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Abstract

Inrecent years, the number of sports events in colleges and universities has become more and more
abundant. Students have high participation, rich variety of events, and strong viewing of events. At
the same time, college competitions rely on the free venues of schools and campus funds. The sponsor-
ship payments are less concerned, resulting in limited race size, lack of professionalism, low popu-
larity of the event, and low defect in the brand’s effectiveness. Yunnan is located on the southwestern
border of China. In recent years, sports events have developed better, but the sponsorship of the
events has not kept pace with the events. This paper uses the literature review method and the log-
ical reasoning method to analyze the sponsorship strategies of college sports in Yunnan and offer
suggestions.
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