DA RE B ORI REA KR i B HH Y CFISRE, AR SR
RUR] DR G AR SCUE BTk, ARSe 1~13 WA Ffiise, X B4R T /e g5 R ansk 4 Bos, HRAE
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Table 4. Hypothesis test results
4 BRIEKIGER

(E854E 2 RYUAE S.E CR ey
H1 kg - 158 -0.049 0.073 -0.678 e
H2 thor - 0.498 0.158 3.146™ P
H3 g4 - {F 0.510 0.125 4.096™" P
H4 W - 58 0.324 0.100 3.255™ STah
H5 g - BN 0.328 0.070 4665 Ko
H6 (IR IN 0.395 0.157 2,514 Ko
H7 g5 - BN 0.573 0.133 4.295™ K4l
H8 W - N 0.338 0.098 3.463"" Ko
H9 (ELUEECIN -0.231 0.155 -1.490 e
H10 556 - 1 0.508 0.052 9.754™" P
H11 fEH - F 0.419 0.050 8.342™" Ko
H12 BN - FH 0.523 0.061 8.581"" STh
H13 BN - D 0.469 0.059 7.880"" K4

X2 =626.561 (p = 0.000), CMIN/DF = 1.408, RMR = 0.021, GFI = 0.883, AGFI = 0.861, CFI = 0.977, NFI = 0.927, IFI
=0.978, RMSEA = 0.038

“p<0.001, “p<0.01, p<0.05.

MEGZEE I RE SEHL. AR RERE, W% 1~4 “ K RE BRGS0 28 S0 4
o AT INIE AT A R R, BAAMERE 1 MRS (REUE = -0.049, C.R = -0.678)#¢ 5K Hl, (AR 2
RIS (REUA = 0.498, C.R=3.146). {2k 3 Z5H 1k HE (REUE =0.510, C.R=4.096). fBi% 4 k&
RIS (REE = 0.324, C.R = 3.255)#:K40. Fiok, WM 5~8 “ KR E H MK X a8 SN = 52 7
AT SZUE T 48 B R, K 5 A RIS (R 80 = 0.328, C.R = 4.665). 11X 6 # 2k (R %l = 0.395,
C.R=2514). 1}k 7 4iFy Pk akms(REUE = 0573, C.R=4.295), 1%k 8 1k E (R %4 =0.338, CR=
3463 WK . Won{BIX 9 “ERBE RIS e BN A7 B R EA =0.231, C.R=1.490,
DR BE ] IS T S NRIE S G AT ISR RORE, WM 100 11 “ PR iR (s Mt 2 0 I K 5 47 7=

SO RSEUE A BT 4 SR RN, WA E(REUE =0.508, C.R =9.754)F1 A (RE{E =0.419, CR=
8.342)F A, DKM AIHRal: WHERE 12, 13 “IBERN ST G 4T PR A R () SRS T 4G
BEIR, MERIEE(RBUE = 0523, C.R=8.581)F LM (RHE =0.469, C.R=7.880) 450, Kt
s F e R
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