Advances in Physical Sciences 148 #2232, 2025, 13(6), 851-859 Hans X
Published Online December 2025 in Hans. https://www.hanspub.org/journal/aps
https://doi.org/10.12677/aps.2025.136116

“ﬁ:ﬂﬂg /-\ ”

FAFA, BR@

L UIRNEES AU S ESPN 3 2= A U DL %
AR SRR 2R 22 Be, YT AR

RILA T PNERE R

it

Ar=)

Weks H i 20254E9 H10H s FAHHBA: 202541028 H; KA H#: 20254F12 H4H

HE

PAVEMWEREDERTIZE R RN ERZRRE, ABSRE T ERZEHRRSY, BE20228RE
BEEA1500 M FHERFHVEM, HERFI000HFDE. KT, LuT - INEREWRT . o5
RIXMBBES HFAAERENC, SEEMMNREBGOMRME, 7% EEAKITT BB NS,
ETH, XFFAUBBMERERNNA, REHTIIERBERERERRZ. IAEERET FHE
R LN, BERSE K SNE R EER (BG)ME M K7 /MU B EE (06). BRBEIR
MR (NG). MR MMER (CG). REHFRMERE (DG), HEH T HEFRE TR I ZER
Fo BN EHEFRVASEERPREIH, Br T &REERETHREERI. AEEHE
RRINEE AN . FERERRE B, RGHPAMERBRERESHEES. BIEER. FARE. SUURE
DUK4E R i i R R O 03, FENBE AL, BRI SUWREDE & AL QIFT
PUANTT TR B AR iR, AREFSEMIINERNRR . MR SR A BRI S TBR
2%,

X 5in
MR, FVEH, EEE

Research on Outdoor Campsite Construction
from the Perspective of “Brand Gene”
Theory

Lili Jin?*, Fengli ChenZ

ICollege of Sports and Great Health, Sichuan Technology and Business University, Chengdu Sichuan
2Physical Education Institute, Chengdu Vocational University of the Arts, Chengdu Sichuan

Received: September 10, 2025; accepted: October 28, 2025; published: December 4, 2025
—EE.

XESIH: HRF, BRI, <SRRI N AN E S D). kB R, 2025, 13(6): 851-859.
DOI: 10.12677/aps.2025.136116


https://www.hanspub.org/journal/aps
https://doi.org/10.12677/aps.2025.136116
https://doi.org/10.12677/aps.2025.136116
https://www.hanspub.org/

HAIR], BTN

Abstract

Outdoor campsites serve as crucial spatial carriers for teenagers to enhance their comprehensive
qualities. Driven by policy support, they have shown a vigorous development trend. By 2022, there
were approximately 1500 outdoor campsites of various types and levels in China, serving 30 million
teenagers annually. However, current outdoor campsites have significant deficiencies in industrial
quality, social branding, and cultural construction. Most campsites have not yet formed distinctive
brands, and academic research on their brand construction is relatively insufficient. Based on this,
this study systematically analyzes the construction and development paths of outdoor campsites
from the perspective of the brand gene theory. The research first defines the structure of outdoor
campsite brand genes, including the outdoor campsite brand gene (BG) at the conceptual level and
the outdoor education brand gene (0G), natural resource brand gene (NG), cultural resource brand
gene (CG), and development environment brand gene (DG) at the structural level, and clarifies the
composition and logical relationships of each gene factor. Through a case study of Patagonia Eco-
Campsite, the specific manifestations, interactions, and mechanisms of action of each brand gene
factor on brand success are revealed. On this basis, the core logic for outdoor campsite construction
to shape brand genes around four dimensions—educational model, resource endowment, outdoor
atmosphere, and cultural heritage—is summarized. Specific construction paths are proposed from
four aspects: optimizing educational models, transforming natural resources, cultivating cultural
heritage, and innovating institutional mechanisms, providing theoretical support and practical ref-
erence for Chinese outdoor campsites to achieve differentiated development and build unique brand
advantages.
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Figure 1. Genetic structure of outdoor campsite brands
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